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The way to download. 

So, there's this new way of listening to 
music. EMusic.com. A new site with 
thousands of MP3 downloadable music 
choices. Where you can sample and 
download alternative, rock, hip hop, jazz, 
blues and more. By the song or the album. 

Artists you've heard of, the coolest 
indie labels, new things to discover. 

All for less than the cost of a CD. 

EMusic.com is downloadable music. 

Created by people who know and love 
music as much as you do. 
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JANUARY 2000 

LETTERS TO THE EDITOR: WRITE TO BACKCHAT@ZO.COM 


Happy New Year, Already! 


S TILL HERE? LIGHTS STILL WORKING? THOUGHT SO. 

Congratulations, and Happy Y2K. You made it, 
and so did we! (Unless you’re reading this issue 
before its cover date, January 2000—in which 
case, lots of luck to all of us. And I’m talking 
about the over-the-top hype surrounding 2000, not 
the millennium bug.) 

Either way, speaking of the Web, it was an amaz¬ 
ing, rollicking year. From kidneys up for auction to 
kids making billions, it seems that the Internet was 
never far out of the public 
eye. We knew something 
was changing when we saw 
the commercial for a job¬ 
finding site that aired dur¬ 
ing last year’s Super Bowl. 

But even we were surprised 
by the way the Internet 
began to dominate the air¬ 
waves, news programs, 
magazine covers, radio 
shows, newspaper head¬ 
lines, and even billboards. 

The problem for us was 
not finding enough impor¬ 
tant and/or wacky Net hap¬ 
penings to fill this issue 
(OK, we’ll admit it now: It 
was a stretch the first year 
we did our “Top of the Net,” in 1996, when “browser 
wars” were the really big deal). What Idas tough this 
year was to select, out of an avalanche, just the events 
that catch the spirit of a medium coming spectacu¬ 
larly to the front of the world stage. Thanks to con¬ 
tributing writer ED WEINER, who’s been doing the 
heavy lifting on this since we began, and to the 
Y-Life staff in general. 

You’ll also notice a new, improved annual feature 
inside “Top of the Net”: Y-Life's Online Person of the 
Year. He or she is the individual we believe had the 
most impact over the past 12 months on the Inter¬ 
net—and on the people using it. If you haven’t already 
thumbed through the magazine. I’ll let you make the 
discovery yourself. But I’ll tell you that the choice 
was a matter of intense debate among our staffers, 
with candidates ranging from Pierre Omidyar and 
Meg Whitman, whose eBay practically brought back 



UH-OH! Web frenzy got so intense this year, they made 
it an official disease: Internet addiction (see page 130). 


a barter economy; to Michael Robertson, whose 
MP3.com sparked a revolution in the music business; 
to our own business partners, Jerry Yang, David Filo, 
and Tim Koogle, whose Yahoo.com continued to set 
the standard for portals as the Web’s main hub. But 
check out our choice, and tell us if we were wrong. 

This issue is actually a double scoop: It also stars 
Y-Life’s “100 Best Sites for 2000” roundup, which 
takes the place of our topical Web Guide this month. 
Last year we chose 99 best sites for ’99, and advised 
you that we’d have “our 
own Y2K problem” figur¬ 
ing out what to do for 
2000. Our answer: the 
definitive 100 best (you 
didn’t really want 00 for 
’00, did you?) arranged by 
category. We’ll have them 
up on our Web site 
[www.yil .com], for your ref- 
erence all year long. 
Though they represent the 
collective wisdom of the 
staff and our reviewers, 
they were compiled and 
reevaluated by longtime 
contributor DINA GAN— 
under the watchful eye 
of senior editor CREE 
McCREE, who runs a tight ship aft in this magazine. 

Tell you what: On the premise that you’re as 
buzzed-out as I am by all this 2000 chatter. I’ll spare 
you our resolutions and high-mindedness about the 
new millennium. Instead, let me wish you a good 
time paging through the Net’s follies of the past 
year, hope you find our best-of-the-best incredibly 
useful, and assure you that this magazine is, indeed, 
Y2K-compliant. We got you this far, didn’t we? 




Barry Golson, Editor in Chief 
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ON THE WEB 

[service.yil.com] 

BY E-MAIL 

Please include your 
full name and the 
address at which 
you subscribe. 

BY PHONE 
303-665-8930 
Please don’t contact 
the editors about 
subscriptions. They 
appreciate your 
interest but need 
their sleep. 
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WHAT DOES 
THIS MAGAZINE 
HAVE TO DO 
WITH YAHOO!, 
THE DIRECTORY 
& PORTAL? 
Though we’re linked 
by a licensing part¬ 
nership, Y-Life is 
editorially indepen¬ 
dent. Online, you 
can of course click 
easily between our 
site [www.yil.com] 
and Yahool’s 
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HOW DOES 
THIS MAGAZINE 
WORK WITH OUR 
WEB SITE? 

Very nicely. If you 
read Y-Life solely in 
print, you’re getting 
only half the story. 
Our Web site 
[www.yil.com] does 
for you daily what 
the magazine does 
monthly. In fact, it’s 
your complete home 
base on the Web. 
You’ll find expanded 
and enhanced ver¬ 
sions of numerous 
articles from the 
magazine (and an 
archive of past 
issues), as well as 
nine Web-only daily 
features, including; 

■ THE SURF GURU 

■ INCREDIBLY USEFUL 
SITE OF THE DAY 

■ NET BUZZ 

For particulars, see 
our tear-out Site 
Address Guide on 
page 33. 






















True to the original. 

It serves up to ten color pages per minute 
of stunning realism. With printouts that are most like 
your original photos. The new hp DeskJet 970C. 

It's fast, but it won't sacrifice razor-sharp text and graphics. 
Invent, create and inspire for just $399? 

Achieve superior results with hp supplies. 

For more information, visit hp.com/go/original. 








BUY.COM 

Why Buy Anywhere Else. 


COMPUTERS^, SOFTWARE \ ELECTRONICS^ BOOKS 


VIDEOS 


GAMES 


MUSIC 


CLEARANCE 










rhe Maneuverability To Get To Your Favorite Fishing Hole. Assuming You Can Find It. 

Flexible passenger seating, great styling and available 
lull-time 4-wheel dri\x*. Not to mention sufficient cargo space 
to bring enough prov isions to keep you alive for days. 

R.\V'4 It’s out there. Every day. 





THE TOP OF THE NET 

Join us for our fourth annual look back at 
the year online 


YEAR ON THE NET 

The top event, trend, and technology, as well 
as our site and person of the year 


FACES ON THE NET 

The most searched-for and downloaded: 
and women on the Web 


TOP OF THE CHARTS 

The numbers are in, and the winners are. 


THE REST OF THE YEAR 

A time line of 1999’s most notable Net 
events...the scoop on Dr. Koop...peace, love, 
and looting at Woodstock...the Web at war... 
Whoopi Goldberg likes being rich...the wild 
and wacky world of online auctions...and the 
absolute horror that is Jar Jar Binks 


OLD TIME/NETTiME 

Time is, as someone smart once said, relative. 
But we just had to see for ourselves. That’s 
why we compared 2,000 years of history with 
nine years of the World Wide Web 


ROOER EBERT CRITICAL EYE 

Hate sites on the Web, revisited 


JON iCATZ INTERNET DOMAIN 

Is it possible to be too wired? 


ANNETTE HAMILTON REALITY BYTES 

Map out a plan for Web "wait loss” 


ON THE COVER 

CELLAR: Edie Baskin: KENNEDY: Gregory Heisler; 
KOURNIKOVA: Mark Platt; WOODS: Michael O'Neill; 
JEWEL: Peter Freed; MARTIN: Stephanie Pfriender; 
SPEARS: Jim Malucci (all Corbis Outline): MARGOLIS: 
Dana Fineman/Corbis Sygma; LONDON: Matthew 
Antrobus/Tony Stone; JAR JAR: Lucasfilm Ltd. 1999 
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CT www.dell4me.com 

^Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. NOT ALL BUYERS WILL QUALIFY FOR 
THIS APR. APR for qualified customers varies by creditworthiness of customer as determined by Oell Financial Services 
L.P. Payments exclude taxes and shipping charges that vary. Taxes & shipping charges due with 1st payment unless 
included in the amount financed, in which case your monthly payment will be higher. Purchase Plan offered through 
Oeli Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to U.S. state residents (including D.C.) with approved 
credit, excluding AR and MN residents. Availability may be limited or offer may vary in other states. 








BRINGING GRE^T VALUES HOME 



DELL* /NSP//?OW“ 7500 Notebook 
Mobils Desktop 

■ «fW Intel* Pentium* III Processor at SOOMHe 

■ NEWn.V SXGA TFT Active Matrix Display ■ IZSMB lOOMMz SDRAM 

■ WWiaGS* Ultra ATA Hard Drive 

a Removable Combo 6X Max" Variable DVD-ROM and 
Floppy Drive with PREE OVD Movie Offer*' 
a 2X AGP 8MB ATI RAGE MbbHity'“-P 3D Vidao 
a 30 Positional Sound with Wavetable 
a Internal PCI 56K Capable" V.90 Fax Modem 

A* A«towasSmWe.,fof48Mos.» 

^00 7 7 E.VAIWCODE:83487-801238 

Dell Recommended Upgrades; 
a Intel* PC Camera Pack Pro, add $129 

a l-Yaar Oellnet’" Internet Access’* with 20MB of Online Backup”, add $129 
a Removable Iomega 2ip 100MB Drive for MegaBay”, add $139 


NEW DELL* INSPIRON” 370a Notebook 
Light Weight, Light Price 

■ A/EW Intel* Pentium* III Processor at 450MHz 

■ U.r XGA Active Matrix Display ■ 64MB 100MHz SDRAM 

■ 4.8GB* Ultra ATA Hard Drive 

■ Modular 24X Max' Variable CD-ROM 

■ 2X AGP SMB ATI RAGE Mobility'“-Ml 3D Video 

■ 3D Positional Sound with Wavetable 

O O yf O jAJ As low as $64/Mo.,for 48 Mo8.« 

“ E«VAIUECODE:89487-801223 
Dell Recommended Upgrades: 

■ WEWQuicken* 2000 Power Pack”, add $89 

■ Modular Removable CD-R/RW with Formatted Media 
(Customer Installed), add $299 


tnspiron™ Notebooks include: 

■ MS* Windows* 38, SE 

e MS* Works Suite 99 Software > McAfee VirusScan 4.02 

■ Lithium Ion Battery ■ Inspiron™ Setup Video 

■ aWear Limited Warranty" 

■ MusicMatch* Jukebox Standard Version^ 


NEW DELL® INSPIRON" 7500 Notebook 
Mobile Desktop 

■ A/WIntel* Pentium* III Processor at 450MHz 

■ 15" XGA Active Matrix Display ■ 64MB lOQMHz SDRAM 

■ 4.8GB' Ultra ATA Hard Drive 

■ Removable Combo 24X Max' Variable CD-ROM and Floppy Drive 

■ 2X AGP 8MB ATI RAGE MobiIity™-P 3D Video 

■ 3D Positional Sound with Wavetable 


■ Custom Leather Case 

■ l-Year Dellnet” Internet Access'^with 20MB of Online Backup’® 

■ HASBRO* Interactive'" Game Pack” 


$ 2 7^4 9 lisi 


as$75/Mo.,fc 


E-VALUE CODE: 89 
lended Upgrades: 

■ Removable Combo 6X Max“ Variable DVD-ROM ar 
with FREE DVD Movie Offer”, add $169 

■ Inspiron™ 7500 Advanced Port Replicator, add $259 

■ 6.QGB' Ultra ATA Hard Drive, add $79 


DELL® INSPIRON^ ssooNotebook 

Designed for Value 

■ Intel* Celeron™ Processor at 400MHz 

■ 14.1" XGA Active Matrix Display 

■ 32MB SDRAM 

■ 4.8GB' Ultra ATA Hard Drive 

■ Modular 24X Max' Variable CD-ROM 

■ NeoMagic* MagicMedia™ 256AV AGP Video 

■ 3D Surround Sound with Wavetable 


$1799 * 


E-VALUE CODE: 89487-801217 


Dell Recommended Upgrades: 

■ Internal PCI 56K Capable” V.90 Fax Modem and 1-Year Dellnet™ 


Internet Access’* with 20MB of Online Backup’®, add $188 
HASBRO* Interactive™ 5-Game Pack” add $79 
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''Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. NOT ALL BUYERS WILL QUALIFY 
FOR THIS APR. APR for qualified customers varies by creditworthiness of customer as determined by Dell Financial 
Services L.P. Payments exclude taxes and shipping charges that vary. Taxes & shipping charges due with 1st payment 
unless included in the amount financed, in which case your monthly payment will be higher. Purchase Plan offered 
through Dell Financial Services LP., 14050 Summit Dr., Austin, TX 78728, to U.S. state residents (including D.C.) with 
approved credit, excluding AR and MN residents. Availability may be limited or offer may vary in other states. 

wSbes. wrke^Dell USA™R Attn: WarranberOne Del" Way,"Round Rock,'TX 78682. ’At-home or on-site service provided via service contract jtetween 
operating environment M7X Min. 'lOX Min. ‘20X Min. "’2.5X Min. "Download speeds limited to 53Kbps. Upload speeds are less (in the 30Kbps range) and vary 











DELL4me‘ 


The Dell4me^ total ownership experience; 
a complete resource for products and 
services that make it easy for you to get 
the most out of technology. 


SOFTWARE: Dell* offers a variety of software multipacks designed for work, education or play. 

■ Family Fun 5-Pack” featuring Star Wars Rogue Squadron, $99 ■ Quicken Power 3-Pack,” $89 ■ Choose 
from one of four Education Packs,” $79 

PRINTERS: Dell simplifies your life and ensures compatibility by pre-installing drivers for select 
printers^® on your new Dell PC. ■ HP 895 Printer, $299 ■ Other brands and models available, 
starting at $149 

CAMERAS AND SCANNERS-. Dell offers you the tools you need to take pictures and 
archive images on your hard drive instead of In a shoebox. Send pictures and video to friends and 
family via e-mail. ■ Epson 610u Scanner, $149 ■ Intel* PC Camera ProPack, $129 ■ Fuji MX1200, $299 
SERVICE AND SUPPORT: Dell offers you the help you need when you need it, via phone or 
online. ■ 24x7 phone and online tech support ■ Dimension Premier 3-Year At-Home Service’, add $99 

■ Inspiron 3-Year On-Site Service’, add $99 ■ Support.dell.com for innovative online support tools 


INTERNET ACCESS AND SERVICES: Deii offer 



PAYMENT SOLUTIONS: Dell offers several paymer 
of customer needs. ■ Dell Platinum Visa* Card ■ Dell Purcl 



■ Keyboard ■ Mouse ■ 3.5" Floppy ■ MS* Windows* 98, SE 

■ MS* Works Suite 99 Software 

■ McAfee VirusScan 4.02 


DELL^ DIMENSION^' xpslesorDesktop 

High Performance, Great Value 

■ Intel* Pentium* HI Processor at 650MH2 

■ 64MB SDRAM at 100MHz 

■ 13.6GB‘ Ultra ATA Hard Drive (7200 RPM) 

■ N£W 17" (16.0" viewable, .28dp) E770 Monitor 

■ WEW32MB NVIDIA TNT2 M64 AGP Graphics 

■ 48X Max" Variable CD-ROM Drive 

■ Turtle Beach Montego li A3D™ 320V Sound Card with 

■ AfW Harman Kardon HK-595 Surround Sound 
Speakers with Subwoofer 

■ WEWConexant™ V.90 56K Capable" Telephony Modem for Windows 

■ 1-Year DeMnet” Internet Access" with 20MB of Online Backup’" 


$/999 


E-VAlUe CODE: 89487-501219 
Dell Recommended Upgrade: 

■ NEW32MB NVIDIA geFORCE AGP Graphics Card 

■ NEW8X Max’" Variable DVD-ROM Drive with FREE DVD M' 

■ NEW SB Livel Value Digital with MusicMatch* 

Jukebox Enhanced Version” 

Add $239 E-VALUE CODE: 89487-501222u 


DELL® DIMENSION^ LSOOc Desktop 

Affordable Desktop Solution 

■ Intel* Celeron™ Processor at 500MHz 

■ 64MB SDRAM at 100MHz * 6.4GB‘ Ultra ATA Hard Drive 

■ A/EW17" (16.0" viewable, .28dp) E770 Monitor 

■ Intel* 3D AGP Graphics 

■ NEW8X Max” Variable DVD-ROM Drive with FREE DVD Movie Offer*' 

■ NEW SB Live! Value Digital with MusicMatch* 

Jukebox Enhanced Version” 

■ harman/kardon HK-195 Speakers * 100MB Zip Drive with One Disk 

■ A/EW Conexant™ V.90 56K Capable" Telephony Modem for Windows 

<t I O O O As low as $35/Mo.,for 48 Mos.“ 

X X 9 E-VALUE CODE: 89487-501212 
Dell Recommended Upgrade: 

■ Altec Lansing ACS-340 Speakers with Subwoofer 

■ NEW MS* Natural Keyboard Pro, Dell* Edition 

■ 1-Year Deilnet™ Internet Access" with 20MB of Online Backup” 

Add $209 E-VAIUE CODE: 89487-501215u 


DELL® DIMENSION^ L433C Desktop 
Affordable Desktop Solution 

■ Intel* Celeron™ Processor at 433MH2 

■ 64MB SDRAM at 100MHz ■ 4.3GB' Ultra ATA Hard Drive 

■ NEW 15" (13.8" viewable) £550 Monitor 

■ Intel* 3D AGP Graphics ■ 40X Max" Variable CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card with MusicMatch* Jukebox 
Standard Version” 

■ harman/kardon HK-195 Speakers 


$899 Mi 


Dell Recommended Upgrade: 

■ 6.4GB' Ultra ATA Hard Drive 

■ NEW 17" (16.0" viewable, .28dp) E770 Monitor 

■ 1-Year Dellnet™ Internet Access" with 20MB of 
Add $189 E-VALUE CODE: 89487-501210u 


1.800.437.0196 MON-SUN: 


Internet access per month, with $1.50 per hour charge for each hour (or fraction thereof) over 150 hours. Remote subscribers subject to additional charge 
of $4.95 for each hour of Dellnet service. Excludes applicable taxes and local/long distance telephone access fees or charges. Additional $1.00/hour sur¬ 
charge for Dellnet service in HI and AK. '^Online backup services are provided by a third party, and such services are provided subject to terms and condi¬ 
tions between such third party and the customer. Limited to 20MB online storage; additional storage space available at additional charge. Dell disclaims any 

offer. Includes one (1) DVD title {max. ^0.00 total value, including tax and shipping charges) with purchase of a new Dell system with a DVD-ROM drive. 

invoice. "Includes one (1) free upgrade and free online technical support from MusicMatch. 'The Inspiron 3700 weighs 6.5 lbs. when configured with a FDD 
bay and the Lion Battery. '’2.4X Min. Intel, the Intel Inside logo and Pentium are registered trademarks and Celeron is a trademark of Intel Corporation. MS, 
Microsoft, IntelliMouse and Windows are registered trademarks of Microsoft Corporation. 3Com is a registered trademark of 3Com Corporation. HP and 
DeskJet are registered trademarks of Hewlett Packard Corporation. ©1999 Dell Computer Corporation. All rights reserved. 
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Your heart beats like an overheated jackhammer. Sweat forms on your forehead. Your dilated left 
eye twitches. It's just another normal afternoon sitting in front of your Dimension* XPS f-Series 
desktop. It's normal because this system offers 700MHz of processing power. The result: 
stunningly impressive streaming multimedia and awesome 3D graphics. And when you log on, 
everything will seem fast, smooth, and incredibly intense. It's just one more benefit of the 
Dell4me“ total ownership experience. A complete resource for products and services that make it 
easy for you to get the most out of technology. 


DELL4me 


Pentium®/// 


NEW DELL* DIMENSION* XPS T700r Desktop 
The Multi-Media Workout 

■ (met* Pentium’ IB Processor at 700MHt ■ e4M8 SDBAM at tOOMHz 

■ 13.6Gfl* Ultra ATA Hard Drive (7200 RPM) ■ NBW 17* i16.0« viewable, .28dp) 6770 Monitor 

• WEW32MS NVIDIA TNT2 M64 AGP Graphics * 48X Max’ Variable CO-ROM Drive 

■ Turtle Beach Monteso H A3D'' 320V Sound Card with MusioMatch* Jukebox Standard Version* 

• Altec Lansing ACS-340 Speakers with Subwooter 

■ NEWConemnf" V.30 S6K Capable” Telephony Modem for Windows 

• MS* Works Suite 99 with Money 99 Sasic ■ McAfee VirusScan 4.02 ■ MS* Windows* 98, SE 
» l-Vear Oellnet** Internet Access” with 20MB of Online Backup* 

■ 3-Year Limited Warranty' ■ 1-Yaar At-Homa Service* 

IO O O At As low as $S5 ;Mo., for 48 Mos.“ 

•PI777 SB E-VAIUECODE:89438-501219 
Dell Recommended Upgrade: 

» NEW 32MB NVIDIA gePORCE AGP Graphics Card 
« NEW8X Max* Variable DVD-ROM Drive with FREE DVD Movie Offer*' 

« WEWHarmen Kardon HK-S95 Surround Soorrd Speakers with Subwoofer 
Add $259 E.VALl« CODE: 89488-601222u 


1.800.437.0196m 
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**Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. NOT ALL BUYERS WILL QUALIFY FOR THIS 
APR. APR for qualified customers varies by creditworthiness of customer as determined by Ded Financial Services L.P. 
Payments exclude taxes and shipping charges that vary. Taxes 8i shipping charges due with 1st payment unless included in 
the amount financed, in which case your monthly payment will be higher. Purchase Plan offered through Oell Financial 
Services L.P., 14050 Summit Dr., Austin. TX 78728, to U.S. state residents (including D.C.) with approved credit, excluding AR 
and MN residents. Availability may be limited or offer may vary in other states. 







DEPARTMENTS 


C EDITOR’S NOTE 

'J The year that was 

pp BACKCHAT LETTERS TO THE EDITOR 

^ ” Our readers respond 

A\ CLICK! 

TI Walton plays the Net-taking the online pledge 
against fraternities-the skinny on body fat... 

Sid Vicious lives—at the Metropolitan Museum of 
Art-tackling Tiger on the tour...and Harry Potter 
achieves world domination 

P7 COOLTOOLS 

D I Ultimate toys for the MP3 addict. Plus: sitting in style 

-in TOUCHED BY THE NET 

• Former anorexics use the Net to take on eating 
disorders 

70 INCREDIBLY USEFUL SITES 

* ^ Sites to help you fly a kite and rhyme with might 

on OLD WAY/NET WAY 

0 U From buying a CD (certificate of deposit) to buying 
a CD (compact disc) 

pq Y-LIFE INTERVIEW 
NET SELLER 

Yahoo! Internet Life’s Online Person of the Year. 
Amazon.com CEO Jeff Bezos, discusses e-commerce, 
privacy, and firearms 

170 PRETTY STRANGE 

• • O Incredibly useless inventions, and hamsters with 
attitude 

WEB GUIDE 


107 THE f 00 BEST SITES FOR 2000 

IJ • We hunted, so you don’t have to. Whatever you 

want or need to accomplish this year, here’s where 
to start: entertainment and sports, money and 
shopping...the best medical and fitness info...the 
candidates you love (or love to hate)...the instant¬ 
messaging wars...travel sites that make your dollar 
go as far as you do...e-biz degrees, and more 

|7| WEB USER 

'' ' How to combat vicious viruses and annoying 
attachments 
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rm Dreaming of a Light Christmas 






Smooth, mellow Canadian Mist. 
A taste for the lighter side of life. 


Please enjoy Canadian Mist responsibly. 
Visit our web site at www.canadianmist.com 







The Canon B J C- 6 0 0 0 



Individual 
ink tanks 


Speed 

Takes printing to a 
new ievel. Up to 8 ppm in 
biack, 5 ppm in coior. 






Quality 

Rich, iaser-quality biack ^ 

printing, pius 1440 x 720* dpi coior 

printing for iifelike images. ' ^ 







Prints great. Prints fast. 

With money-saving individual ink tanks, 
this could very well be the perfect printer. 


INDIVIDUAL INK TANKS. The Canon BJC-6000 Color Bubble Jet™ printer Is perfect In 

every way. This smart printer has the Canon Think Tank Systemr featuring individual Ink tanks 

that allow you to replace only the color you need when It runs out. And with an optical sensor 

that warns you when a color is low, you'll never run out of ink in the middle of a job again. 

BRILLIANT RESOLUTION. Need extraordinary printing? Well, expect nothing less than 

perfect 1440 x 720 dpi* output thanks to our unique Drop Modulation Technology.™ 


PHENOMENAL SPEED. With a perfect balance of form and function, the BJC-6000 prints at 


a blazing 8 ppm in crisp, laser-quality black. Or 5 ppm in beautiful color. For more information, visit 


our Web site at www.ccsi.canon.com/6000 or call 1-800-OK-CANON. 


Canon 


Ink 

Large, iniliviclual ink tanks save you 
money, and the optical ink sensor indicates 
when a color is running low. 


Value 

All this for only $149t* 
including our exclusive Canon 
Creative Pro Software. 
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Finders. Keepers. 


Now I can die happy. 


What would it take to make you happy? 
Whatever it is, try boxLot.com, or call 
l-877-4boxLot. There’s no better find in 
online auction and commerce. 













OUR READERS EXPRESS THEMSELVES 



TAKING ISSUE 
WITH OUR COVER 

I was more than taken aback 
when I received the Novem- 
ber issue. Because your 
magazine is read by individ¬ 
uals of all ages and stages of 
life, I would guess, I think 
that the cover was inappro¬ 
priate. I also perceive your 
magazine to be a resource 
tool for Internet research, and 
for this reason I get the mag¬ 
azine at my place of business. 
You could have put it in a 
manila envelope, at least. 

Thanks for listening to my 
rant; aside from this gripe, I 
think your magazine has a 
lot to offer its readers. 

-Kelly; 

@hotmail.com 

BOO ON BOO.COM 

How can you even consider 
B00.COM one of the “Net’s 
best fashion sites” [“Malls & 
More,” November ’99, page 
140] when it’s been nothing 
more than a “coming soon” 
teaser for the past year? 
Chuck D said it best: “Don’t 
believe the hype.” 

—Anonymous: @aol.com 
»We received many assurances 
from the site's developers that 
it would be up and running in 
time. In addition, we had access to 
a preview version of the site. Based 
on that, we thought it merited 
being included in our fashion 
roundup. —Ed. << 


A WELCOME SITE 

Just want to tell you that I 
bought my first issue of Y-Life 
last week, and I liked it so 
much that I signed up for a 
subscription. Today I visited 
your site. I have been online 
for over a year, and cannot 
believe how much I have 
missed by not checking it out 
before! Thanks for offering 
such a great magazine and a 
great site. 

—Teresa McAnly: 
@searnet.com 

WERE TROMA-TIZED 

I guess it is every webmaster’s 
dream to have their site men¬ 
tioned in a national magazine. 
But when the citation comes 
in the form of a misspelled 
URL, it’s heartbreaking. 

Just for the record, www. 
TR0MA.COM is the name of 
the Web site and home of 
the Penis Monster that 
Tommy Lee spoke so fondly 
of in your November ’99 
issue [page 48]. We are the 
official Web site of Troma 
Entertainment, an indepen¬ 
dent film studio now in our 
25 th year. 

THE PENIS MONSTER 

[www.troma.com/girls/penis 
_monster.html] has been dis¬ 
pensing his own unique 
brand of wisdom since June 
and is one of our most pop¬ 
ular features. 

—Chip DeCraene: 
©troma.com 

BILL MAHER, 
LIBERTARIAN? 

Universal expert Bill 
Maher’s complaints about 
how a lack of third-party 
“editing” on the Internet 
creates a “tyranny of the 
individual” reveal how intel- 
lectually and politically 
incompetent he considers 
the average citizen [“Y-Life 
Interview: Net Curmud- 
























LETTERS TO THE EDITOR: WRITE TO BACKCHAT@ZD,COM 



geon,” October ’99, page 
106], Anyone who can 
square this outlook with 
Maher’s self-description as a 
“libertarian” either needs to 
reread the interview criti¬ 
cally or — like Maher—has 
no concept of what the word 
actually means. 

—C.D. Tavares; 
@alum.mit.edu 

WAYS TO BRIDGE 
THE DIGITAL DIVIDE 

The article "The Net in Black 
( and White” in your Septem¬ 

ber ’99 issue [page 126] was 
both alarming and thought- 
provoking. It was startling 
to find out that blacks and 
Latinos are drastically less 
likely than whites to have 
Internet access, even in our 
public schools. 

The article revealed that 
there are some government 
and corporate-funded pro¬ 
grams interested in remedy¬ 
ing the problem. However, 
, relying on the government 

and major corporations 
should not be the definitive 
answer. For a complete solu¬ 
tion, we all must take an 
active role in bringing com¬ 
puters to schools. 

Countless nonprofit orga¬ 


nizations give individuals and 
businesses the opportunity to 
donate obsolete computers to 
low-income schools for tax 
deductions. Such groups as 

COMPUTERS 4 KIDS [www. 

c4k.org] and computers for 
SCHOOLS [www.thegroup. 
net/detwiler] have donated 
more than 50,000 refurbished 
computers to schools that are 
in desperate need of them. You 
can also donate money. 

I am a new reader of Y-Life. 
However, after reading your 
September Special Anniver¬ 
sary Issue, I am now a loyal 
reader. 

—Rodney Williams: 
@hotmail.com 
>>You make a good point. The 
NATIONAL CRISTINA FOUNDA¬ 
TION [www.cristina.org] is 
another noteworthy group that 
accepts donated computers, software, 
printers, etc., and gets them into the 
hands of those in need. — Ed.« 

CENSUS SENSE 

David Sheff brings up a great 
point in his piece about 
researching census informa¬ 
tion ["Old Way/Net Way,” 
November’99, page 108]. Find¬ 
ing the right search engine can 
be a real task. I liked the idea 
of finding a specific popula- 
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The IntelliMouse* Expiorer looks different because it is. 

Optical tracking turns the slightest movement into precise cursor action, 
without the use of a mouse ball—on Macintosh or Windows(*-based PCs. 
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BETTER SOUND THROUGH RESEARCH® 


r BACK CHAT I 


ro BACKCHAT@ZD.COM 


With enough knowledge, 
any problem can be solved. 
Engineering the best-sounding 
automotive music systems 
requires extensive research. 

And that research creates better 
systems for your home, too. 
Knowledge. It's the foundation 
of every Bose product. 


Which Bose product is best for you? 
1-800 ASK BOSE 
please request ext.544 or 
ask.bose.com /ca544 

For your home. Your car. 
Your business. Your life. 


tion subset, so I went to one 
of my top search sites, 
INFERENCE FIND [www. 
infind.com/infind/infind. 
exe],andenteredasasearch 
population statistics. I was 
presented with a short list of 
possible sites and was 
drawn quickly to the U.S. 
Census Bureau. A couple of 
clicks later, I had a won¬ 
derful breakdown of pop¬ 
ulation, by age and sex, 
from 1995 to 1999. A few 
minutes online beats a trip 
to the library. 

I found it interesting 
that, in both my case (Net 
Way) and Sheff’s case 
(Old Way), it was our tax 
dollars at work. 

—Doug Finner: 

©centurytei.net 

SLAMMED BY SPAM 

The title “Spam, spam, 
spam, egg, and spam” 
[October ’99, page 70] 
caught my eye. The lead- 
in heightened my interest. 
Glancing at the bulleted 
paragraphs, I saw catch- 
phrases such as Spambot 
Beware, Junkbusters, and 
Spamcop. I felt that this 
article definitely deserved 
careful study. I read every 
word. 1 came away totally 
confused. 

With all of these tools 
designed to combat the 
huge problem of unwanted 
e-mail, I see that the author 
himself has acknowledged 
having 1,500 pieces of the 
stuff in his mailbox. What 
chance do 1 have? 

—Robert Sullivan: 

@compuserve.com 
» Charles Pappas responds: As 
part ofmp work for Y-Life, I 
maintamlOto 12 e-mail address¬ 
es. Many of them I use to attract 
scammers and cons, sort of the 
way a policewoman dresses up as 
a lady of the evening to attract 
Johns (let’s not push that com¬ 


parison anyfurther, though). 

With most of my accounts, I 
take my own advice and tread 
cardully on the Net, registering for 
products or services only at sites 
thatseem to offer reputable priva¬ 
cy policies, and so on. I had been 
deliberately lax about the e-mail 
account mentioned in the article, 
because I needed to research the 
latest safety concerns on the Net 
But this time it got out of hand. 

Rest assured, though, that 
spam—like roaches and other 
infestations —can be controlled 
with the weapons at hand.« 

NUDE IS NOT CRUDE 

1 just finished reading 
Stephen Ahonen’s letter in 
“Backchat” in your Novem- 
ber ’99 issue [“Nude Is 
Crude,” page 29], in which 
he refers to an article in the 
August issue, “Lara Uncov¬ 
ered.” I missed that issue, 
sol am unable to comment 
on the text. However, my 
complaint is with the 
header, “Nude Is Crude.” 

I am a practicing social 
nudist, and nudity is defi¬ 
nitely not crude. Social 
nudism (naturism) is the 
opposite of pornography. 
Public displays of sexual 
activity of even the mildest 
sort are not tolerated in the 
hundreds of nudist camps 
around the world. 

In fact, the “Family Val¬ 
ues” excerpt, which you 
printed in “Cut & Paste” on 
page 84 of November’s 
issue, is much more the 
truth and the norm. 

—Kevin T. Newhouse: 

@yahoo.com 
»One of our editors wrote the 
head in question, and we apolo¬ 
gize for offending any nudists. It 
was unintentional. —Ed.« 

IPHONE, YOU 
PHONE... 

Annette Hamilton’s curso¬ 
ry review of the iPhone is 


totally off base [“Hold the 
iPhone and Keep Holding,” 
November ’99, page 82]. The 
iPhone is not a PC, and 
therefore any comparisons 
to one are inconsequential. 

The iPhone is a Net 
device. It does a few things 
and it does them very well: 

1) It is an awesome tele¬ 
phone in itself with numer¬ 
ous one-touch features. 

2) It stores up to 1,600 tele¬ 
phone numbers and e-mail 
addresses with the punch 
of a button. 3) It provides 
current-event information 
within a certain mile radius 
of the ZIP code you are in at 
any time, with speed-dial¬ 
ing out of this site for quick 
and easy show tickets, 
movie tickets, restaurant 
reservations, etc. 4) It will 
automatically check your 
e-mail and deliver it to you 
without yotu asking for it. 

In addition, the iPhone 
simplifies e-commerce by 
allowing you to just touch 
buttons instead of having 
to continue to type away 
as you purchase. 

The company will also 
introduce software (all 
such upgrades are free) in 
the near future that will 
allow it to interact with the 
owner via a built-up profile 
on the user’s frequent 
e-commerce picks. 

—Andrew J. Perlman, 

marketing representative 
for iPhone: @bigplanet.com 
»Annette Hamilton responds: 
As much as you would like us to 
believe otherwise, here is the 
harsh reality: The iPhone is a glo¬ 
rified telephone that attempts to 
cash in on enthusiasmfor the Net 
by shoehoming in some badly 
done Netfeatures.« 

Hey, you out there! Don’t be shy. 
Drop us a line at backchat 
@zd.com. Letters may be edited 
for clarity and length. 
















Buy any new ViewSonic* monitor, 
sign up for Infernel access and cash in. 


Here's how it works. Buy any new ViewSonic 
monitor and you get a rebate of up to $400 
when you sign up with MSN internet access. 
Not oniy wiii you experience the internet with 
one of the most exciting services on-iine, you 
couid waik away with the number-otre 
best selling monitor in the U.S.A.** 

For more information, give us a call at 
1-800-600-3192. Or visit our website 
at www.frBemonitors.com. 




1 Year 

$100 Rebate 

2 Years 

$225 Rebate 

3 Years 

$400 Rebate 




ViewSonic has won over 550 prestigious 
industry awards to date 
3-year warranty on CRT, parts and labor 
ViewSonic offers 24/7 customer support 
Thousands of MSN local modems using 
56K connections 

Fast, reliable email. Advanced features 
let you screen out unwanted mail 
MSN 24/7 technical support via the 
internet or telephone 


* Details of the MSN'" Rebate Program. This MSN Rebate program requires (1) the purchase of any display device (CRT or LCD monitor) from ViewSonic Corporation from September 1,1999 through 
December 31,1999, and completion of all necessary paperwork by the customer, and receipt of the same by MSN, prior to January 31,2000; (2) selection of a 36 month membership to MSN Plus Internet 
Access ($400 rebate), 24 month membership (($225 rebate), or 12 month membership ($100 rebate) at the rate of $21,95 per month plus applicable taxes; (3) mail-in or online signup (as applicable) prior to 
January 31, 2000; (4) a valid major credit card of the type generally accepted by MSN; (5) the original purchase receipt; and (6) acceptance of the MSN Internet Access member agreement, You are not 
obligated to continue as a MSN Plus Internet Access member for any particular length of time; however, if for any reason whatsoever you do not continue for the period of time associated with the rebate that 
you have elected to receive, you agree that you will repay MSN the amount of the rebate immediately upon termination or cancellation of your MSN Plus Internet Access account; provided that if you are a 
resident of California or Oregon you will not be required to repay the rebate amount. The MSN Rebate program is available only to residents of the fifty (50) states of the United States and the District of Columbia, 
You must be 18 years old or older to qualify for the MSN Rebate program, MSN Internet Access is available in connection with the MSN Rebate program only to users of the Windows® 95 or above. 
MSN Internet Access is available only for personal non-commercial use. Local phone and/or long distance toll charges may apply. It is the customer's responsibility to check with a local phone company to deter¬ 
mine if access numbers are local. Local market network activity and capacity may affect access availability. MSN is a trademark of Microsoft Corporation. MSN Internet Access minimum system 
requirements: 486/66 or higher processor with 16MB RAM, Windows 95™ or Windows 98™ operating system, at least 25MB of available disk space, 14.4 Kbps modem or higher. Mouse (req’d) and 
Sound Card (reoommended). 

Stanford Resources, Inc. Monitrak U.S. Desktop PC Independent Monitor Shipments Q2 ‘99 and Display Search, Quarterly Supply vs. Demand Study: Desktop Monitors Q3 '99. 
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Hop on board for thrills, chills and hilarious good times as you take 
r control of your very own Theme Park! Choose one of four themes for 
the park you'll build. Pick from tons of shops, decorations, and of course— 
rides. There are even five different roller coaster lypes you can customize 
with wild corkscrews, loops and vertical drops. You'll also manage it all, just 
decide how much. Sit back and watch or attend to every detail even 
decide haw much ice goes in the drinks. And only SimTheme Park 
3II the rides and fun from a visitor's 


lets you experience all 
perspective. Then share and compare your park on our web site. 
So go ahead, build it any way you want — then enjoy the ride. 

Join the fun at www.sinithemepark.com 
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[modernbus.com/cartracker] 

□ STOCKVUE2000 [stockvue.com] 

□ CALLI-GRAPHIC [vaxxine.com/mikwit/ 
Caiii-Graphic/caliigraphic.htm] 

OLD WAY/NET WAY (PAGES 80-82) 


: ALASKA AIRLINES [alaska-alr.com] 

: BANKRATE.COM [bankrate.com] 

D PROVIDIAN FINANCIAL [providian.com] 
] CDNOW [cdnow.com] 


Y-LIFE INTERVIEW; NET SELLER 

(PAGES 85-93) 

□ AMAZON.COM [amazon.com] 

□ BN.COM; BARNES & NOBLE [bn.com] 

□ DRUGSTORE.COM [drugstore.com] 

□ HOMEGROCER.COM [homegrocer.com 
o PETS.COM [pets.com] 

□ THE INTERNET MOVIE DATABASE 
[imdb.com] 

PREHY STRANGE (PAGE 178) 


□ HAM! 


ISTER LIBERATION FRONT 


[www.qulrked.com/dlstortlons] 
j PRETTY STRANGE SITE OF THE DAY 
[prettystrange.com] 


WEB GUIDE 


ENTERTAINMENT & SPORTS 

(PAGES l38-i42) 

□ SIGHTSOUND.COM [sightsound.com] 


D THE INTERNET MOVIE DATABASE 

[imdb.com] 

D FILM.COM [fiim.com] 

D AIN’T IT COOL NEWS 
[aint-it-cool-nows.com] 

: E! ONLINE [eonllne.com] 

D MR. SHOWBIZ [mrshowblz.go.com] 
D TV GUIDE ONLINE [tvguide.com] 

D GIST TV LISTINGS [gist.com] 

D PBS ONLINE [pbs.org] 


r [sonlcnet.com] 

] ADDICTED TO NOISE [addict.^ 
] ROLUNCSTONE.COM 
[rollingstone.com] 

] DOWN BEAT JAZZ 
[downbeatjazz.com] 


I GATEWAYS COM. SHOP ONLIME ■ GATEWAY. COM SHOP ONLINE . GATEWAYi 
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for the Holidays. 


SHOP ONLINE . GATEWAY. COM . SHOP ONLINE . GATEWAY 


.COM 


SHOP ONLINEGATEWAY.COM 













□ COUNTRYCOOL.COM [countrycool.com] 
o ROOTSWORLD [rootsworld.com] 

□ GMN.COM: GLOBAL MUSIC NETWORK 


□ ALL MUSIC GUIDE [alll 


tm] 


□ lUMA [iuma.com] 

□ TUNES.COM [tunes 

□ SPINNER [spinner.com] 

□ YAHOO! BROADCAST [broadcast.com] 

□ BRINGTHENOISE.COM 
[bringthenoise.com] 

□ TALKSPOT [talkspot.com] 

□ MP3.COM [mp3.com] 
a SCOUR [scour.net] 

□ ESPN.COM [espn.go.com] 

□ CBS SPORTSLINE [sportsline.com] 

□ FASTBALL [fastbali.com] 

D ESPN.COM: NBA [espn.go.com/nba] 

□ CBS SPORTSLINE: NFL 


[cb: 


tm/nfl] 


□ SPOUTS ILLUSTRATED FOR WOMEN 

□ SPORTS ILLUSTRATED FOR KIDS 

[sikids.com] 

□ BLUE'S NEWS [biucsnews.com] 


□ CULTUREFINDER.COM [culturefinder.com] 

□ MOVIEFONE.COM [moviefone.com] 


MONEY & SHOPPING (PAGES 142-146) 

□ THE RILEY GUIDE [rileyguide.com] 

□ HOOVER’S ONLINE [hoovers.com] 

D VAULT.COM [vault.com] 

□ MONSTER.COM [monster.com] 

□ JOBTRAK.COM Qobtrak.com] 

□ U.S. SMALL BUSINESS ADMINISTRATION 
[sba.gov] 

D aUICKEN.COM [quicken.com] 

□ THE DIGITAL DAILY 


D TURBOTAX.COM [turbotax.com] 


1 BLOOMBERG.COM [bloomt 


□ E'TRADE [etradc.com] 

□ DLJ DIRECT [dijdirect.c 

□ AMERITRADE [ameritra 

□ THE INDUSTRY S 
[thestandard.com] 

□ INTER@CTIVE WEEK ONLINE 

□ EBAY [ebay.com] 

□ AMAZON.COM [amazon.com] 

□ POWELL'S BOOKS [poweils.com] 

□ ALIBRIS [aiibris.com] 

□ CDNOW [cdnow.com] 

□ REEL.COM [reei.com] 

D FACETS [facets.org] 

□ COMPARENET [comparenet.com] 

o CIRCUITCITY.COM [circuitcity.com] 

□ PC CONNECTION [pcconnection.com] 

□ OUTPOST.COM [outpost.com] 

D MSN CARPOINT [carpoint.msn.com] 

□ AUTOTRADER.COM [autotrader.com] 

□ MSN HOMEADVISOR [homeadvlsor.com] 
o REALTOR.COM [realtor.com] 

□ CONSUMER WORLD [consumerworid.org: 
CDNSUMER REPORTS ONLINE 


[CO, 


s.org] 


HEALTH & FITNESS (PAGES 148-150) 

□ DRKOOP.COM [drkoop.com] 

□ AMERICAN MEDICAL ASSOCIATION 

[ama-assn.org] 

□ CBSHEALTHWATCH [cbs.medscape.com] 

□ HEALTHMAGIC INC. [healthmagic.com] 

□ WOMEN.COM: FITNESS 
[women.com/fitness] 

□ PHYS. [phys.com] 

□ ASK DR. WEIL [drweil.com] 

a RXLIST: THE INTERNET DRUG INDEX 
[rxlist.com] 

□ DRUGSTORE.COM [drugstore.com] 

□ CVS/PHARMACY [cvs.com] 

NEWS & MEDIA (PAGES i50-l54) 




: THE NEW YORK TIMES ON THE WEB 


□ THESTREET.COM [thes 


□ CNN.COM [cnn.com] 

□ ABCNEWS.COM [abcnews.com] 


□ YAHOO! NEWS [dailynews.yahoo.com] 

□ USA TODAY [usatoday.com] 

□ SALON [saion.com] 
o FEED [feedmag.com] 

□ MEDIAGOSSIP.COM [mediagosslp.com] 

□ BOULEVARDS [boulevards.com] 

□ cafe UTNE [cafe.utne.com] 

□ DISINFORMATION [disinfo.com] 
a SLASHDOT [slashdot.org] 

□ HOTWIRED [hotwired.com] 
o THE ONION [theonion.com] 

□ MCSWEENEY'S [mcsweeneys.net] 


COMPUTING & THE NET (PAGES 154-1! 

□ THIRD VOICE [thirdvoice.com] 

□ UTOK [utok.com] 

□ GOOEY [gooey.com] 

□ ODIGO [odigo.com] 

□ UREACH.COM [ureach.com] 

□ EXCITE [excite.com] ^ 

□ DESKTOP.COM [desktop.com] 

□ MYINTERNETDESKTOP.COM 
[myinternetdesktop.com] 

□ CNET [cnet.com] 

□ ZDNET [zd.net] 

□ YAHOO! [yahoo.com] 

□ EXCITE [excite.com] 

□ LYCOS [iycos.com] 

□ GOOGLE [googie.com] 

□ METACRAWLER [metacrawier.com] 

□ LEARN THE NET [loarnthenet.com] 
o ZDNET: TIPZONE [tlpzone.com] 

□ YACK.COM [yack.com] 




30,000 great reasons to go home for 





Click into Gateway.com^“ and check out a Gateway™ Essential PC with 
processor. Then browse through our 30,000 software titles and | 
to upgrade your PC or just to wrap up your holiday shopping. 

^ ® 9 














[webdeveloper.com] 

□ WEBMONKEY [webmonkey.com] 

□ aUADZILLA [quadzilla.com] 

□ HOMESTEAD [homestead.com] 
o THEGLOBE.COM [theglobe.com] 

□ YAHOO! MAIL [mail.yahoo.com] 

□ EXCITE MAIL [mail.excite.com] 

□ DEJA.COM [deja.com] 

□ TALKWAY [taikway.com] 

a COMPUTER VIRUS MYTHS 
[kumite.com/myths] 

□ MCAFEE.COM [mcafee.com] 

□ SYMANTEC [symantec.com] 

LIFESTYLE & COMMUNITY 

(PAGES 158-163) 

□ MEDIA METRIX [mediametrix.com] 

□ IVILLAGE.COM [iviilage.com] 

□ WOMEN.COM [women.com] 


■org] 


D BET.COM [bet.com] 

D STARMEDIA [starmedia.com] 

□ EL SITIO [elsitio.com] 

□ CITYSEARCH.COM [citysearch.com] 

□ DIGITAL CITY [digltaicity.com] 

□ MAMAMEDIA.COM [mamamedia.com] 

□ CYBERKIDS [cyberkids.com] 
o BOLT [bolt.com] 

D GURL [guri.com] 

0 THIRDAGE [thirdage.com] 

□ AARP WEBPLACE [aarp.org] 

□ PLANETOUT [pianetout.com] 

□ NETNOIR [netnolr.com] 

□ BLACKVOICES.COM [blackvoices.com] 

□ ASIANAVENUE.COM [asianavenue.com] 

□ CHRISTIANITY ONLINE [christianity.net] 

□ ZIPPLE.COM [zippie.com] 

□ ISLAMICITY [islam.org] 

□ DHARMANET INTERNATIONAL 
[dharmanet.org] 

D THE HINDU UNIVERSE [hindunet.org] 

□ ATHEIST ALLIANCE [atheistalliance.org] 

□ EPICURIOUS FODD [food.epicurious.com] 

□ FOOD NETWORK [foodtv.com] 

□ ZACMTSURVEYlzagat.com] 

□ RESTAURANTROW.COM 


[restau, 


.m] 


[the holidays. 


Ian Intel® Pentium® III 
prdware accessories 

L m 


□ BETTER HOMES AND GARDENS 
GUIDE TO HOUSE & HOME 

[bhgljve.com/househome] 

TRAVEL & RECREATION (PAGES 164-167) 

□ EXPEDIA.COM [expedia.com] 

□ CHEAPTICKETS [cheaptlckets.com] 

D BIZTRAVEL.COM [biztravel.com] 

D TRAVELOCITY.COM [traveiocity.com] 

>: GREAT OUTDOOR RECREATION 


PAGES [gorp. 


,m] 


□ FODOR’S TRAVEL ONLINE [fodors.com] 
o MAPS ON US [mapsonus.com] 

□ MAPQUEST [mapquest.com] 

LEARNING & CREATIVITY (pages i67-i68) 

□ UNEXT.COM [unext.com] 
a DISTANCE EDUCATION 

DEMONSTRATION PROGRAM 

[ed.gov/offices/OPE/PPI/DistEd] 

□ HUNGRY MINDS [hungryminds.com] 


ov] 

3 SMITHSONIAN INSTITUTION [si.edu] 
n NASA [nasa.gov] 

n EXPLORATORIUM [exploratorium.edu] 
3 ARTMUSEUM.NET [artmuseum.net] 


D THE FRICK COLLECTION [frick.org] 
tm] 

□ POTATOLAND.ORG [potatoland.org] 

□ PETERSONS.COM [petersons.com] 

□ FEDWORLD.GOV [fedworid.gov] 

□ BRITANNICA.COM [britannica.com] 

□ ANCESTRY.COM [ancestry.com] 

□ WORLOGENWEB [worldgenweb.org] 

WEB USER 

FIND IT (PAGE 171) 

□ MCAFEE.COM: CLINIC 

[mcafee.com/centers/clinic/start.asp] 


□ HOUSECALL 

[housecaii.antivirus.com] 
o DOWNLOAD.COM [downioad.com] 

D ZDNET DOWNLOADS [www.hotfiies.com] 


□ COMPUTER VIRUS MYTHS 
[kumite.com/myths] 

□ PRINTKEY 2000 

[geocities.com/SiiiconValiey/Bay/3053] 

□ WEBOPEDIA [webopedia.com] 

□ NETLINGO [netlingo.com] 

□ AUDIOSPHERE [svet-soft.com/audio.html] 

□ UNKPOPULARITY.COM 

□ NEAT NET TRICKS 

[neatnettricks.com] 

LEARN IT (PAGE 172) 

o HOTSEND [hotsend.com] 

D POLYVIEW [polybytes.com] 

□ EZ-VIEWER [galttech.com/ezviewer.html] 

□ X:DRIVE [xdrive.com] 

□ FREEDRIVE [freedrive.com] 

□ SWAPDRIVE.COM [swapdrive.com] 

□ MYMP3STORAGE.COM 
[mymp3storage.com] 

□ MP3.COM [mp3.com] 

□ l-DRIVE.COM [idrive.com] 

TRY IT (PAGE i74) 


opener/choices.asp] 

□ FLYSWAT [flyswat.com] 

□ REALPLAYER 7 [reai.com] 

□ FIND IT [skylarkutilities.com] 

SEARCH ALERT (PAGE 176) 

□ REALNAMES [realnames.com] 

D DIRECT HIT [directhit.com] 

D LYCOS [iycos.com] 

□ HOTBOT [hotbot.com] 

□ GOOGLE [googie.com] 

□ SEARCH ENGINE WATCH 


[sea 


tm] 


WHEN.COM [when.com] 

D ANYDAY.COM [anyday.com] 

D ASK THE SURF GURU 





Gateway 

Connect with us. 
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^ Gateway. 


•Call 1-800-GATEWAY or write to Gateway Terms S Co 
agreements. On-site customers: If a Gateway authorized i 

Puerto Rico and Canada (excluding mice, keyooards, portable—-- r ----- . „ ■ ^ 

party service. See agreements for specific terms and limitations. o^Financing available on approved credit through independent lender. Payment based on 48 months at 
a 14.9% APR. Your payment may be higher based on your actual APR. APRs ranpe from 14.9% to 26.99%. Prices and payment exclude shipping & handling 
& taxes, which are due at purchase, unless included in amount financed, in which case monthly payment will be higher. Minimum FINANCE CHARGE 50e. 






The Gateway Performance Line: 

serious computers with serious components. 

Looking for a PC that's not tooling around? One with blazing processor speeds that’s tricked out with high-end components? Bring on the 
Gateway Performance PCs—our line of top-tier machines. With the latest processor technology, lots of room to expand and intense 
multimedia prowess, they’re dialed up to power-user levels. Hey, you’ve been good this year, right? 


Gateway Perform: 


Intel® Pentium® III Processor 500MHz 
64MB SDRAM 

EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

16MB AGP Graphics Card 
20GB Ultra ATA 66 7200 RPM 
Hard Drive 

8X DVD-ROM Drive & MPEG-2 Decod'^ 

3.5" Diskette Drive 
Sound Blaster® LiveiValue Card 
with Digital Audio Output 
Boston Acoustics® BA735™ Digital 
Speakers w/Subwoofer 
3Com® U.S. Robotics® 56K‘ 

PCI Voice WinModem® 

8-Bay Mid-Tower Case 
MultiFunction Keyboard & Mouse 
Microsoft® Windows® 98 
Second Edition 
MS® Works Suite 99 Software 
3-Year Limited Warranty with 
1-Year On-site Service* 


Year 2000 Compliant^ 



Intel PC Camera Pack - $79 


Upgrade from 17" EV700 
(15.9" viewable) to 19" EV910 
(18" viewable) - $130 
Hewlett-Packard® PhotoSmart C200 
Digital Camera-$299 


Gateway Performance 550 


Intel Pentium III Processor 550MHz 
128MB SDRAM ~ 

EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

16MB AGP Graphics Card 
20GB Ultra ATA 66 7200 RPM 
Hard Drive 

8X DVD-ROM Drive & MPEG-2 Deco^ 

3.5" Diskette Drive 
Sound Blaster LiveiValue Card 
with Digital Audio Output 
Boston Acoustics BA735 Digital 
Speakers w/Subwoofer 
3Com U.S. Robotics 56K' 

PCI Voice WinModem_ 

8-Bay Mid-Tower Case 
MultiFunction Keyboard & Mouse 
Microsoft Windows 98 
Second Edition 
MS Works Suite 99 Software 
3-Year Limited Warranty with 
1-Year On-site Service* 

Year 2000 Compliant^ 


Upgrade from an 8-Bay Mid-Tower 
Case to a 10-Bay Tower Case - $50 


100MB Iomega® ZIP BUILT-IN " 
Internal Drive w/3 ZIP Disks- $99 

Kodak™ DC-215 Zoom Digital 
Camera - $399 


Gateway Performance 600 


Intel Pentium III Processor 600MHz 
128MB SDRAM ~ 

EV910 .26 Screen Pitch 19" Monitor 
(18" viewable) 

16MB AGP Graphics Card 
20GB Ultra ATA 66 7200 RPM 
Hard Drive 

8X DVD-ROM Drive & MPEG-2 Decodlr 

3.5" Diskette Drive 
Sound Blaster LiveiValue Card 
with Digital Audio Output 
Boston Acoustics BA735 Digital 
Speakers w/Subwoofer 
3Com U.S. Robotics 56K‘ 

PCI Voice WinModem 
8-Bay Mid-Tower Case 
MultiFunction Keyboard & Mouse 
Microsoft Windows 98 
Second Edition 
MS Works Suite 99 Software 
3-Year Limited Warranty with 
1-Year On-site Service* 


Year 2000 Compliant^ 



Epson® Stylus® COLOR 660 
Printer-$129 


APC® Back-UPS®Pro 350VAUSB 
Uninterruptible Power Supply - $189 
HrDeskjet®832Cse Printer-$199 


Gateway Performance 700 


Intel Pentium III Processor 700MHz 
128MB SDRAM ~ 

VX900 .26 Screen Pitch 18" Monitor 
(18" viewable) 

32MB NVIDIA™ RIVA TNT2® 

AGP Graphics Card 
27.3GB Ultra ATA 66 7200 RPM 
Hard Drive 

8X DVD-ROM Drive & MPEG-2 Decoder 
3.5" Diskette Drive 
Sound Blaster LiveiValue Card 
with Digital Audio Output 
Boston Acoustics BA735 Digital 
Speakers w/Subwoofer 
3Com U.S. Robotics 56K‘ 

PCI Voice WinModem 
Intel AnyPoint™ Home Network Card 
8-Bay Mid-Tower Case 
MultiFunction Keyboard & Mouse 
Microsoft Windows 98 
Second Edition 
MS Works Suite 99 Software 
3-Year Limited Warranty with 
1-Year On-site Service* 


Year 2000 Compliant^ 



Diamond Rio 500 Digital Audio 
Player-$269 


HP PhotoSmart PIOOO Printer-$399 


Ask us for details about software training offered at our Gateway Country® stores. 





















































































Gateway.com 

Hi-tech photo gallery? Intergalactic arcade? Multiplex 
movie theater? Turn your computer into absolutely anything. 

Sit down, log on and pay a visit to our technology superstore—www.gateway.com—great PCs and more. Thousands of 
add-ons, peripherals and software titles. All at prices that’ll still leave you with plenty of cash left over for the holidays. 


DVD Adventure Suitet-$99 
STAR TREK™: STARFLEET ACADEWr 
Baldur's Gate™ 

The Journeyman Project® 3; Legacy of Time" 
Descent™ Freespace: The Great War™ 

Gaming Joystick (included through 12/31/99) 


Extreme Gaming lilt - $99 
Descent™ 3, Aliens versus Predator,™ 
Mechwarrior™ 3, CARMAGEDD0N2,™ 

Heavy Gear II™ 

Gaming Joystick (included through 12/31/99) 


Electronic Photo Album - $339 
Visioneer™ OneTouch™ 7600 USB Scanner 
Philips* CD-Rewritable Drive 
2 Recordable CDs 
1 Rewritable CD 

CD Stamper™ Pro CD Labeling Kit 


©gateway.com (with PC purchase) 


Philips 4X/4)(/24X CD-RW 
Recordable/Rewritable Drive w/Media - $199 
(with PC purchase) 




HP ScanJet® 3300Cse-$149 
Epson Perfection® 636U - $199 
HP ScanJet 4200Cse-$199 
HP ScanJet 5200Cse-$299 


HP OfficeJet T45-$499 

HP DeskJet 970Cse Color Ink Jet - $399 


Epson Stylus COLOR 740-$199 
($149 after $50 mail-in rebate) 



Get in touch with us for more information, and for the most current pricing. 


Gateway^ 

Connect with us. 


e 1999 Gateway, lac. All rights reserved. Gateway, Profile 2. the Gateway stylized logo. Gateway Country and Ybur.|Ware are 


fate legal entities. The Intel Inside logo,lnh 


s.biMtDd«»Q.wttiio«MtaGi«MiirfGi*Call 1-^0-6 aTEWAY or wnie to Gateway Terms & tonditiens, P.O. Box fOBI, Nortli Sioox City, SD 5!fp49r,)951 for e free copy of opt limited warronjies onJ th 
oarty on-site service aoreements. On-site costomers; If a Gateway aotbonzed lepresentabve determines on-site service is necessary, it will be provideil for prodoct in the conbnental United St— 

Alaslia. Hawaii, Puertollico and Canada (excluding mice, keyboards, portable docXmg stabons, external penpherals and monitors). You may be asked to take your PC to a Gate_way locaban for warranty^ ^ 
or miro-patty service. See agreements for specific terms and limitabons. ••Financing available on approved credit through independent lender. Payment based on 48 ' 
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it’s her party and 
she’ll shop if she wants to, 
























PEOPLE, PLACES, AND TRENDS ON THE NET 01.00 edited by ron bel bruno 



HARRY POTTER J.K. Row¬ 
ling’s stories of the boy wizard and 
his companions are all the rage— 
and kids like them, too. Start 
THE WONDERFUL WORLD OF 
HARRY POTTER [homestead.eom/ 
harrypotter2/home.html] 
Y-QUOTIENT: 65 

MENA SUVARI The stunning 
alumna of American Beauty has boys 
next door wanting more, both 
on and off the Web. Start 

MENA SUVARI: THE 
GODDESS OF MOVIES 



;// memorable site 

Hear the Art 

J ANIS JOPLIN WAVES HER FIST FOR THE CAMERA. 
Jack Nicholson places a lit match between his 
lips and delivers that trademark sneer. These 
are just a few of the striking visuals you can 
spy at a new online gallery hosted by Photo 
District News and Kodak Professional. The 


images at legends 

ONLINE [pdn-pix.com/ 
legendsarchive/larchives. 
html] constitute some¬ 
thing well beyond the ordi¬ 
nary. You’ll find the works 
of such renowned con¬ 
temporary photogra¬ 
phers as portrait artist 
Rodney Smith and fash¬ 
ion chronicler David 
LaChapelle alongside 


Richard Avedon’s interpreta¬ 
tions of ’60s icons (above; 
Twiggy) and Christopher 
Morris’s vivid documentation 
of the fall of the Marcos 
regime in the Philippines. To 
be a photographer, “one has 
to have the vision,” Smith 
explains in an audio inter¬ 
view. “One has to have some¬ 
thing to say.” Listen closely to 
these pictures. -l.k. 


^hen you 
go online, 
you’re not 
black online, 
Latino online, 
or Asian 
online. You’re 
just...onll " 


-DARIEN DASH, founder 
and CEO of DME Interactive 
Holdings Inc., speaking at a 
recent Y-Life forum on race 
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WEP STATS 


FOUND IN SPACE Tired of Vegas? The SPACE ISLAND PROJ¬ 
ECT [www.myhome.eom/html/xacm0024.shtml] features 
hotel rooms with anchored, float-free furniture, “low-fume” fabrics 
and wall coverings, and flat-panel displays in lieu of windows. Space 
Island Group, a firm dedicated to the commercial development of 
outer space, teamed with MyHome to create this prototype design. 


fNETBRIEFSWi 


JUST A PHASE? Online measure¬ 
ment service Media Metrix reported that 
Web growth is tapering off, at least 
among the most popular destinations it 
tracks. Meanwhile, America Online 
reported that it now has 19 million 
members—about the same as the 
population of the New York metropolitan 
area....EQUAL ACCESS Speaking of 
AOL, the National Federation of the 
Blind recently filed suit against the 
online service, charging that it violates 
the Americans with Disabilities Act. The 
NFB says that AOL should be providing 
ways for sight-impaired users to adapt 
its software for audio use and Braille.... 
KEEP YOUR HANDS ON THE 
WHEEL General Motors recently 
showcased its new Cadillac Seville, 
equipped with hands-free, voice- 
activated Net access. GM plans to roll 
out more Net-ready cars within the 
next year....NEVERQUEST Game 
developer 989 Studios admonished 
players of its immensely popular 
EverQuest for selling its characters and 
virtual property on the Net. More than 
150,000 users actively play the fantasy- 
based game online, and many have 
auctioned off their virtual lives and 
property for thousands of dollars.... 

FREE BOBBY Letter-writing visitors 
to FREE ROBERT DOWNEY JR. 
[freerobertdowneyjr.com], a Web site 
authored by the family of the drug- 
addled actor, were successful in 
persuading California authorities to 
transfer Downey from a Jail cell to a more 
hospitable rehab center. The protests 
were directed to both President Clinton 
and California Governor Gray Davis on 
behalf of the onetime Oscar nomi¬ 
nee, who received a three-year 


ndicMNEws 


HOLIDAY IN THE MILKY WAY 


;// lifestyles of the well connected 

Walton Plays the Net 

The former Trailblazer hasn’t wasted a minute beating a path online 


M ost sports fans 
don’t think of 
basketball leg¬ 
end Bill Walton 
as a Deadhead. 

But there, on bill wal- 
TON [billwalton.com], 
are links to Walton’s 
MSNBC.com columns. 

Steinway pianos, and the 
official Grateful Dead 
site. The site is “for peo¬ 
ple who don’t know me 
personally,” says the 47- 
year-old former Portland 
Trailblazers and Boston 
Celtics center, and cur¬ 
rent NBC and Fox Sports 
broadcaster. “We get a lot 
of business opportuni¬ 
ties out of that; speaking 
invitations, personal appearances. And my 
schedule is on there—when I’ll be on TV.” 

In addition to maintaining this site, Wal¬ 


ton guides young ath¬ 
letes through his work 
with LIFE’S PLAYBOOK 
ONLINE [lifesplaybook. 
com], a program that 
provides teens with pos¬ 
itive role models and 
guidance, both online 
and off. The site, notes 
Walton, “is very interac- 
tive....It’s a place where 
people can go for inspi¬ 
ration, and get tools, 
advice, and solutions for 
the problems they are 
going to face in life. This 
is not just about relay¬ 
ing the message of ath¬ 
letic achievement, not 
about statistics.” 

Is there a basketball 
metaphor he can invoke? You bet: “This is 
about what you do when the ball doesn’t 
bounce your way.” - j.o.c. 
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COMMUNITIES 


CAMWATCH 



Sam Churchill wants 
you to join the wonder¬ 
ful world of Web 
cams—so much so 
that’s he's created THE 
WEBCAM COOKBOOK 
[www.teleport. 
com/-samc/bike], 
which offers the perfect 
recipe for anyone inter¬ 
ested in some do-it- 
yourself exhibitionism. 
Churchill methodically 
takes visitors through 
every necessary step of 
the Web cam ritual: 
buying and setting up a 
Web cam, going live, 
creating a community, 
and even strapping the 
whole gizmo on a bike. 

If Churchill has his way, 
it will be a small Web 
cam world after all. 
Thankfully, that’s not 
(yet) the case. 


popular 
financial 
clubs at 

YAHOO!' 

CLUBS 

[clubs.yahoo.ee 

I DAYTRADERS 

2 THE WALL STREET 
TREASURE CHEST 

3 INTERNET 
STOCK NEWS 

4 TRADER’S UPDATE 

5 HEVY TRADER 

6 WEEKLY PICK 

7 WILLY WIZARD 

8 IBM PENSION 

9 AAA SMALL 
STOCKPICKER 

10 TELECHART 2000 



Webville 


TRAVELS THE WEB'S MOST NOTABLE SETTLEMENTS 


Toga! Toga! T-l! T"l! These days, most every 

Greek organization has its own Web site. And why not? 
They’re leveraging the Web to recruit new members, 
maintain alumni contacts, and control their squeaky- 
clean images. But there’s a rumbling community of anti- 
Greek sites closing in. A group of University of Missouri 

iconoclasts who’ve gro'wn weary sion of India’s influence on ultra- 
oftheir swinging schoolmates on hip American pop chanteuses. 
purely intellectual and social Madonna, please take note, 
grounds has established the big- 

GUS DICKUS ROMAN FRATERNITY BULL SESSIONS 

[iland.net/-empcodel], a cheeky Diving into the pit of financial 
anti-frat hub. These dissidents are message boards is not unlike tak- 
on a “quest for relief from the 
monotonous and altogether stu- 
pid-as-hell life [at school]’’ and 
“the annoying presence of broth¬ 
erhood and the other blowhard 
principles of your common Greek 
Fraternity.” Meanwhile, such sites 
as ST0PHAZING.ORG take a more 
hard-hitting look at what goes on 
behind closed frat house doors. At 
this site, begun at the University 
of New Hampshire, visitors dis¬ 
cuss the latest horror stories (such 
as a coerced goldfish-eating event 
at the University of Wisconsin) 
and legislation created to stem the 
dark side of frat-boy machismo. 

Gee, what would Flounder say? 


on the site helped her tackle her 
family’s 11-year-old debt. Alas, not 
everyone is as lucky as she is. Last 
year, a Las Vegas-based company 
called Uniprime Capital Accep¬ 
tance spammed a host of finan¬ 
cial message boards with big 
news: It had developed a cure for 
AIDS. At such sites as raging bull 
[ ragingbull.com] the word cre¬ 
ated waves of simultaneous skep¬ 
ticism and euphoria, “fust put my 
order in for 10,000 shares,” post¬ 
ed a giddy surfer named Armand. 
“Let’s see what kind of horse this 
one is!” Meanwhile, another Bull 
member replied, “I don’t think 


PASSAGES TO INDIA 

India, the world’s largest democ¬ 
racy, is complex, sprawling, and, 
for most people reading this, half 
a world away. Learn more about 
itatHINDUSTAN [hindustan.org]. 
This hub may not look pretty, 
but it’s home to hundreds of 
active topic boards on every¬ 
thing from the caste system to 
the controversy surrounding 
families who require dowry pay¬ 
ments. Daunting topics? Per¬ 
haps, but there’s some lighter 
fare as well, such as the discus- 



INSIDE INDIA: Hindustan.org provides a closer look at a colorful culture. 


ing a trip to Pamplona, Spain, dur¬ 
ing the annual running-of-the- 
bulls festival; it’s visceral, bloody, 
and you just could get stomped. 
Electronic trading is all the rage 
at such feverish communities as 
F00L.COM and silicon investor 
[ techstocks.com]. For stock 
junkies, it’s a great way to get tips 
and monitor the market. Mandy 
Wilhelm, a member of armchair 
MILLIONAIRE [armchairmillionaire. 
com], says information she found 


this ‘breakthrough’ is going any¬ 
where. I can’t invest in this stock.” 
But others could—and did. More 
than 5 million shares of Uni¬ 
prime stock were traded the day 
after the “news release.” And, 
yes, it turned out to be a scam 
after all. Just goes to show that 
the “bull” online is sometimes 
nothing more than just that. But 
with some good advice, and 
healthy skepticism, you might 
cash in after all. 


44 

























''•'CK. " - 'OVv’ 

2 songs off our 

:^Ptf|>iiw}^ qf Confuciof^ 


Your Site for Digital Audio, 

Free Audio Software and Other 

Things to Stick in Your Ear. 








FORWARD 


f Up & Coming 





FILM 

The artful prose of Stephen 
King has served director Frank 
Darabont well. Best known for 
his 1994 work The Shawshank 
Redemption, Darabont actually 
made his directorial debut in 
1983 with The Woman in the 
Room, a half-hour interpretation 
of a King story. Like Shawshank, 
this month’s the green mile is a 
prison period piece. It stars Tom 
Hanks as a 1930s death-row 
guard who begins to question his 
own life and moral code upon 
encountering a prisoner with 
miraculous healing powers. Hit 
the official greenM iLEWeh site 
[thegreenmile.com] for behind- 
the-scenes material, including an 
exclusive interview with the 
director, as well as storyboards 
and production sketches.... 

ABOVE: Tom Hanks and Michael 
Clarke Duncan in The Green Mile. 
RIGHT: The Met dons high heels. 


Another literary work hitting 
the big screen is the cider 
HOUSE RULES [www.miramax. 
com], an adaptation of the John 
I rvi ng best-seller starring Tobey 
Maguire, Michael Caine, and 
Charlize Theron. It’s the tale 
of a young man raised in an 
orphanage who wants to 
experience the outside 
world—against the 
wishes of the doctor who 
reared him. The movie 
tackles the thorny topics 
of abortion, addiction, in¬ 
cest, and infidelity, but its 
real strength lies in some 
outstanding performances, 
including those of Caine, 
Delroy Lindo, and song¬ 
stress Erykah Badu, in 
particular. Of course, 
the source 
material is 
nothing 
to scoff at 
either, as 


ART 

Where else could you view 
medieval armor and Sid Vicious’s 
leather jacket under the same 
roof? At New York’s metropoli¬ 
tan MUSEUM OF ART, of course. 
The Met’s rock style exhibit 
features the clothing of more 
than 40 musicians whose 
unique fashion sense helped 
influence popular style over 
the past half century. 
The duds of Elvis Pres¬ 
ley, the Beatles, Cher, 
Madonna, David 
Bowie, Bruce Spring¬ 
steen, and Aretha 
Franklin are just part of 
the collection, on dis¬ 
play through March 19. 
To see some of the outra- 
geous outfits online, 
log on to THE metropol¬ 
itan MUSEUM OF ART: 
CURRENT EXHIBITIONS 
[www.metmuseum. 
org/htmifile/newexhib/ 
E_Current.htm]. If Sid 
could see this now, 
what might he say? 


Irving fans such as the one who 
created a very unofficial John 
IRVING PAGE [hometown.aol.com/ 
forestben/irving.htm] will attest. 
Or, visit Random House’s john 
IRVING site [randomhouse.com/ 
atrandom/johnirving] to read an 
excerpt from Irving’s upcoming 
Mp Movie Business, an account of 
the 13 years it took to transform 
The Cider House Rulesinto a screen- 
play....Can’t find the IMAX theater 
that’s playing fantasia 2000 
[fantasia2000.com] near you? 
This official site lists all the venues 
worldwide showing the recently 
released Disney classic-to-be—the 
first full-length animated film to be 
made for the IMAX format. 


SUNDAYS 

ART LABOE'S 
SUNDAY SPECIAL 

Six hours of R&B, soul, and 
funk hits. 

[origlnalsound.com/ 

sunday.htm] 

MONDAYS 

BOOK SPEAK 

Chat with respected authors. 

[williammorrow.com/ 

bookspeak] 

TUESDAYS 

BAND-AIDS 
AND ICECUBES 

Share tips and advice on 
cuts, bumps, and bruises. 
[www.adam.com/chat/ 
chat_schedule.htm] 

WEDNESDAYS 

MUSIC TRIVIA 

Test your wits and win a ( 


THURSDAYS 

EVENT HORIZON 

Sub antennae with 
science fiction, fantasy, 
and horror scribes. 
[eventhorizon.com/ 
sfzine/chats] 

FRIDAYS 

SNAP COUNT 
WITH RUSS BAXTER 

ESPN’s chief NFi 
researcher speaks, 
r- —.cornier— 


. . „ ity/a/ 

archivesnapcount.html] 

SATURDAYS 

ROTTEN RADIO 

Johnny Rotten, the grand- 
daddy of punk, joins this 
'all-talk” site’s lineup. 

[eyada.com] —R.M. 


overheard 
on the net 

“The key to sit¬ 
com success is 
miserable people. 
If you see a happy 
couple, it’s just 
gone, like when 
Sam and Diane 
got together on 
Cheers." 

—Friends star 

Matthew Perry 

to El ONLINE 
[eonline.com] 
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Y ou don’t need the 
Discover card to 
get money back on 
Web purchases, thanks 
to EBATES.COM, a 
shopping portal. The 
site invites members 
to patronize more 
than 150 selected Web 
stores, from which 
they’ll receive rebates 
ranging from I percent 
to 25 percent of their 
tabs. Rebates accrue in 
users’ Ebates accounts, 
and are paid out quar¬ 
terly. Participating mer¬ 
chants include CDnow 
(offering a 7 percent 
rebate), Dell Computers 
(2 percent), and 
PlanetRx (15 percent). 


Those groovy red- 
and-siiver roller 
skates Heather 
Graham wore in 
Boogie Nights went 
on sale with an 
opening bid of $25 
at the auction area 

of NEW LINE CINEMA 
[newline.com]. After 
'4 bidders logged 
in, the skates were 
suddenly worth 
$5,979. 


At COLD WAR COM¬ 
MEMORATIVE SETS 
[coldwarartifact. 
com] the Peace 
Dividend set ($99) 
includes a nose 
cone section from 
n actual—but 
disarmed— Toma¬ 
hawk Thermonu¬ 
clear Ground 
Launched Cruise 
Missile. 


f 5H0PSMARTER 


gam SHOPPING 


I BOWLED OVER 

Evoking the look of a 
hatched, frosted-glass 
Easter egg, the com¬ 
bined overhead light 
and bowl ($254) from 
BENZA [benzadesign. 
com] add a playful, 
provocative edge to 
your boring breakfast 
nook. Sorry, we can’t 
do anything about 
the menu. 


2 ROMAN TIMES 

You needn’t go 
ping in the Eternal 
City to find a 
distinctly Roman 
timepiece. The 
Roman Grill Wall 
Clock ($40) from 
UMBRA [umbra.com] 
brings it home for 
you, with this smart 
twist on a classic 
design. Cast in zinc 
and finished in gun- 
metal, it works with 
most decors, from 
mission to modern. 


3PHATMETER 

Starting a new gym 
regimen? Part of that 
new initiative may 
include some Adonis 
clone performing a 
traumatic body-fat 
analysis. If that scares 
you enough, try the 
Tanita Full-Featured 
Body Fat Monitor 
($230) from fogdog 
SPORTS [fogdog.com]. 
It digitally calculates 
your body-fat percent¬ 
age in 30 seconds— 
in the privacy of 
your own bath¬ 
room. What you 
do with this infor¬ 
mation, of course. 


4 MILLENNIUM 
SOAK 

If your New Year’s Eve 
celebrations preclude 
an early January ap¬ 
pearance at the gym, 
perhaps a soothing 
soak in the tub will 
get you up and run¬ 
ning. The Just Add 
Water Bath Salts ($19) 
at VIOLET [violet.com] 
are a fragrant alterna¬ 
tive to supermarket 
bubbles. Order now, 
relax later. 
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The five most 
popular games at 
HappyPuppy.com 


grow your 
population. 
More vil¬ 
lagers mean 
increased 
production, 


p click! GAMES 


The five most popular 
games at Pogo.com 

1 SPADES 

2 EUCHRE 

3 EZ WIN BINGO 

4 HEARTS 

5 SOLITAIRE 

Rankings reflect traffic at [pogo.com]: 
week ending 10/22/99. 


://ground zero 

Green Time 

Don’t like Tiger’s style? 

Show him a bit of your own 

W ATCHING GOLF ON TV IS ONLY SLIGHTLY MORE 

exciting than cleaning the gutters. But this 
winter, golf enthusiasts have another option: 
They can pit themselves against the pros 
without leaving the La-Z-Boy. 

Electronic Arts’ tiger woods pga tour 2000 
[www.ea.com] lets PC gamers play online dunng 
PGA Tour matches along with the big-money pros, 
including Woods himself, stroke-by-stroke in real 
time. Golf nuts can thank the publish¬ 
er’s dihgent "trackers”—^who record the 
data from the course and upload it 
online to the Net—for making this very 
credible simulation possible. 

“Play with the Pros” mode will 
debut in conjunction with next 
month’s AT&T Pebble Beach Nation¬ 
al Pro-Am. But even if you miss the 
match, every stroke will be archived for your gam¬ 
ing pleasure. And because there’s no dress code at 
these virtual matches, you can skip those kelly- 
green golf slacks, too. 


SHEET 


GAMINGROUNDUPL/ac^ 


SITES, AND SERVICES ON THE GAMING FRONT 


GUY “OMNIVAC” 
AYOTTE is the webmas¬ 
ter of AGE OF KINGS 
HEAVEN [ageofkings. 

com], an unofficial fan 
site for Microsoft’s Age 
of Empires II: The Age of 
Kings strategy game. 

I. Concentrate on 
food early in the 
game. This helps main- 


easily recoup your food 


expense: 

2. Scout it out. Start 
searching for resources 
before your present 
reserve is depleted. 

3. Build outposts. 
These stations are useful 
in spotting enemy vil¬ 
lagers attempting to 
build a forward base on 
your turf. 


GAMES TO GO 

Thanks to the clever developers at 
PALM GEAR H.Q. [palmgear.com], 
you can’t just assume all those hunt¬ 
ing and pecking Palm VII owners you 
see on the street are checking stock 
quotes or creating a to-do list. 
“Palmers” now use this site’s handy 
search engine to find the 
miniaturized version of 
their favorite diversion, 
be it chess, Tetris, Pac- 
Man, or golf. 


SAVE YOUR QUARTERS 
ASTEROID COMMAND 

[gamescene.com/ 
asteroidcommand.html] 

“new” online game title, is 
ally the offspring of two classic 
’80s arcade games. Asteroids 
Missile Command. Your mission: 
Protect the cities from falling 
olds, while using the mouse to aim 
missiles at them. For an added 


challenge (and annoyance), pegged 
asteroids break into two equally 
destructive pieces. Don’t you hate 
when that happens? 

BARBARIANS ABOUND 
DIABLO II [blizzard.com], the 
sequel to I997's best-selling role- 
playing game, is here. Adventurers 


can now select a persona from one 
of five new character classes, and 
explore four dangerous worlds pop¬ 
ulated by Netheads Just like them. 
As with its beloved predecessor, 
Diablo II ships with free game play 
at BATTLE.NET. $50; PC only. 


HOP A BOARD 

If fishing rods and golf mats 
aren’t novel enough variations 
on game controllers tor your 
tastes, how about making 
some...uh...waves with 
THE X BOARD, from SGRL 
[www.sgrl.com], a 
clever new device 
designed to en¬ 
hance the realism 
of snowboarding, skate¬ 
boarding, and surfing games. 
Stand, sit, or lie down on the 
board to catch a barreling swell 
or drop into a pipe onscreen. 
$129.99: PC or PlayStation. 
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NETSAVERS 


A WHO’S THE BOSS? 

UKiaK You are, of course, if you’re 
one of the small-business types being 
targeted by STARTUP.WSJ.COM, the 
Wall Street Journal’s hub for entrepre¬ 
neurs. Using material culled from both 
its on- and off-line publications, the 
Journa/provides a Startup Toolkit tuto¬ 
rial on raising funds, creating a busi¬ 
ness plan, and dealing with personnel 
issues. You’ll also find much free con¬ 
tent, including pointers to business and 
franchising opportunities (in case you 
want to open the Ace Hardware Store 
of your dreams). Other useful info, 
such as its database of venture capital 
sources, are fee-based services. -L.G. 

BARGAIN U if you ve 

S**®*"** found yourself envying the 
lives of the Felicity or Real World 
hipsters, here’s another reason for 
resentment: EDU.COM offers signifi¬ 
cant savings on software, hardware, 
and books, but for college students 
only. The deals are good, especially for 
software: Our search found Quake II 
for $19.95—a lot less than OUTPOST. 
COM's $29.95 selling price, but a few 
dollars more than BUY.COM’s rock- 



bottom $14.87. Buying that game at Edu, 
however, also gives you 60 “eduPoints,” 
which you accumulate and redeem for 
free merchandise. The site awards 
points for writing product reviews, so 
you can parlay your shopping experi¬ 
ences into yet more discounts. -LG. 

^ MUTUAL BENEFITS 

ttVnMnr Believe it or not, mutual 
funds were originally designed to 
simplify investing. But how conve¬ 
nient is it to get a mutual-fund appli¬ 
cation by snail-mail, fill it out, and 
send it back? INVESCO [invesco. 
com] recently became the first fund 
family to offer online applications. 
Once you have been approved, 

Invesco will deduct the funds elec¬ 
tronically from your bank account. 
Now that’s painless. -L.G. 


;// tools 


Copycats 

A few names we know are taking print 
shops online 



vices comparable to the 
-■ ' aforementioned mer- 


IHE WORK-AT-HOME 

set just got one 
more reason not to SAVEHME chants, as well as custom- 
shower today. SAVEMONEY printed T-shirts, greeting 
KINKO’S [customprinting, cards, and boxer shorts. 

Whether you choose to go 
with iPrint or one of the nation¬ 
al franchises jumping on the 
Web, you’ll likely save not only 
time but some cash as well. 
Royal Farros, iPrint’s chairman 
and CEO, says that online 
design and ordering circum¬ 
vents the entire prepress 
process—the most expensive 
part of a print job. 

With that cost reduced, 
surfers needn’t order hundreds 
or thousands of copies or items 
to make a print job “worth it.” 
That means you can afford to 
give your friends and family 
those boxer shorts imprinted 
with a photo of last summer’s 
trophy-fish catch after all. -L.G. 


kinkos.com], SIR SPEEDY 
[www.sirspeedy.com/working/ 
design.htm], and OfficeMax’s 
COPYMAX [www.iprint.com/ 
cgi-shl/index.cgi?shop=620] 
let customers design and order 
announcements, business 
cards, envelopes, invitations, 
letterhead, Post-it Notes, and 
even rubber stamps online. All 
three companies provide easy, 
customizable templates, with 
which you can create—and pre¬ 
view—your own designs. 

Careful surfers who compare 
these three services will note 
their similar look and feel. 
That’s because they’re using the 
Web smarts of iprint.com. This 
Web veteran offers print ser- 


GOOD HINKING 


SAY “GOODBYE” 

When it’s time fo say 
“take this job and shove 
it, ” l-RESIGN.COM offers 
a sampling of some more 
civil parting words. Our 
favorite: the fashion 
designer who “lost the 
will to make great 
clothes.” Rounding out 
the package is some 
serious advice about 
maintaining a profes¬ 
sional network after you 
make the break, how to 
contemplate a counter¬ 
offer, and other useful 
nuts and bolts. —L.G. 

SAFER SHOPPING 

Two credit-card heavy¬ 
weights are making shop¬ 
ping on the Web safer 
and easier. CLICK- 
CREDIT [clickcredit. 
com]. Citibank’s new line 
of exclusively online 
credit cards, offers a 
cash-back plan, double¬ 
mileage awards for fre¬ 
quent fliers, zero respon¬ 
sibility for unauthorized 
charges, and 100 percent 
money-back guarantees 
on anything you buy with 
the card. Also responding 
to the surge in Web shop¬ 
ping trends, the AMERI¬ 
CAN EXPRESS BLUE 
card [americanexpress. 

i?- 

com/blue] includes a 
smart chip that, when 
used with a card-reader 
attached to your PC 
($25, though free to 
members who sign up 
by January 31), lets you 
transfer your credit- 
card number and other 
nitty-gritty details to a 
Web merchant with 
complete security. -D.F. 
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YOU’VE GOT TO SEE IT IN 


EPSON 


COLOR. 




NOW YOU CAN HAVE BREATHTAKING COLOR PHOTOS AT RECORD-BREAKING SPEEDS. 


Only Epson* printers have the PerfectPicture* Imaging System for: 6-color printing, 1440 x 720 
dpi and quick-drying inks • Fast color printing on any paper-snapshots in 60 seconds • EPSON 
Digital PhotoLab" software bundle with Polaroid PhotoMAX Pror ArcSoft's PhotoPrinter 7 
ArcSoft's PhotoBaser plus more • PC/Mac/USB compatibility • One-year Epson Exchange 
limited warranty. For more information, call 1-800-GO-EPSON or visit www.epson.com. 


What makes this printer one in a million? Start with the way it made this once-in-a-lifetime photo. Flawlessly. Quickly. 
In fact, in just minutes, the EPSON Stylus" Photo 750 ink jet printer delivered all this rich color by combining six inks 
for the smoothest gradation and perfect skin tones. And with 1440 dpi, no printer gives you more detail-just take a look 
at those blades of grass. It's no wonder your photos will end up on the mantle. Come to think of it, this printer might too. 












AniTUDE 


ASt GASTON 



DEAR GASTON, 

I read recently that as 
much as 80 percent 
of the Web remains 
“unfound" by search 
engines. How can this be? 

—Wondering 

WONDERING: Many 
people—including my 
cousin Gerard, from 
Provence—think that 
every Web page they 
craft is automatically 
searchable and public. 
How wrong! 

Last year, Girard 
started selling his deli¬ 
cious goat cheese on the 
Web (see GerardsGoat 
Fromage.com). “Make a 
presence for Provence!” 

I told him, and he did. 

But while waiting for 
his cheese to age, 

Girard lounged around 
the vineyard with Char¬ 
lotte, the local tart, 
instead of working on 
ways to attract Web traf¬ 
fic. I suggested he add 
some metatags—the 
keywords and phrases 
that people would type 
into a search engine—to 
his page. I even gave him 
some phrases: le bon 
fromage, le fromage est 
ma vie, and, of course, 
sexy nude girls. 

Girard did not listen. 

So now, when hungry 
surfers type French 
cheese into AltaVista, 
they get a recipe for... 
fondue. How very sad. 

GOT A NET PROBLEM? 
Write Gaston LeBeau, 
Web designer extra¬ 
ordinaire and recent 
Parisian emigre, at 
ASKGASTON@ ZD.COM 


Yippee! 


BUILD YDUR DWN ISPs Your frater- 


Jfehoo^ 


nity, church, or union can now offer 
Net access under its own nameplate. 
Just ask the Vatican—its Treasury 
Museum recently tapped iconnect. 
COM to create catholic families net¬ 
work [catholicfamilies.com], a “fam¬ 
ily-friendly” Net service offering Web 
access and special-interest content. 

TD THE NET-AND STEP DN IT A fleet 
of San Francisco taxis features free 
Net access, via laptops, courtesy of 
Yahoo! (a Y-Life business partner). 
Now when you discuss politics with 
the cabbie, you can back up your 
opinions with some hard links. 

HDMER’S EPIC When 
Chicago’s Fox32 replaced 
its Simpsons reruns with 
Frasier episodes. Streams 
Online Media Development, 
a local Net firm, leveraged 
its Web smarts by creating 
a site in protest. For three 
weeks, 5,500 fans “signed” 
its virtual petition, per¬ 
suading the station 
to return Homer 
and his family to 
the lineup. 


SURFUSINTERRUPTUS A bad pop-up 
ad kills a good surf. But imagine an 
entire animated Web commercial 
running on your screen, against your 
will. We survived one of these at 
MACYS.COM, and quickly deemed it an 
invasion of our personal Web space. 

ND BARGAIN A particularly offensive 
piece of spam darkened Y-Life’s 
e-mailboxes recently. It wasn’t a porn 
solicitation, but rather...a price list 
for spamming services. Yes, we too 
could bombard 3 million innocent 
surfers with unsolicited e-mail — for 
only $1,200. Yeah, what a bargain. 

CRAM SCAM A spate of “cram¬ 
ming” scams, in which unwitting 
businesspeople are solicited by 
Web-page services, is little 
more than a way to get a re- 
curring charge on your 
phone bill. The “services”? A 
tacky text page with your 
company’s name on it. 
The Federal Trade 
Commission esti¬ 
mates that 1 mil¬ 
lion businesses 
have been stung 
so far. -R.B.B. 



OOH,OOH, THAT SMELL... 


Web sites may soon take on an odor. We’re talking not about lousy content, 
but about a technology that would transmit scent codes to an aroma dispenser 
on your side of the wire. Following, our own noxious suggestions: 


WHAT THE 
SEARCH ENGINE 
FOUND 




LESSER-KNOWN 
CELEBRITY DAUGHTER 

TINA SINATRA (145) 


Searches conducted at AltaVlsta.cam 


SPECIALIZED 



DRUDGEREPORT.COM, muckraker central 
SCENTS: old socks, beer, manure 

MARTHASTEWART.COM, the doyenne's lair 
SCENTS: potpourri, a sprig of mint, a pile of freshly 
minted $10,000 bills 

WHITEHOUSE.COM, the porn site 
SCENTS: Cheap cologne, pizza boxes, cigars 


VANAGONS (& BUSSES) 
IN THE MEDIA 

[vanagon.com/fun/ 
sightings.htmi] 

SEANBABY’S HOSTESS 
FRUIT PIE PAGE 

[seanbaby.com/ 

hostess.htm] 


WHITEHOUSE.GOV, the well-known residence 
SCENTS: cheap cologne, pizza boxes, cigars 

BOWIENET [davidbowie.com], online host of the 
controversial Sensation art exhibit 
SCENTS: formaldehyde, elephant dung 


EVERYTHING I EVER 
NEEDED TO KNOW 
I LEARNED FROM 
STARSKY & HUTCH 

[home.intranet.org/ 

-rkwong/sh.html] 


I 

I 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 











H^icki CHARTS 



BABIES OF 
THE FUTURE 

If you had the power to 
bioengineer your unborn 
child, would you do it? 

NO 72.2% 

YES 27.7% 



FILM “STOCKS’ 


HSX.COM 

1 TOYSTOItY2.S93.02 

2 rHfGflreWM/L£, $85.71 

3 THE WORLO IS NOT ENOUGH, 

$85.38 

4 MISSION: IMPOSSIBLE 2 

$82.12 

5 LORD OF THE RINGS: 
FELLOWSHIP OF THE RING, 

$81.74 

6 STAR WARS: EPISODE 2 

$77.84 

7 ENOOFDAYS,Sn.21 

8 MAN0NTHEM00N,S69.44 

9 LITTLE NICKY, $68.92 

10 WHATUES BENEATH, 

$66.33 




DEJA RATINGS 


subjects at Oeja.com. 

DEJA.COM 

1 MICHELLE PFEIFFER, actress 

2 UNIVERSITY OF CALIFORNIA 

3 GEORGE w. BUSH, presiden¬ 
tial candidate 

4 PAT BUCHANAN, presiden¬ 
tial candidate 

5 LINUX, operating system 

6 HP DESKJET SERIES, 
inkjet printer 

7 FIGHT CLUB, movie 

8 CHRIS MELONI, actor 

9 LEONARDO DlCAPRIO, actor 

10 ELIZABETH DOLE, former 
presidential candidate 

10/24/99. ^ 


4 CHRIS CARTER, The 
creator(10/15) 

5 DR. ROB DANOFF, health 
expert [10/28] 

6 TOM DELONGE, Blink 182 
[10/27] 

7 PETER RECKELL, Daps 0/ 
OwrLiues [10/27] 

8 VINCE RUSSO. ED FERRARA. 
World Championship 
Wrestling [10/5] 

9 MANDY MOORE, pop singer 

10 MYA, pop singer [10/25] 


DOWNLOADS 

WWW.HOTFILES.COM 
I 123 FREE SOLITAIRE, six 
solitaire favorites 

2 AUDIOCD MP3 STUDIO, MF3 
recording tool 

3 PAINT SHOP PRO, graphics 
software 

4 ICQ (32-BIT), Net 
messaging software 

5 FREE SOLITAIRE, 10 ver¬ 
sions of the classic card 

List represents the week ending 

10/25/99. 

SEAMHES 


LYCOS.COM 

I HALLOWEEN 

2 pokEmon 

3 DRAGONBALLZ, cartoon 

4 BRITNEY SPEARS 

5 BLAIR WITCH [PROJECT] 

6 PAMELA ANDERSON 


9 BACKSTREET BOYS 

during ae weekending 10/30/99. 


on 10/25/92 



AMAZON.COM 

I POP GOES THE WEASEL: A 
NOVEL James Patterson 

2 O'IS FOR OUTLAW, 

Sue Grafton 

3 TARA ROAD, MaeveBinchy 

4 PERSONAL INJURIES, 

Scott Turow 

5 A WALK TO REMEMBER, 
Nicholas Sparks 

6 SECOND IWWD, Dick Francis 

7 PLA//vso/VG,KentHaruf 

8 ALL TOMORROWS PARTIES, 

William Gibson 

9 HEARTS IN ATLANTIS, 

Stephen King 

10 ASSASS;/vs,TimF.LaHaye. 

ferry B. Jenkins 
List represents the weekending 
10/27/99. 


MUSIC 

as tallied by Billboard. 
BILLBOARD.COM 
I ROGER CLYNE& THE PEACE¬ 
MAKERS. Honky Tank Union 

2 SANTANA, Sapemamra/ 

3 MELISSA ETHERIDGE, 

Breakdown 

4 UVE, The Distance to Here 

5 NINE INCH NAILS, The Fragile 

6 STIHG, Brand New Day 

7 CREED, Human C/ap 

8 LOU BEGA, A Littfe Bit a/ 

Mamho 

9 TORI AMOS, TaWnus and 

Back 

10 311, Soundsystem 

List represents the month ending 



ASK.COM 

1 Where can I find the 
official Y2K Web site 
for New York? 

2 What is the first year of 
the new millennium? 

3 How can I prepare 
myself for potential 
Y2K problems? 

4 Where can I find party 
plans for the year 2(KX)? 

5 What exactly is the 
Y2K problem? 

6 Where can 1 find out 
where on Earth the 
sun will first rise in 
the year 2000? 

7 WiU my PC work in 
the year 20(X)? 

8 Where can 1 find an 
online clock counting 
down to the millennium? 

9 How will the Y2K 
problem affect banks? 

10 Where can I find 
the prophecies of 
Nostradamus? 


AUCTION ITEMS 

bids on eBay. 

EBAY.COM 

I CALIFORNIA HOME/LAKE- 
FRONT PROPERTY. $300,000 

2 1999 HENNESSEY VENOM 
DODGE VIPER, $60,300 

3 1997 BMW 5401, $30,000 

4 1969 DODGE SHELBY GT 
350, $23,900 

5 MERCEDES-BENZ C280, 

$22,000 

6 ISBIDeLOREAN ORIGINAL. 

$19,500 

7 PATEK PHILIPPE PLATINUM 
WRISTWATCH, $16,100 

8 SALVADOR DALI AMAZONS 
COLOR ETCHING/AQUATINT. 

$16,100 

9 1997 DODGE RAM 250 
CONVERSION VAN, $ 11,500 

10 WORLD SERIES TICKETS 
(GAME 3), $10,020 
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As a desigpnated driver, you’ll not only win ttie respect and admiration 
of your friends, you could win a 2000 Ford Explorer, a free vacation to 
BuscH Gardens or Sea World or one of thousands of other prizes. 

Now, more than ever, it pays to be a designated driver. 
















Pentium®/// 


It’s an HR 


The Internet - All Floors - 
With A Single Touch. 


Internet exploration definitely has its ups and downs. That’s why Hewlett-Packard has worked so hard 
to make your web journey simple. Sporting goods, housewares, audio/video, apparel... All online 
floors are instantly accessible with the HP Pavilion 8565C PC and with fast set-up and a variety of 
powerful browser options, an elevating Internet experience isjust seconds away. Customized, 
one-touch Internet access, it’s all part of what makes the HP Pavilion 8565C more than Just a PC. 
www.hpelevator.com 



The HP Pavilion 8565C PC is a skyscraper of a PC, Featuring 
the one-touch Internet keyboard, the HP CD-Writer Plus and 
the Internet power of an Intel® Pentium® III processor. 
1-800-PCH0ME-1 


Mlett'Packard Company. ALL rights reserved. Intel, the Intel Inside Logo and Pentiur 


I registered trademarks oF Intel Corporation. 










CRITICAL EYE ROGER EBERT 


Hate sites on 
the Web, revisited 

Does HateWatch unwittingly provide 
OnG-Stop shopping /or racists online? 


I HAVE BEEN HAVING A SPIRITED EXCHANGE WITH DAVID GOLDMAN, THE 
founder and director of HATEWATCH [hatewatch.org] , a group whose 
Web site tracks and catalogs hate groups in cyberspace. He e-mailed 
me after reading my October Y-Life column, in which I speculated 
that hate groups on the Web may be a tiny fringe. ■ “My best guess 
is that Nazis on the Net are at least 1,000 times less popular than porn,” 
I wrote. “The latest figures from the NEC Research Institute show that 



pornography sites represent a mere 1.5 per¬ 
cent of the estimated 800 million Web 
pages that exist....The situation is further 
clouded because groups opposed to hate 
sites have a vested interest in exaggerating 
their popularity; that makes their own 
work seem more important.” 

Goldman contested these remarks and 
directed me to Hate Watch’s Web site. “Our 
catalog has well over 
300 active and grow¬ 
ing hate sites that 
use the Web for 
organization, re¬ 
cruitment, and pro¬ 
paganda,” he wrote. 

I visited his site 
and sent a reply: “My 
thoughts can scarcely 
be put into words. Why 
in God’s name do you list 
the URLs of all those 
hate sites, carefully cate¬ 
gorized by country, area of 
hate, etc.? And quote from 
them? And provide samples 
of their artwork? And offer their 
software? Are you aware that you are run¬ 


ning a free and comprehensive links page 
for anyone seeking hate material? A racist 
will find no handier all-in-one source.... 

“The fact that you have found only 300 
sites, most of them very obscure, out of the 
millions on the Web, seems to document 
my assertion that there is little hate activ¬ 
ity on the Web, and your letter unfortu¬ 
nately demonstrates my point that 
you have a vested interest (inno¬ 
cent and unconscious, I am 
sure) in exaggerating 
their importance.” 

Goldman respond¬ 
ed that some of the 
sites were influen¬ 
tial and dangerous, 
that hate groups also 
use the Internet in other 
ways (selling merchandise, 
using e-mail, setting up or 
infiltrating chat rooms and 
newsgroups, etc.), and that 
“while we would not deny 
that a few racists find our site 
useful, there has actually been 
considerable online discussion 
among racists whether to use HateWatch 


as a source or not.” He adds that Don Black, 
“the father of hate on the Net” and owner of 
STORMFRONT.ORG, “admonished his fol¬ 
lowers that HateWatch should be avoided 
[because] he finds it problematic to have a 
Jew dictate to those ‘in the movement’ what 
sites are ‘good’ for their cause.” 

Goldman took me to task for not con¬ 
tacting HateWatch or similar groups before 
writing my column. True, I did not. I 
thought my statement was self-evident. 
Now I am left to ponder it. 

The HateWatch site is an astonishing dis¬ 
play. It is like a brochure of hate, complete 
with quotes, photographs, drawings, 
swastikas, and slogans from the hate groups 
cataloged. The site might be essentially the 
same in appearance (if certainly not in pur¬ 
pose) if Stormfront were running it. 

Anyone search¬ 
ing for hate will 
easily find it. Type 
in hate groups on 
the search engine 
Google; click “I’m 
feeling lucky,” and 
you go directly to 
HateWatch. Gold¬ 
man argued that 
to expose bigotry is 
a good way to combat it. That is true or false, 
depending on to whom you are exposing it. 

My point remains: When we read about 
hate groups on the Web, what are those sto¬ 
ries actually saying? That such places on the 
Web cause tragic events? Or that sick and 
depraved people have Web pages just hke 
everybody else does, but that they would 
commit their vile acts even if the Web did 
not exist? My money is on the second 
hypothesis. I think those twisted people are 
best ignored, or tracked in a private way. 

But go to HateWatch yourself, and click 
around. Check out racist skinheads; indi¬ 
viduals [hatewatch.org/skinhead.html]. 
See what you think. Is a page like this part 
of the solution, or an unwitting part of the 
problem? I suspect that enthusiasm for the 
miracle of the Web itself sometimes inspires 
people to act against their own common 
sense. It is so tempting to post a link, and so 
difficult not to. And worrying that your links 
may fall into the wrong hands has to be bal¬ 
anced, of course, against the desire to get as 
many hits as possible. SS 


r 

Enthusiasm for 
the miracle of the 
Web itself some¬ 
times inspires 
people to act 
against their own 
common sense 
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into their home or office is foolish not to order 
it today! It's fabulous!" 

^ JOHN C. DVORAK 

PC MAGAZINE 


Flashcom = Internet Up To 100 Times Faster 

Internet access that's up to 100 times faster than your dial up connection. With DSL 
from Flashcom, once you're setup you're always on, so there's no wait to connect, 
no busy signals, and no dropped calls. Plus it works on the same line as your phone 
so you don't have to pay for a dedicated line, and you can talk while you surf. 

LARGEST NATIONAL COVERAGE AVAILABLE. CHECK WWW.FLASHCOM.COM 
FOR AVAILABILITY IN YOUR AREA. 


CALL NOW 1.877.FLASHCOM (352.7426) 

Flasht 

THE DSL 5PECIALIS 




On selected plans. Connection speeds depend upon regional network 
equipment installed in your area. 









Is it possible to be 
/i(7(7 wired? 

Some of those surfers you see out there 
aren’t waving— they're drowning 


I T DOES SOMETIMES SEEM THAT WE’RE ON THE EDGE OF BEING ENGULFED. 

An article in a normally sober newsmagazine gushed recently that, 
thanks to computer chips, “smart” coffeemakers of the future would 
know when their users were out of town and automatically conserve 
beans. Other publications (including this one) have lauded chip- 
equipped refrigerators that will be able to notify the supermarket when 
the vegetable bin needs replenishing; bathroom mirrors that flash the 



day’s headlines before we get downstairs; 
and digital lapel pins that control lighting, 
temperature, and even artwork as we move 
about our homes. Meanwhile, wireless- 
phone companies flood the airwaves with 
ads crowing about our newfound ability 
to check sports scores, e-mail, headlines, 
and stock prices instantly, from anywhere. 

So what if Americans—already strug¬ 
gling to figure out how to get online, or 
spending hours trackinj 
battery for their cordless 
sometimes feel as if 
they’re drown¬ 
ing, not thriving, 
in the Informa¬ 
tion Age? 

Legendary sci¬ 
ence fiction writer 
and futurist Sir 
C. Clarke warns in 
last year’s collec¬ 
tion of essays. 

Greetings, Carbon- 
Based Bipeds!, that 
we’re headed for a 
“cyberclysm,” a catastrophic col¬ 
lision of computers, technology, and 


humanity. We won’t be consumed by evil 
aliens or runaway machines, as novelists 
have long predicted. No—we’ll conquer 
ourselves with a flood of information and 
overcomplicated appliances. 

Technological historian Langdon Winner 
calls this “ubiquitous computing” a wave of 
absurdly uimecessary electronics. Although 
developed by the best minds in science, these 
devices don’t make life simpler or better, 
only more expensive, 
confusing, and 
chaotic. After all, 
this machinery 
requires consider¬ 
able labor itself: 
installation, adjust¬ 
ment, repair, and 
replacement 
I’m not so gloomy, 
but Winner does have a 
point. We give far more 
thought to making and 
marketing new techno¬ 
gadgets than we do to 
judging whether they’re 
truly useful. Does anybody 
really need to retrieve e-mail 


from anywhere, for example? As the world 
is able to reach us more easily, it expects us 
to be instantly available and responsive. The 
lines between work, home, pleasure, and 
family seem to grow blurrier all the time. 

Technology sometimes harasses and 
pressures us, while its genuine blessings— 
liberated information, improved con¬ 
sumer options, accessible entertainment, 
better prices, new kinds of community, 
increased portability of work and personal 
communications, the prospect of digital 
democracy—get overlooked. 

How to survive the cyberclysm? To find 
a rational position between the alarmists 
and the Utopians? Maybe, along with an 
environmental-impact statement, it’s time 
to require companies to consider human 
impact. What if an independent entity, 

perhaps even con- ^--- 

sumers them- ' 
selves, rated each 
new gizmo’s use¬ 
fulness on a 1-to- 
10 scale, along 
the lines of what 
Annette Hamil¬ 
ton already does 
each month in 
this magazine? 

(Deja.com, are you listening?) Do we need 
a Palm VII, or should we have stopped at 
the Palm V for a while? If those discount 
outlets sell digital products that need 
expensive batteries, shouldn’t they pledge 
to keep them in stock? If we don’t need the 
product, give it a consumer rating of 1.5, 
and we’ll know that only true obsessives 
pining for another ID number and pass¬ 
word to memorize need apply. 

The rest of us, before we buy, could run 
through our Cyberclysm Survival Check¬ 
list: Is this new item necessary? Does it 
advance knowledge, assist us, entertain 
us? Or does it provide a service that we can 
easily perform with existing technology? 

Does it have unintended consequences? 
Will it be almost instantly obsolete? Will 
the people who make and sell this product 
help us when it falters? 

For our own sake, maybe it’s a good idea 
for our coffeemakers to be dumber and 
less informed than we are. SS 

E-MAILJONKATZATjonkatz@slashdot.org. 
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What it takes to win. 

There are hundreds of online auction sites. But no need to search them 
all yourseif for that special item. Because Bidder’s Edge searches muitipie 
sites at once...with unique and powerfui toois that help you find it, 
price it and win it. See for yourseif why we were named a PC Magazine 
top 100 site. Go to www.biddersedge.com/hi 
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SEPARATING THE NEWS FROM THE NOISE 


Map out a plan 
for Web‘wait loss’ 


THE PROMISE: The Net is a great way 
to save time. 

THE REALITY: The Net is a great way 
to waste time. 

E very January, millions of Americans 
resolve to shed unwanted pounds. 
They embark on diets that promise 
fast and easy weight loss, only to 
abandon their intentions a few weeks 
later. This year, forget about that spare tire 
around your middle. Instead, tackle the 
spare tire of wasted time around your day. 

Think you’re in pretty good shape 
already? Take a look in a (statistical) mirror. 
According to a recent Nielsen/NetRatings 
survey, the average Net user: 

■ has six Net sessions per week; 

■ logs nearly three hours online per week; 
■ views 175 pages per week. 

Internet measurement service Media 
Metrix reports that four of the 10 most- 
visited sites are search engines, suggest¬ 
ing that much of our time online is 
consumed looking for information. John 
Roth, CEO of the Internet networking firm 
Nortel Networks, 
estimates that 2.5 


If the amount of 
time you spend 
on the Net 
threatens to 
burst the seams 
of your life, help 
is on the way 


billion Net hours 
were eaten up 
last year wait- 
ing...for pages... 
to download. 

Talk about be¬ 
ing over the wait 
limit. 

-——---^ Y-Life readers 

probably log many more hours online 
than the average user described above. If 
the amount of time you spend on the Net 
threatens to burst the seams of your life, 
help is on the way. Follow my simple Best 
of the Net Efficiency Diet—which 


includes the finest time-savers 
I’ve used myself this year—and 
in just five short days you, too, 
can shed 10 wasted hours, even as you con¬ 
tinue to surf the sites you love. 

DAY ONE: Acquire BullsEye research soft¬ 
ware by Intelliseek [intelliseek.com] 

Would you rather waste five hours search¬ 
ing the Web for buried data, or find every¬ 
thing you need in five minutes? This killer 
tool scans 450 Net search engines and 
sources in a single step— 
including many that are 
ordinarily invisible. Bonus: 

It weeds out dead Web 
links. I’ll bet that buying 
this software is the best 50 
bucks you spend this year. 

WAIT LOST: 4 hours, 55 
minutes per week search¬ 
ing for information 

DAY TWO: Call your 
phone company and order a DSL line 
For roughly $40 a month, you can slash 
your Web wait dramatically with super¬ 
fast Net access. DSLs (digital subscriber 
lines), which send data quickly over plain 
old telephone wires, are now available in 
major cities and outlying areas coast to 
coast. (Find out where: adsl trials and 
SERVICE DEPLOYMENTS [adsl.COm/trials_ 
services_index.html].) 

WAIT LOST: 3.5 hours per week waiting 
for Web pages to load 

DAY THREE: Set up a custom Net news¬ 
clipping service 

Choose the topics that interest you, and 
EXCITE NEWSTRACKER [nt.excite.com] 
automatically scours more than 300 online 




newspapers and magazines for updates. 
WAIT LOST: 30 minutes per week scan¬ 
ning major news sites 

DAY FOUR: Sign up for grocery delivery 
online 

Unless roaming the local Safeway is your 
idea of fun, sign up online for home grocery 
delivery and cut short this tiresome task. 
Such services as peapoo.com 
and H0MEGR0CER.COM deliver to 
residences in a growing number 
of metropolitan areas for a nom¬ 
inal fee, or for free if you spend 
enough in a single trip. 

WAIT LOST: 20 minutes per week 
standing in checkout lines 

DAY FIVE: Get driving directions 
from DeLorme CyberMaps 
Don’t speak compass? The easy- 
to-use CyberRouter section of this site 
[delorme.com/cybermaps/route.asp] is the 
place to map the quickest or shortest route— 
even if your trip includes a ferry ride. 

WAIT LOST: 45 minutes per week of aim¬ 
less wandering 

BONUS: Other people get back 45 minutes 
per week waiting for you to show up. 

It’s been said that the average American 
spends 25 years asleep, three years in meet¬ 
ings, and two years playing phone tag. You 
are strapped enough for time as it is. Don’t 
let excess wait squeeze you out of what¬ 
ever spare moments you have left. 

HYPE REALITY SCORE: 10 
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are you digital Y 


www.powershot.CGr 


There's digital. And then there is Digital. The standard in optics 
meets on-the-edge technology Digital. The biggest name in cameras 
on the smallest package Digital. Extreme Digital. Canon PowerShot Digital 
Visit our website to see just how far digital has come. 
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THE ULTIMATE ACCESSORIES FOR LIFE ONLINE by rob bernstein and joel enos 


HOOKED ON PHONICS 

After spending hours down¬ 
loading MP3 files from the Net, 
you’ve finally assembled the ulti¬ 
mate digital music library. Bum 
your collection onto CDs and 
spin them on the Bang & Olufsen 
BEOSOUND 9000 (l), an exquisite 
six-disc CD player (shown with 
BeoLah 8000 speakers, $3,600 for 
the pair). Then load your tunes 
onto Creative Labs' NOMAD II 
( 2 ) and take them on the road. 
This sleek, second-generation 
MP3 player will go on sale early 
this year. The device will ship 
with a remote control, head¬ 
phones, a 64MB flash memory 
card, an FM timer, a voice record¬ 
er, and a USB connection. Or 
transfer your party mix to the 
S-IOOFX PRO DJ SYSTEM from 
Pioneer (3), a powerful digital 
turntable with an auto beat 
counter and an effects generator. 


(1) $4,000; 800-284-2264 
[bang-olufsen.com] 

(2) $400; 800-998-5227 
[nomadworld.com] 

(3) $2,500; 800-782-7210 
[pioneerprodj.com] 
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5 HOT SEAT 

What price can be placed on sitting com¬ 
fortably? How about 2,000 simoleons? 
That’s how much you could end up 
plunking down to purchase your very 
own Italian-engineered Meda Chair. The 
ergonomically sound seat sports a 
diaphanous white or black “netweave” 
back, and supports your hack, arms, and 
legs as you click away. Sure, it’s expen¬ 
sive. But for hard-core Web surfers, it 
could save thousands of dollars in fees 
for chiropractic spinal realignment. 
MEDA CHAIR 

Starts at $1,500; Vitra Inc.; 800-338-4872 
[www.vitra.com] 


6 SMALL WONDERS 

Road warriors are going to fall in love 
with Casio’s astoundingly small Freedio 
FZ-700S Scanner and FZ-500P Printer. 
The mini-scanner weighs a scant 4.7 
ounces, and copies images at 150 dpi 
(or a more respectable 300 dpi when 
connected, via serial cable, to a PC). The 
9.9-ounce, palm-size thermal printer 
spits out documents on charming 2.16- 
inch by 3.58-inch paper, and has a 
400dpi/768-dot print head. 

FREEDIO FZ-700S SCANNER, 

FZ-500P PRINTER 

$249 each; Casio; 800-962-2746 
[www.casio.com] 


4QURI0USQBE 

The Qbe may be the missing link 
between a PDA and a laptop. This 6- 
pound pen-computing oddity boasts a 
13.3-inch touch screen, and incorporates 
both handwriting- and speech-recogni¬ 
tion technologies. Unlike most pen-com¬ 
puting tablets, which run on Windows 
CE, the Qbe runs on Windows 98 or NT 
software, and is powered by a Pentium 
processor (400MHz to 600MHz!). The 
system also comes with a detachable 
CCD camera, two PCMCIA slots, 64MB 
of memory (upgradable to 512MB), 
and a 56K modem. Furthermore, 
users can purchase a docking sta¬ 
tion for the device, which trans¬ 
forms the Qbe into a fully featured 
desktop computer. 


QBE 

Starts at $3,500; Aqcess Technologies 
888-818-0055 [qbenet.com] 
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"I wanted the best protection 
available and APC delivered." 


8 million computer users can't be wrong about APC power protection 


Lightning storms can destroy computers, TVs, sound systems, and 



• Emergency battery power for continuous 
uptime through brief power outages 
to help save your data 

• Telephone/network surge suppression 
to maintain your online connection 


• Easy overload recovery 

• Site Wiring Fault indicator 




r visit httpJ/fn)msipcc.com and click on "how to buy" to find your nearest reseller. 


*See policy for details 
"Best in Class" longest runtime 
guarantee (5-40 minutes) 



Legendary Reliability' 



Enter to win the APC Home Power Protection Package. 


Enter now: Visit/7tt)D.//promo.apcc.com Key Code p212z • Call 888-289-APCC x8781 • Fax 401-788-2797 
























ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE by matt richtel 



When food is 
something feared 

A former anorexic bui Us an online haven 
for th ose with eating disorders 


R ecipe for an anorexic: open one bag m&ms. wash down 
with coffee. Fast for the remainder of the day. ■ For a very long 
time, that’s the way Amy Medina lived, or barely lived, as the post¬ 
er child for an approach to eating that might be called the Spec¬ 
ter of Death Diet Plan. ■ “I would catch my husband watching 


my breathing in the middle of the night,” she 
recalls. “He had such a big fear of returning 
home from work and finding me dead.” 

It’s indeed a wonder that Medina, who 
racked up a stubborn 15 years as an anorex¬ 
ic, didn’t wind up wearing a toe tag. But in 


November 1995, something compelled the 
gaunt and battered woman to sit down at a 
computer inher Holbrook, New York, home 
and create a Web site about her affliction. 
Four years later, the site has become a ver¬ 
itable Encarta of eating disorders. Called 


THE SOMETHING FISHY WEBSITE ON EATING 
DISORDERS [www.something-fishy.org], it 

tackles its subject head-on. It examines the 
causes of eating disorders. It offers counsel¬ 
ing and chat. It provides page after page of 
explanation, analysis, and support. 

Medina, now 30, receives 150 e-mails a 
day from visitors to the site. Some of the 
correspondents plead for help. Others com¬ 
plain that the media’s portrayal of women 
makes them feel as if they’ve got to look 
like a cross between Kate Moss and Cindy 
Crawford. And some simply thank 
Medina and the site for saving their lives. 

Of course, the first life that Medina’s site 
saved was her own. She says that while she 
didn’t realize it at the time, the act of reach¬ 
ing out over the Internet to help others 
marked the first day of her recovery. “I was 
writing these things about this illness, and 
I realized; I’m writing about myself,” she 
explains, adding, “I was afraid to die on my 
daughter. I decided to recover.” 

As odd as it may sound, Medina was in 
such denial that she couldn’t see she was 
destroying her body one calorie at a time. 
But that’s one of the key points she seeks 
to make on her site. When people with 
eating disorders look in the mirror, they 
don’t see their corpus; they see their self- 
esteem, which to them looks bloated and 
misshapen and desperately in need of a 
makeover—^with a few more hours in the 
gym, perhaps, or a stricter diet. 

“This,” says Colleen A. Thompson 
emphatically, “is nofa problem about food.” 

Thompson, who has become a friend of 
Medina, has her own history of anorexia— 
and her own Web site about it, called 

EATING DISORDERS: MIRROR MIRROR 

[mirror-mirror.org]. Like Medina, she start¬ 
ed the site even as her own body was fail¬ 
ing; she wrote the initial sections from a 
hospital bed, sustained by fluids pumped 
through a tube in her nose. As Thompson 
notes on her site, eating disorders often 
serve as a distraction to keep the sufferer 
from focusing on an issue that might be 
more pressing, or less easily controlled— 
sexual abuse, say, or an elusive, intractable 
self-image problem. 

Though in one sense Medina and Thomp¬ 
son are extreme cases, they are certainly not 
alone: Roughly 1 percent of all female ado¬ 
lescents suffer from some form of anorexia, 
according to anred: anorexia nervosa 
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SMALL TOUCHES 


rTOUCHEDBYTHENET 


AND RELATED EATING DISORDERS INC. 

[www.anred.com], a nonprofit group that 
maintains one of the hundreds of Web sites 
that provide information and self-assess¬ 
ment tips for women (and men) uncertain 
about whether they should seek help for 
an eating disorder. ANRED also reports that 
those suffering from anorexia typically 
weigh, at most, 85 percent of the norm for 
their height, and that those afflicted with 
bulimia nervosa—that is, a tendency to 
binge and purge—might he tougher to 
detect because their weight may appear 
closer to normal. What’s more, the site out¬ 
lines conditions that are perhaps not com¬ 
monly considered eating disorders, such 


‘Sometimes, the 
first time a person 
is admitting a 
problem is when 
they’re admitting it 
to me in an e-mail’ 


as “anorexia athletica,” whose sufferers 
become obsessive about staying in shape. 

Encouraged by the existence of such 
sites and the success of their own, both 
Medina and Thompson agree that the Web 
has provided a new weapon against eat¬ 
ing disorders, not least because it lets 
embarrassed sufferers share their secrets 
anonymously. “Sometimes,” notes Thomp¬ 
son, “the first time a person is admitting a 
problem is when they’re admitting it to 
me in an e-mail.” 

As for the two women themselves, 
despite their contributions and recoveries, 
neither emerged from her eating disorder 
unscathed. Thompson suffered bone loss 
and a tom esophagus from vomiting after 
meals. Medina is plagued by osteoporosis 
and by arthritis inherjaw.Shehasalsohad 
numerous teeth removed and will never 
be able to bear children again. Nonethe¬ 
less, she insists that her condition is better 
than the alternative. 

These days, Medina says, “I can eat any¬ 
thing I want. I don’t have any qualms 
about eating three slices of pizza with my 
husband. I feel like a whole person.” 

When she looks in the mirror, she sees 
one, too. 


I 



KEEPING YOUR 
PET HEALTHY 

[www.pawprints.com/ 
vetconnect/askthevet. 
html]; [healthypet.com] 

H as your hamster pulled a 
hamstring? Is Frisky on 
the fritz? Don’t despair— 
consult ASK THE VET¬ 
ERINARIAN ON CAN. 
Brought to you by the Canadi¬ 
an Animal Network, the Ask the 
Vet site iets pet owners request 
free veterinary counsel via 
e-mail. For those 
worried 
there's also an 
archive of pre¬ 
viously asked 
questions on a 
wide range of 
animal ailments 
(a beagle with a \ 

skin condition, a tur- \ , 

tie with an eye infection, 
and several iguanas feeling 
green around the gills). Those 
seeking a second opinion—or 
actuai paws-on advice—should 
visit HEALTHYPET. Operated by 
the American Animal Hospital 
Association, it can help visitors 
find a locai vet. 

BATTLING 

MALARIA 

[driveagainstmalaria.org] 

W hen it comes to stamp¬ 
ing out malaria. David 
Robertson —armed 
merely with a Land 
Rover—hopes to do 
what modern medicine and pol¬ 


itics have been unabie to do. 
Over the next few years, he 
plans to complete a drive across 
six continents—and through a 
total of 125 countries—to raise 
awareness about the contin¬ 
ued threat of the mosquito- 
borne scourge. (Malaria kills 
some 2 million people each 
year; about half of them ai 
children under five, though 
they often suffer from multiple 
diseases.) Robertson’s Web 
site, DRIVE AGAINST MA¬ 
LARIA, documents the travels 
1 man who appears 
to be a little bit Jules 
Verne and a little 
bit Mothe 



photo archive, 
a page of links 
to other malaria 
resources, and a 
‘ chat room. And what 
happens when Robertson 
comes to the end of his trip? He 
may just wipe out something 
eise as well: the world record 
for most countries visited in 
singie vehicle. 

PONDERING 
THE DIVINE 

[www.fontbonne.edi 

libserv/fgic/fgic.htm] 

E veryone should chip in 
couple of bucks to help 
reimburse John Gresham 
for his college and grad¬ 
uate school tuitii 
Thanks to the years he has 
spent studying theology (he 


has two master’s degrees and 
a doctorate), it’s a lot easier 
for the rest ofustofindGodon 
the Internet. Well, maybe not 
God exactly, but at least many 
resources "of interest to reli¬ 
gious-studies scholars and 
students of religion,” as 
Gresham puts it. His site, FIND¬ 
ING GOD IN CYBERSPACE, 
wiil intrigue both academic 
types and iaypeople with a yen 
for learning about various the¬ 
ories of religion. It includes arti¬ 
cles on the major religions, 
links to pertinent sites, and 
basic information on such 
related disciplines as archae¬ 
ology and church history. It also 
has a late-20th-century twist: I 

a section that explores the 
Intersection between religion 
and cyberspace. 



DPENINGUP 

THEDUTDDDRS 

[adventurepursuit.org] 

E ven if adventure canoe¬ 
ing, kayaking, and hiking 
don’t interest you, check 
out ADVENTURE PUR¬ 
SUIT INC. for pure inspi¬ 
ration. The point isn’t SO much » 
the adventure itself as the | 
people doing it: paraplegics | 
and quadriplegics, as well as ° 
emotionally challenged kids | 
from at-risk backgrounds. | 
Making this all possible are ^ 
the volunteers who staff “ 
Adventure Pursuit, a non- | 
profit firm based in Parkers- § 
burg. West Virginia. Activities | 
are matched to a person’s d 
capabilities, and at-risk s 
youths learn to channel their | 
energy in positive directions. > 
Says Kim Clancy, the compa- J 
ny's president, “We separate S 
no one from anyone.” 3 
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Decode 
Drug Lingo 

IF YOUR KIDS ARE TALKING ABOUT “LOVE 

boat,” it may not be the seafaring 
sitcom of which they speak, but 
rather marijuana dipped in 
formaldehyde. Keep up with 
the dope on dope by consult¬ 


YOUR FRIEND KEEPS BRAGGING ABOUT THE 

fancy new MP3 player he downloaded, 
but can’t seem to remember either the 
name of the program or the Web site from 
whence it came. After you’re done ridi¬ 
culing his forgetfulness, log on to 
S0FTWARE-SLEUTH.COM, a no-cost Service 
that finds freeware and shareware online. 
Fill out the request form and the gnomes 
at Software-Sleuth will try to dig up what 
you’re looking for, even if all you provide 
is a description of what the software does. 
Then you'll be the one who’s bragging. 

Find Pet-Friendly 
Lodging 

TRAVELING WITH ROVER AND FLUFFY CAN BE 


tough; many hotels out there don’t accept 
pets as guests, and smuggling in your 
furry, feathered, or scaly friends can be a 
risky proposition, at best. To find places 
where your animal companions 
can join in on the fun, go 
to PETSWELCOME.COM. 

You’ll find listings for 
pet-positive national 
chains, charming bed- 
and-breakfasts, spe¬ 
cialty inns, and even 
campgrounds. You’ll 
never have to leave 
your best friends home 
again—unless they mess 
the car, that is. 


Determine Your 
Life Expectancy 

WOULD YOU LIKE TO KNOW HOW LONG 

you’re going to live? If so, you can do one 
of two things: Either pay a visit to your 
local palm reader, or play the longevity 
GAME [northwesternmutual.com/games/ 
longevity]. At the latter, you can get a pre¬ 
diction of your life span simply by answer¬ 
ing some questions about yourself and 
your living habits. Of course, no Web site 
can tell you whether you’ll live long 
enough to pay off that credit card balance, 
but we find this one incredibly useful in 


Cut Your 
Phone Bill 


HAVE ALL THE INCESSANT 10-10 PHONE- 
service ads with such B-list stars as 
French Stewart and Christopher Lloyd 
served only to confuse you—and perhaps 
annoy you—beyond all belief? Ignore 
those corporate shills and head online to 
find the best calling plan for your needs. 
At IO-IOPHONERATES.COM you Can compare 
the 10-10 services, as well as read up on 
user tips and relevant news articles. And, 
best of all, there’s no 20-minute minimum. 


ing the on-line dictionary of street 
DRUG SLANG [www.drugs.indiana.edu/ 
slang]. Type in a word or phrase for trans¬ 
lation, or search among definitions 
to find all the slang terms for a 
particular drug. Before 
you know it, you’ll have 
a vocabulary that 
sounds as if it’s straight 
out of a Quentin Taran¬ 
tino movie! 


Locate 
Software 


Run a Background 
Check 


CYBERDATING HAS MOVED FROM THEORY 


to actual fact in the past couple of years. 
If you’ve met what appears to be that 
special someone online, play it safe by 
checking out him or her first with the 

WH0ISHE.COM/WH0ISSHE.C0M Service. For 
a flat fee, the site runs a basic background 
check on potential cyberpals, so you can 


find out if they’re lying about their age, 
marital status, or criminal record. While 
snooping into someone’s personal life 
may not be the most romantic way to ini¬ 
tiate a relationship, sometimes it’s better 
to be safe than sorry. 


1 
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INCREDIBLY USEFULSITESl 


Candid Camera Afraid that someone 

may be snooping around your home or 
office? Hey, there's nothing wrong with mii- 
ienniai paranoia. With SUPERVISIONCAM 
[skyscraper.fortunecity.com/spiff/7l2] 
you can turn your computer into a discreet 
video surveiliance system. When used with a 
Windows video-capture device, Supervision- 
Cam detects movement in its field of view 
and can either save images of the suspicious 
activities to your hard drive or sound an 
alarm sure to spook the offending intruder. 
Free trial; $25 to register. 

Car Care Get your motor running, and 

head out on the (information super) high¬ 
way. With apologies to Steppenwolf, that’s 
what born-to-be-wild car freaks should do if 
they're looking for an easy way to keep tabs 
in their favorite hot rod. CAR TRACKER 


SOFTWARE [modernbus.com/ 
cartracker] organizes all pertinent vehicle 
data, including repairs, maintenance 
schedules, and fueling information. Free 
demo; $39.95 for full version. 

Take Stock of Finances With the 

proliferation of day traders and Internet 
investment firms, keeping up-to-the- 
minute on all your stocks and mutual 
funds has never been more important. 
STOCKVUE2000 [stockvue.com] can 
help you navigate the always slippery 
financial slope. Automatic quotes, breaking 
news, and investment tips can be retrieved 
via your computer, pager, e-mail, fax, or 
Palm Pilot. Then, when the big crash 
comes, you’ll be the first to know. Free. 

The Write Stuff Looking to impress 

your friends with a nifty yet fairly useless 
talent? Might we suggest calligraphy? Of 
course, you’ll need to practice, so get your 
hands on CALLI-GRAPHIC [vaxxlne.com/ 
mlkwIt/Calll-GraphIc/calllgraphIc. 
htm]. This helpful tool uses a step-by-step 
process with customizable guidelines, mar¬ 
gins, and spacing. Now all you need are a 
few hundred wedding invitations to address. 
Free trial; $30 to register. -DALTON ROSS 


that it should goad you into quitting 
smoking, eating better, and exercising 
regularly. Now, where’s that double 
bacon cheeseburger? 


continuing education. You can search by 
event title, topic, or provider name to find 
information on thousands of upcoming 
trade shows, expos, and workshops, in a 
variety of professions. Better brush up on 
your schmoozing first, though. 


Ride the Winds 

THE NEXT TIME SOMEONE TELLS YOU TO GO 

fly a kite, tell him that you have to check 
first with INTELLICAST: kitecast [kitecast. 
com]. There you can learn the wind con¬ 
ditions for your city, and the best time to 
let ’er rip. There’s also a wealth of other 
general kite tips and information avail¬ 
able, including instructions on flying 
I indoors. And don’t forget to take a look at 
I the Thundercast map, which details the 
1 risk of inclement weather in your area. 


Bust a Rhyme 

MOON, JUNE, SPOON, SWOON—PRETTY 

Standard stuff, huh? If you’re in need of 
something a bit more complex, try 
searching at a zillion kajillion rhymes 
AND CLICHES [www.eccentricsoftware. 
com/4up/default.html]. You’ll find a pitch 
for a more extensive software program, 
but you can also try the free online 
version to both generate rhymes 
and weed out cliches. It’s perfect 
for poets, songwriters, speech- 
writers, and students. 

Spittoon, doubloon, 

Brigadoon, jejune! 


Invest Overseas 

EVEN WHEN THE DOW IS CLIMBING AND 

the S&P 500 looks great, any good analyst 
will tell you to “diversify, diversify, diver¬ 
sify.” One of many ways to balance your 
financial portfolio is by investing 
in emerging markets overseas. To get 
the facts you need, consult emdb: ifcs 

EMERGING MARKETS DATA BASE 

[ifc.org/EMDB]. There you’ll find daily 
indicators for a wide range of countries 
and regions, from Argentina to Zimbabwe, 
along with an extensive FAQ. 

Hunt Down 
Parcels 


IN PAST ISSUES, WE’VE HIGHLIGHTED PACK- 

age locators for all of the major delivery 
companies. If you use one service exclu¬ 
sively, those sites are handy, but these 
days you’re likely to send and receive 
packages via a variety of shippers. 
PACKTRACK.CDM integrates the searches 
of UPS, FedEx, Airborne, and five other 
companies into one easy-to-use interface. 
Just plug in the tracking number, pick 
the service you’re using, and you’ll get a 
screen showing just where 
your package is. 




Search 
for Seminars 


I NEED TO DO A LITTLE NETWORKING, 

but you’re trapped in a cubicle all 
day at work? Try SCHEDULEEARTH.CDM, 

I the portal for conferences, seminars, and 




















Time IS against you. 
Gravity is against you 
Genetics are against 
you. But^ iieyr liave 
a good day. 


Log on to enutrition.com and discover 288 Weight Management products, 1,934 natural remedies 


plus thousands of other health and nutrition products. All delivered directly to your door. Enter the 


following location code during step 2 of the checkout process and save $5 on your order.* 
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COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW by david sheff 


Checkin g on an in coming airlin e fligh t 


NET WAY 

I l’d recently heard about trip.com: flight 
TRACKER [thetrip.com/ft/home/I,2096, 
l-l,OO.shtml], so I decided to start there. 
Typed in the name of the airline, the flight’s 
city of origin and destination, and the 
approximate arrival time. In return, I 
received a message indicating that the 
system was unable to find the flight. 


2 1 tried again, this time using the flight 
number, which I had discovered during my 
Old Way search. But the site again produced 
the message “We are unable to find the 
requested flight.” 


3 Next I tried the Alaska airlines site 
[alaska-air.com], and instantly checked 
the flight status. Though I already knew 
the flight number, the site offers a simple 
way to look that up, too. 

TIME ELAPSED: 

In all, about 8 minutes: 6 minutes of unsuc¬ 
cessful searching and 2 minutes getting the 
info I needed. 

COMMENTS; Although Flight Tracker didn’t 

come through for me, the airline’s own site was 
quick and easy to use. 


OLD WAY 

I I offered to pick up a friend at the airport in 
San Francisco. He said he was arriving on 
Alaska Airlines from Seattle around 5 p.m. 
Before leaving home, I called the airline to 
check on the flight’s arrival time. 


2 1 was put on hold for a minute or so before 
an Alaska Airlines representative informed 
me that the flight would be about an hour 
late because of fog in the Bay Area. 


3 To compare the other non-Net offerings, I 
also tried the airline’s automated telephone 
system, which took less time and gave the 
same results. 


TIME ELAPSED; 

About 3 minutes and 2 minutes, respectively 


CDMMENTS :The fact that I did 

not know the flight number was 
no problem. 


WINNER: TIE 


Old Way—or Net Way, if you know where to look. 


80 
























Your mom just bought 
a portable CD player. 
It's time to move on. 


Introducing the 

Make your own CD-quality mixes by downloading mu&k 
files and CD tracks from your PC. It's digital Skip Free" 
memory music to go. So you're not just keeping up with 
the times, you're keeping one step ahead of Mom., 
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LYRA Personal Digital Player 



















rOLDWAYlNETWAYl 

Buying a CD—that is, a certificate of deposit 

NET WAY 

I At BANKRATE.COM, a fantastically useful 
site, I chose Savings on the “Select a prod¬ 
uct” pull-down menu and found a tool that 
searches for various types of CDs and interest- 
bearing checking accounts. When I tried it— 
searching for rates on one-year CDs—it 
pointed the way to a 6.01 rate for a CD from 
PROVIDIAN FINANCIAL [providian.com]. 

2 With a click, I was at the bank’s site, where 
the offered rate was actually higher: 6.37 
percent (plus a $50 bonus for opening a 
$5,000 CD account online). I checked and 
found that the deposit would be federally 
insured. Bought a CD online. 

TIME ELAPSED; 

5 minutes searching, and another 5 minutes 
to complete the online forms 

COMMENTS; There were other choices online 
with similarly high rates. 


WINNER; NET WAY The best deals I could find for certificates of deposit were on the Web. 

Buying a CD—that is, a compact disc 

OLD WAY 

1 Searched high and low for a fairly obscure 
CD a friend had recommended. The CD— 
vocalist Petra Haden’s Imaginaryland —wasn’t 
in stock at the 10 large and small music stores 
I called. 

TIME ELAPSED; 

21 minutes 

COMMENTS; A couple of stores offered to 
order it for me. 


WINNER; NET WAY Buying a CD—even one that’s 


NET WAY 


1 Checked the online music store cdnow 
[ cdnow.com] and found the CD in seconds. 
Also listened to a sampling of a few of its 
tracks online. 

2 Placed the order (the price was $11.49 plus 
shipping) and the record arrived in less 
than a week. 


TIME ELAPSED; 

2 minutes 

COMMENTS; One of 

the cuts, “Song for 
the Whales,” is very 
strange indeed—for 
non-whales, anyway. 



omewhat obscure—couldn’t be easier on the Web. 


OLD WAY 



I ln these uncertain times, I decided to be 
conservative (for a change) and buy my 
first CD. Called my broker and several banks 
for quotes. 

2 My broker soon called hack with the best 
rate; a one-year CD bearing 5.45 percent 
interest—almost one-quarter 
point higher than what the 
banks were offering. 

TIME ELAPSED; 

5 minutes on the phone 

CDMMENTS; The broker 

said that he had used the 
brokerage’s proprietary, 
in-house system, which 
lets him browse through 
the rates of hundreds of 
institutions. 
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(.ict complete control over camera funcliotn, from ctntomk 
exposure and color balance to e-mailing pictures right from 
camera or dropping pictures directly into Web pages. 


The KODAK Picture Card holds significantly more high-res 
pictures than floppy disks. It downloads faster, too. You spend 
less time managing pictures, and more time working with them. 


DSB connectivity for lightning-fast doienloading that’s ID 
times faster than serial connections — it's a must-have for 
working with larger high-resolution pictures. 


I 


i 

I 

I 

1 
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The DC290 can he customized to tell you which shots to take in 
which order. It’s a must for businesses that rely on pictures for 
documentation, like insurance agencies and construction firms. 



Kodak introduces an intelligent class of digital cameras. 

Looking for a way to be more productive? Effective? Fun? Consider our new DC290 Zoom Digital Camera. Beyond 
its uncanny intelligence, the DC290 offers performance that can only be called, well, eye-opening. Like razor-fine 
2.1 megapixel resolution-enough detail for striking 8" x 10" pictures. Or 3.3 megapixel Ultra resolution for even 
sharper pictures. And burst, audio and time-lapse abilities make it even more valuable for business. The DC290 
Zoom Digital Camera. Intelligence, power, speed—and Kodak’s proven eye for color. 













NEWS MAKERS IN THE ONLINE COMMUNITY by DAVID SHEFF 


Net seller 


A chat with Joff BgzOS, our Online Person 
of the Year, about his Amazonian ambitions 


B efore there was such a thing as netscape, and while yahoo! 
cofounders-to-be Jerry Yang and David Filo were still Stanford Uni¬ 
versity students cataloging Web sites for fun, Jeff Bezos was a high¬ 
ly paid principal of D.E. Shaw, a hedge-fund company in New York 
City. That all changed after Bezos read a report saying that the 
relatively obscure Internet was growing at Bezos, a Princeton-educated computer 

a rate of 2,300 percent a year. Within scientist and financial whiz, began by mak- 
months, Bezos left Wall Street for the infer- ing a list of 20 products. He then narrowed 
mation superhighway, ignoring the advice it down by determining what could be sold 
of just about everyone he knew. better on the Internet than in stores or via 


mail order. He decided on books when he 
realized that the hundreds of thousands of 
book titles available could never fit in any 
brick-and-mortar bookstore or even in a 
catalog—but that they could easily “fit” in 
limitless cyberspace. 

Bezos chose the name amazon.com after 
rejecting Cadabra when an associate, mis¬ 
hearing him, thought he had said cadaver. 
He moved west, and set up his new com¬ 
pany in the garage of a small home he rent¬ 
ed in Seattle. He opened the cyberdoors to 
Amazon in 1995. 

To inspire his small staff, Bezos attached 
bells to the computer terminals in the garage 
and connected them to an electronic circuit 
so that they would ring whenever a book 
was sold. Within weeks, the bells had to be 
disconnected because they were driving 
everyone crazy with their nonstop ringing. 
Indeed, surpassing Bezos’s most optimistic 
projections, Amazon’s sales that first year 
hit $511,000. But that was nothing compared 
with the following year, when sales in¬ 
creased thirtyfold, to $15.7 million. By 1997, 
they were $147.7 million. Sales for 1999 were 
projected to top $1 billion. 

In 1997, Amazon’s first major competi¬ 
tor, BN.COM: BARNES & NOBLE, went Online. 
This development prompted one analyst 
to predict that Bezos’s company would 
become “Amazon.toast.” But Bezos perse¬ 
vered. Amazon not only maintained its 
large lead in online book sales but also 
remade itself—and, in turn, the Web. Bezos 
accomplished this by successfully devising 
new features, including the ability to rec¬ 
ommend books based on customers’ past 
buying history, and the patented “1-Click” 
ordering technology. He also branched out 
into new product lines—toys, electronics, 
and music—and invested in such Web- 
based companies as drugstore.com, 

HOMEGROCER.COM, PETS.COM, and THE 
INTERNET MOVIE DATABASE, adding links on 
Amazon. In addition, Bezos quickly 
responded to such successful Web trends as 
eBay by starting Amazon Auctions, and to 
Yahoo! Shopping by setting up a mom-and- 
pop-flavored marketplace, dubbed zShops. 

Of course, there were detractors who 
decried the company’s take-no-prisoners 
expansion strategy. And responding to crit¬ 
icism by the media and customers, Amazon 
revised a policy of accepting payments for 
promoting certain books on its home page, 
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and apologized for misusing information 
it gleaned from its customers. 

Amazon has also been embroiled in a 
series of lawsuits, several of which con¬ 
cerned the company’s name. One suit was 
brought by a small women’s-studies book¬ 
store in Minnesota named Amazon. In turn, 
Amazon.com sued a Greek site, claiming it 
stole the name. (Bezos declined to com¬ 
ment on any active litigation.) 

There were also back-and-forth lawsuits 
involving Barnes 8f Noble. The first v/as in 
1997, when Barnes & Noble sued Amazon 
over its slogan, “Earth’s Biggest Bookstore,” 
charging false advertising. (Bezos stopped 
using the phrase on the site.) Next, Ama¬ 
zon lobbied the Federal Trade Commis¬ 
sion to prevent Barnes & Noble from 
acquiring Ingram, the huge book whole¬ 
saler—a potential deal that generated 
much opposition among booksellers, who 
feared the creation of a monopoly. (The 
deal was canceled.) Most recently, Amazon 
sued B&N for alleged infringement of its 
patent on 1-Click shopping technology. 

If there is any criticism that has dogged 
Amazon, it’s the company’s lack of prof¬ 
itability. Despite this, and despite investors’ 
increasingly vocal expressions of displea¬ 
sure in recent months, anyone who had the 
gumption to buy into the fledgling busi¬ 
ness has done well. A share of the compa¬ 
ny’s stock purchased for $18 at the initial 
public offering in 1997 is now worth about 
$800 (after several splits, and depending on 
the day’s stock price), bringing the compa¬ 
ny’s valuation to more than $21 billion. It 
makes Bezos’s 36.5 percent share of Ama¬ 
zon worth about $7.6 billion. 

No wonder Bezos is smiling. And laugh¬ 
ing. As we discovered during our interview 
with the Y-Life Online Person of the Year, 
Bezos punctuates his sentences with a star¬ 
tling honklike laugh, part of why one sus¬ 
pects that he lives his corporate slogan: 
“Work hard, have fun, and make history.” 

Y-LIFE: The editors’ decision to vote you 
the first Yahoo! Internet Life Online Person 
of the Year is also an acknowledgment that 
Amazon is at the center of this year’s defin¬ 
ing force on the N et, e-commerce. Will com¬ 
merce on the Net continue to grow at its 
current pace? 

BEZOS: Faster, though the people who 
claim that it will wipe out traditional stores 
are overstating it. Ten-plus years from now, 
it will maybe account for 15 percent of all 


‘Profits for a 
company are like 
blood for a human 
being. You may not 
live for your blood, 
but you certainly 
don’t live without if 

sales—something like that. It’s not going 
to be 80 percent. And no, it won’t put phys¬ 
ical stores out of business. 

Y-LIFE: Coming from you, that seems 
like a modest projection. 

BEZOS: Fifteen percent would still make 
commerce on the Internet the fastest-grow¬ 
ing industry of all time. Retail commerce 
alone is something like $5 trillion world¬ 
wide. Fifteen percent of that would he $7 50 
billion. That’s a huge number. It’s hard to 
imagine anything growing faster. But it’s 
not going to replace the physical world. 
The physical world is still the best medium 
ever invented. 

Y-LIFE: What impact will the Net have 
on old-world shopping? 

BEZOS: Stores will get better—much bet¬ 
ter—in response to e-commerce. It’s more 
than simple competition. The Net means 
that the balance of power is shifting to the 
customer and away from the company. This 
will have huge societal effects that nobody 
has even begun to figure out yet. The way 
it is now, lots of very smart people come out 
of school with tons of energy and go out 
into the world, spending their lives devel¬ 
oping ways to expertly market mediocre 
products and services. [Laughs] 

That is unlikely to continue. The Net first 
of all means that customers have better 
information online. They can comparison 
shop quickly and easily. They can compare 
price, features, quality, guarantees—every¬ 
thing. Second, word-of-mouth accelerates 
online to an almost unfathomable degree. 
That means that while in the old world, 
companies—by advertising and other 
means—told customers what to think, in 
the new world, customers tell other cus¬ 
tomers what they think. 

Y-LIFE: But word-of-mouth isn’t new. 
BEZOS: No, but before the Net, if you had 
a good or bad experience with a product or 


store, you might have told a handful of peo¬ 
ple. With a click of the mouse, now people 
can tell thousands. Four years ago, we start- ; 

ed doing customer reviews online. Now i 
there are millions of customer reviews on I 
our Web site. They are incredibly helpful j 
for customers when they are making pur- j 
chasing decisions. When we first started i 
doing that, the established publishers were ■ 
pretty upset. They said things like, “Maybe 
you don’t understand this business. We are 
in the business of selling books. Bad reviews \ 

discourage people from buying books.” But 
our business is not selling things. Our busi- i 

ness recognizes the shift of power toward the 
customer. Our business, therefore, is help¬ 
ing customers make purchase decisions. 

Y-LIFE: Which is a fancy way of saying 
that you sell things. j 

BEZOS: But there’s a key difference. By 
helping people make purchasing decisions, 
by helping them sort through the infinite 
shelf space of the Internet, we are estab¬ 
lishing a relationship with them. So the 
most important thing we do is customer 
service. If you’re a store, you have a limit¬ 
ed amount ofshelfspaceandyouhave pres¬ 
sure to sell what you have. But if you have 
infinite shelf space, you’re no longer feel¬ 
ing any pressure to sell what you have. You 
can try to sell the right thing to every indi¬ 
vidual customer. It allows us to take the 
side of the customer and to work hard to 
empower the customer to make the right 
purchase decision and still have a business 
that makes sense. 

Y-LIFE: Whether the business makes 
sense is a question, at least according to 
your bottom line. Amazon is notoriously 
unprofitable. 

BEZOS: Yeah, we’re famous for being ^ 

unprofitable. There haven’t been profits, 
because we are investing in the future. This j 

includes investing in distribution centers 
so that we’re physically closer to our cus¬ 
tomers, investing in Drugstore.com, and 
adding toys and auctions. We’re building 
the company in many directions. We’re 
investing in the customer experience. 

Y-LIFE: Jim Cramer, cofounder of ! 

TheStreet.com, went further. He said that 
you are “contemptuous” of profits. 

BEZOS: It’s totally untrue. Profits for a 
company are like blood for a human being. 

You may not live for your blood, but you 
certainly don’t live without it. [Laughs] I 
would highly advise against having con¬ 
tempt for your blood. Here’s the thing: We 













are in a heavy investment phase in our busi¬ 
ness. That’s expected when businesses start 
out. Many companies expect to be unprof¬ 
itable for a period of time as they work to 
build an important, lasting company. The 
only reason for the microscope on our prof¬ 
its is that we’re already a publicly traded 
company, but that doesn’t change our pri¬ 
orities: building a company for the long 
term—adding value, becoming Earth’s most 
customer-centric company. It’s a huge 
vision, very hard to achieve. 

About two years ago, we recognized 
that we wouldn’t be able to do that alone, 
but would have to band together with 
tens of thousands of partners. That’s what 
zShops is all about. We’re opening up our 
store to other shop owners to sell their 
goods to our customers. It’s a win for our 
customers, because they have enhanced 
selection. It’s a win for the zShop owners, 
because they have access to our 12 mil- 
lion-plus customers. And it’s a win for 
Amazon, because we become an even bet¬ 
ter shopping destination. 

Y-LIFE: Isn’t the concept dangerous in 
that you could conceivably be in competi- 


‘I get e-mails from 
authors saying, 

“My book hasn’t 
changed its rank 
in the last hour. Is 
everything OK?” It 
shows how intensely 
some people are 
watching if 

tion with yourself? 

BEZOS: Yes, though it’s not dangerous— 
at least, we don’t think it is. We’re letting 
other people set up shops that sell books 
and music and everything we sell, but the 
bigger idea is to accelerate the discovery 
process so people can find what they’re 
looking for. The number one problem 
online today with respect to shopping is 
that people cannot find what they’re look¬ 


ing for. If we can help people solve that 
problem, we will be creating genuine value. 

Y-LIFE: But if your hallmark is customer 
service, you’re risking everything by work¬ 
ing with thousands of small companies 
whose service you can’t control. 

BEZOS: It’s actually not risky. We make 
it very clear that their customers aren’t 
buying from us. Also, we guarantee the 
transaction, and the guarantee makes a big 
difference to our customers. We’ve tested 
it. We’ve had focus groups and talked to our 
customers. We learned that people give us 
a lot of credit for the guarantee, because 
they know they aren’t buying from us. 

Y-LIFE: Amazon itself has gone into 
music, toys, electronics, and a range of other 
products. Are there certain things you 
would not sell? 

BEZOS: We won’t sell firearms. We don’t 
sell living creatures. Well, we have an 
investment in Pets.com, and they are about 
to start selling live goldfish. Somehow 
they’ve worked out a way to ship them 
through the mail safely. So I guess the only 
thing we won’t sell are firearms. 

Y-LIFE: How have you decided what 
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products to add? 

BEZOS: We take the incredibly sim- 
pleminded approach of asking our cus¬ 
tomers. [Laughs] We literally will pick a 
thousand customers randomly and send 
them all an e-mail message that says 
something like, “Besides the things we 
sell now, what would you like to see us 
sell?” A diverse list comes back, but there 
are certain concentrations. When a lot of 
people said toys, we went into toys. 

Y-LIFE: Don’t you risk trying to be all 
things to all people? 

BEZOS: Sure. Which is why we won’t 
do any product unless we can do it incred¬ 
ibly well. 

Y-LIFE: But can you do them as well? How 
can you compete with a company devoted 
to one product, whether it’s books, elec¬ 
tronics, or toys? 

BEZOS: There are other toy stores out 
there, but MSNBC just did a survey and 
found that our toy store is the best online, 
even though there are more-established 
players. You’ll see that kind of reaction 
about the other products we sell. 

Y-LIFE: How much have new technolo¬ 
gies dictated changes to the site? For 
instance, now that the MP3 format has taken 
off, you offer music downloads. The auction 
site eBay became huge, and you launched 
Amazon Auctions. On the Net, is a compa¬ 
ny forced to constantly play catch-up? 

BEZOS: We’re constantly taking customer 
input and trying to prioritize what we’re 
going to do next. As things catch on, they 
start to become things customers want. If an 
experiment gets done and nobody comes, it’s 
probably something customers idn’t want. 
Still, we try not to simply imitate. We try not 
to do anything where we’re not innovating. 

When we decided we were going to enter 
auctions, we asked, “How can we make 
online auctions better?” We talked to cus¬ 
tomers, brought in focus groups. We learned 
they wanted it to be easier to bid, so we 
extended our 1-Click technology. Now it’s 
incredibly easy. If you have ever bought any¬ 
thing at Amazon—as 12 million people 
have—you’re preregistered for Amazon 
Auctions. Another thing we learned is that 
they wanted the experience to be guaran¬ 
teed. People are very afraid of fraud when it 
comes to auctions. So we guarantee every 
transaction in the auctions—^in fact, in every 
place on Amazon—up to $1,000. 

Y-LIFE: Does that mean you check out the 
sellers in ways they haven’t been checked 


Tm not sure I’m 
credible when I 
say this, but I do 
not look at the 
stock price every 
day. I can’t tell you 
what it is today’ 

out on other sites? 

BEZOS: That’s exactly right. It puts the 
onus on us to try to vet the sellers. And if 
we make a mistake, it puts the onus on us 
to eliminate that seller as quickly as possi¬ 
ble. It’s a great service we can provide for 
the customer. 

Y-LIFE: But eBay guarantees transac¬ 
tions, too. 

BEZOS: They have done something sim¬ 
ilar; it’s similar but not the same. They have 
an insurance policy through a third party, 
but there’s a deductible, and you also have 
to fill out insurance claim forms. 

Y-LIFE: How is it different on Amazon? 

BEZOS: There is an online form. You 
don’t have to go through a third party. 
There’s no deductible. 

Y-LIFE: By taking on everything from 
books to toys to auctions, you have com¬ 
petition from everyone—Barnes & Noble, 
eToys, eBay. Of the online companies, who 
is the biggest threat? 

BEZOS: You basically have to look cate¬ 
gory by category. But nobody is trying to do 
exactly what we’re trying to do. It’s also 
why we think it pays to be customer- 
obsessed, not competitor-obsessed. The 
competitive set changes on an almost daily 
basis on the Net. Focusing heads-down on 
the customer is like staying in the eye of the 
hurricane. Instead of worrying about the 
competitors, we wonder how we can 
improve the experience for our customers 
by staying ahead, staying innovative, and 
personalizing the experience for them. 

Y-LIFE: How, exactly, do you provide the 
personalized individual recommendations? 

BEZOS: We use a technology called col¬ 
laborative filtering. It looks at all the books 
you’ve purchased in the past, and then it 
looks for other customers who have very 
similar purchase histories. They are sort of 
your electronic soul mates. Then it looks for 


the things that your electronic soul mates 
have purchased that you have not pur¬ 
chased and recommends them to you. We 
hear from customers that they really like it. 
It helps them make purchase decisions. 

Y-LIFE: In order to personalize the site for 
customers, you track their past buying his¬ 
tories. How do you respond to people who 
feel that the type of database you are amass¬ 
ing is a threat to privacy? 

BEZOS: There are lots of businesses 
where, in order to do a good job for the cus¬ 
tomer, you have to know a lot of private 
information. Some of them are really obvi¬ 
ous—your doctor or your lawyer. They 
know a lot of private information; there is 
a long history of earned trust with those peo¬ 
ple. Youbelieve they’re not going to disclose 
that information inappropriately. Insurance 
companies have a tremendous amount of 
private information about people, and they 
need that info to do the job for the customer. 
So do banks and financial institutions. 

So the notion of sharing information 
with companies in order to let the compa¬ 
ny help you as a customer isn’t new. But if 
your plan is to help customers by under¬ 
standing them as individuals, as ours is, 
then you have to earn that trust. Otherwise 
it won’t work. They won’t share that infor¬ 
mation, so that responsibility to earn trust 
is something we take seriously and work 
hard on. We have a stated privacy policy, 
which is about the strongest on the Net. 

Y-LIFE: Will you sell customers’ profiles 
to outside companies? 

BEZOS: That’s exactly the kind of thing 
that would hurt trust with customers, so 
that’s exactly the kind of thing youhaveto 
not do. So, no. 

Y-LIFE: How concerned are your cus¬ 
tomers about giving their credit cards over 
the Net? 

BEZOS: It’s a rapidly vanishing concern. 
It was never really justified; it’s actually 
safer, because humans aren’t processing 
your card number. It’s all automated. But 
we’re extremely conscious of all those pri¬ 
vacy concerns, and we protect our cus¬ 
tomers’ privacy. 

Y-LIFE: Yet you were slammed when you 
used information you had amassed in what 
you called "purchase circles.” Specifically, 
you listed books that were being bought by 
people who worked at the same company 
or in the same geographical location. 
Apparently you reversed the policy only 
after an enormous backlash. MTiy did you 
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include this information in the first place? 

BEZOS: I’ve said over and over that we 
view our primary job as making it easier 
for people to make purchasing decisions. It’s 
useful to see what people are buying in your 
hometown or at your alma mater or your 
company. It helps you get in touch with 
what’s going on in those communities, and 
does help people make purchasing deci¬ 
sions. And it also turns out to be a lot of fun. 

Y-LIFE: But people felt that their privacy 
had been invaded. 

BEZOS: There were never any privacy 
issues with purchase circles. No purchase 
circle ever included fewer than 200 people. 
That way, no one can tell who made a spe¬ 
cific purchase. But there was a perception 
issue. There were a few people who were 
concerned—a very loud few people—so 
we made two changes. Now, anyone who 
wants to can opt out of purchase circles 
just by indicating that choice. If you tell us 
not to include you, we won’t. Secondly, any 
company can opt out and we’ll take the 
company’s purchase circle down. By the 
way, after all the fuss, almost no one has 
asked not to be part of the purchase circle. 


The competitive 
set changes on an 
almost daily basis 
on the Net. Focus- 
ing headS“down on 
the customer is like 
staying in the eye 
of the hurricane’ 

Y-LIFE: Another criticism has come about 
the way you rank books. Why do you? 

BEZOS: [Laughs] It’s very interesting. 
When we first started doing the storewide 
sales rank, the comments fell into two cat¬ 
egories: authors and publishers, and cus¬ 
tomers. Customers loved it right away. 
Some authors and publishers thought it 
was really cool. They immediately started 
watching their books on an hourly basis. 
Up until then, there was no way to track 
sales on such an immediate basis. They 


would get one of their authors on a radio 
talk show, and they would have no idea 
whether that did anything for sales. It was 
all guesswork. Now, if an author appears on 
NPR, it’s possible to watch the bump in 
sales afterwards. But other authors and pub¬ 
lishers thought it made them look bad. 
Number 30,000 didn’t sound very good. 
They weren’t very happy to see that infor¬ 
mation presented in the light of day. But 
when the person who was 30,000 started 
looking, they realized it wasn’t so bad out 
of 1 million, which is how many books are 
on the list. 

Y-LIFE: But why do a ranking? Is it just 
a gimmick? 

BEZOS: It’s fun. Everything new scares 
people, but then they begin to appreciate 
it. I get e-mails from authors saying, “My 
book hasn’t changed its rank in the last 
hour. Is everything OK?” It shows how 
intensely some people are watching it. So 
I think it’s fun and very useful. You can 
watch the sales take off within an hour of 
an author’s appearance on a TV talk show 
when it airs first on the East Coast, then the 
middle of the country, and finally the West 
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Coast. Every time it airs, you can watch that 
book jump up the ranking. 

Y-LIFE: Does Oprah Winfrey sell the 
most books? 

BEZOS; For sure. She is incredibly trust¬ 
ed—and rightly so—by her viewers. When 
she says that she thinks something’s good, 
it sells out instantly. 

Y-LIFE: A greater concern was when it 
was disclosed that you were being paid to 
feature books on the site. How did you 
expect customers to trust your recommen¬ 
dations if they were being paid for? 

BEZOS: It is important to understand that 
it was never possible for anyone to pay for a 
review. The reviews were never influenced. 

Y-LIFE: But you were paid to recommend 
books on your opening page. 

BEZOS: What publishers were paying for 
was placement, which is standard in the 
book business and many other businesses. 
They were paying for placement on our 
home page, which is exactly like being paid 
for placement in a store window or by the 
store’s cash register. So the criticism sur¬ 
prised us; we thought we were being held 
to a different standard. But we realized that 
we have a special relationship with our cus¬ 
tomers and people hold us in a trusted posi¬ 
tion, and we want to be careful with that. 
So we decided to disclose all of the place¬ 
ments. Now if a book is featured promi¬ 
nently on the site because a publisher paid 
for the placement, we say that. 

Y-LIFE: You settled a suit brought by 
Barnes & Noble for calling yourself “Earth’s 
Biggest Bookstore.” 

BEZOS; Right. It’s like China is bigger by 
population, and Russia is bigger by land mass. 
We were bigger by selection, and they were 
bigger by sales. They sued, but we settled out 
of court. No money changed hands. Now we 
call ourselves “Earth’s Biggest Selection.” 

Y-LIFE: Speaking of which, what are your 
plans for countries throughout the rest of 
the world? 

BEZOS: Twenty percent of our sales are 
currently from foreign countries; people 
want U.S. books all over the world and come 
to us. Beyond that, we have launched sites 
in the U.K. and Germany, and our vision is 
to have a version of Amazon everywhere. It’s 
already possible for anyone in the world to 
get any German-language book from the 
German site, as well as everything we have 
on their local site. Same with music. In the 
future, same with toys and other products. 


Y-LIFE: Let’s talk about Amazon stock. 
Does it make you a little seasick to watch 
it? Does it ever dawn on you that a little 
bump can mean a few million dollars out 
the window? 

BEZOS: No. I’m not sure I’m credible 


‘Another technology 
that will make a 
big difference is 
wireless. You can 
already use the Palm 
VII to buy things with 
l-Click Shopping , 

from Amazon’ 

when I say this, but I do not look at the stock 
price every day. I can’t tell you what it is 
today. I encourage people around here not 
to look at it on a daily basis, either, because 
every second you spend thinking about the 
short-term stock price is asecond wasted. It 
can be more damaging than that, too. Once 
again, it’s really, really important to keep 
your eye on the long term. 

Y-LIFE: Still, has it sunk in that you’re 
a billionaire? 

BEZOS: I know how unusual it is to win 
the lottery, and this is certainly a kind of 
lottery. I think it’s very important that peo¬ 
ple understand that. That kind of money is 
not a reflection of hard work or brilliance. 

There are a lot of very smart, hardworking 
people out there, and very few win this par¬ 
ticular kind of lottery. The fact is, it doesn’t 
change people as much as folks would 
expect. All of your core personality traits l 

are set by the time you’re a young adult. If 
you study lottery winners, I think you’d find 
that most of them didn’t change much. 

Y-LIFE: Do you at least admit that it’s nice 
to no longer worry about money? 

BEZOS: Absolutely. But you don’t have to 
have lots and lots of Amazon stock for that 
to be true. You just have to have a comfort¬ 
able living. What does anyone need? You 
want to take care of your kids and go on vaca¬ 
tions once in a while. Once you get a certain 
lifestyle, money doesn’t really matter very 
much. Below that point, it matters tremen¬ 
dously. I’m not saying that money isn’t 










important. I’m just saying that above a cer¬ 
tain point, money isn’t very important. 
There’s also something incredibly impor¬ 
tant to remember [about the wealth Ama¬ 
zon has generated]: It is paper money. It all 
goes away the second we stop doing a good 
job for customers. I do believe that we can 
still be just a footnote in the history of 
e-commerce. The way to avoid that is to 
keep innovating and keep raising the bar. 

Y-LIFE: What’s coming down the road? 
For example, how long will you be sending 
out packages filled with books? When will 
we simply download them? 

BEZOS: It’s not going to happen instan¬ 
taneously, but it will happen. It will 
probably be five-plus years before it’s sig¬ 
nificant. Right now, the reading devices 
are very expensive, and they’re not as good 
as paper. When it gets cheaper and a lot 
better, it will take off Downloading music 
and movies is coming, too. 

Y-LIFE: What else do you think is com¬ 
ing in e-commerce? 

BEZOS: There are already price-oriented 
shopping agents, but there will be much 
more sophisticated agents. They will be 


able to make value decisions as opposed to 
price decisions, taking into account speed 
of delivery, availability, even product fea¬ 
tures. For shopping agents to be truly effec¬ 
tive, they will have to have that level of 
sophistication. Personalization will in¬ 
crease dramatically. Right now, other than 
the recommendations, Amazon is mostly 
the same for everybody. The ratio should 
be inverted. There should only be a little bit 
of the site that is the same for everybody— 
maybe a message area or an announcement 
board. Everything else should be person¬ 
alized for the individual. 

Y-LIFE; What technological changes will 
increase the number of people online? 

BEZOS: One ofmy pet peeves is the time 
it takes for computers to boot up. At my 
office, my computer is always on, so I use 
it a lot. At home, I have to think about it. 
If I want to do something, I have to decide: 
Is it really worth turning on the comput¬ 
er and waiting for it to set up and then dial¬ 
ing in to get online—or is there a friend I 
can call and ask? [Laughs] If you can get rid 
of that two-minute boot-up time, it will 
make a difference. The folks that make the 


operating systems are working on that. 
There will be a whole new batch of oper¬ 
ating systems over the next several years 
that are instant-on. 

Another technology that will make a big 
difference is wireless. You can already use 
the Palm VII to buy things with 1-Click 
shopping from Amazon. You can be just 
about anywhere and buy a 32-inch Sony 
Wega TV. You buy the book your friend is 
telling you about in the back of a taxicab 
in 30 seconds. Cell phones and other wire¬ 
less devices will make that more pervasive. 

Next, broadband access will make a huge 
difference. Most people already have high¬ 
speed access at work, but bringing that into 
the home will make things more conve¬ 
nient on the weekend. As that happens, 
sites like Amazon will learn how to give dif¬ 
ferent users different experiences depend¬ 
ing on that user’s available bandwidth. 
Right now, there’s sort of a one-size-fits-all 
approach when you’re surfing the Web, but 
that will change. It’s all changing incredi¬ 
bly fast. We’re kept very busy; there’s no rest 
for the weary. But that’s what makes it so 
much fun. G 


you're ready 


Priorities change. And when they do, SmartMoney.com will be here to provide financial advice, 
unparalleled tools for analysis and incisive coverage of the financial world. 


SmartMonev 
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Compaq CV51515“ Monitor (13.8“ VIA) Compaq CV51515" Monitor (138" VIA) Compaq CV51515" Monitor (138" VIA) 

$899|$26„.. $1299|$37„. $1499I$42„„ 


Personalize IPX DVD-ROM Drive': Add $59 
by choosing; 6,0Mb Max Digital Modem": Add $99 
APCBack-UPS Pro Office 280: Add $89 


U750 Color Inkjet Printer: Add $149 _ Intel PC Camera Pack USB: Add $79 _ 

Compaq CV71517" Monitor (16.0" VIA): Add $70 _ Compaq CV71517" Monitor (16,0" VIA): Add $70 

Intel PC Camera Pack USB: Add $79 HOLIDAY PROMOTION; 4X CD-RW Drive': Add $1* 
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Happy Holidays 

$1 SPECIAL: Get the ultimate home music system 
for the holidays — a 4X CD-RW Drive' — for just 
$1 when you purchase a 5700T with Klipsch 
ProMedia speakers and Sound Blaster Live! Value 
Audio Card! Offer good until 1/31/2000.’ 


Holiday Financing 

Have a happy holiday now, pay later. You can defer 
your payments for six months' when you purchase 
your Compaq Presario Internet PC now. Call today 
for more details. 


Take advantage of Compaq values at any of these qualified refailers: ABC Warehouse, American Appliance, American TV, Big City Express, Brandsmart USA, 
Buy,com, CDW, Circuit City, CompUSA, CompUSANET.com, Conn’s, DataVision, Fred Meyer, Fry's Electronics, h.h. Gregg, J&R Computer World, Micro Center, 
MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, Onsale.com, Outpost.com, 
PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Shopping.com, Staples, The Wiz, Tiger Direct, 
Tops Appliance City, ValueAmerica.com Visit a Compaq Built For You Custom PC Center at select retailers highlighted in bold above. 


All prices shown are Compaq Dir 


In the U.S. 


nd do not include applicable sales tax and shipping, 
oiwoo. iiiuouaLiuiio may iiui aaauiaiciy icyjicocm cAdct configutations pticed, Compaq is not liable for e 
independent lender. Payments based on a 48-month term with a six-month payment deferral and an Anni 
for Compaq purchases billed directly to your account. All payments are deferred for six months after the inraai purcna 
NSTLYMARKZOOO hardware test. Non-compliant third-party software/hardware products may affect rollover results. Fo 
viewing targeted ads. Other terms and conditions also apply. See NetZero User Agreement for details. 'For hard drives, 
modems are designed only to allow faster downloads from KSBfIex- or V.90-compliant digital sources. Maximum achievable download transmission 
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are subject to change or cancellation without notice. Not all models available in retail 
. ..hical errors in this advertisement. 'Financing available on approved credit through an 
.99%. Your APR may be higher. 2% check transaction fee ($2 min..^16 max.). Fee waived 
Terms start after deferral period. Finance charges continue to accrue. "System tested using 
letails, see www.compaq.eom/year2000. "Requires sharing subscriber profile information and 
bytes. ’32X Max CD-ROM data transfer rates may vary from 1800 to 4800 Kbps. ’ITU V.90 

-i—a.-.-currently unknown, may not reach 56 Kbps, and will vary with 

'' protocol. ADSLZG.Lite upP-- --- - 
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We’re making everything 
about computers easier, 
inciuding buying one. 

The Compaq Presario 5700 Series Internet PC. 

Internet access at the touch of a button. USB and IEEE 1394 ports located on the front of the PC 
for easy connection to digital camcorders and other peripherals. And the option of Home Phoneline 
Networking* for simultaneous Internet connections from every PC in your house. 

At Compaq, we’ve made our reputation by making computers easier and more fun to use. Now 
( we’re even making them easier to buy — and we’re not just talking price. We’re talking choice. Get 
yours at your favorite retailer, call us directly, or visit our website. We even offer a number of 
financing options! 

Speaking of options, how about a faster processor? A bigger monitor? More memory? No problem. 
We make customizing your PC easy, too. In fact, there’s only one thing that’s difficult about buying 
one of these PCs. Choosing one. 


itel Pentium III Processor, 650 Ml 


28 MB too MHz SyncDRAM expandable to 384 MB 128 MB 100 MHz SyncDRAM expanrialile to 384 MB 


GB (7200 rpm) UllraDMA Harp Dri»e' 


20.0 GB (7200 rpm) UltraDMA Hard Drive' 


Voodoo 3 1000 2X AGP Graphics Can) wilti 16 MB 3Dfx Voodoo 3 3500 Graphics Card witti 16 MB 


Sound Blaster Live! Value PCI Audio 


56KmV,90 Modem’ 


JBL Pro Premium Speakers w/Subwoofer 


Digital Creativity Imaging Center* 


Digital Creativity Imaging Center* 


Microsoft Featured Home Collection 


6.0 Mbps Home Plioneline Networking Card* 


Microsoft Featured Home Collection & MS Word 


Compaq CV71517‘ Monitor (16.0* VI 


Compaq CV71517" Monitor (16.0'VIA) 


$1999te6„- $2299I$64„« 

20.0 GB (7200 rpm) UltraDMA Hard Drive': Add $108 4X CD-RW Drive' and Klipsch 400 Watt Speakers: Add $11 

Compaq CV91519" Monitor (18.0* VIA): Add $200 
Agfa Snap Scan USB Scanner; Add $129 


Free Internet Access 

From NetZero* 

These Compaq Presario Internet PCs 
give your family fast, easy Internet access. 
And now they give it to you free. You’ll 
get unlimited Internet service, courtesy 
of NetZero* and Compaq. No fees. 

No gimmicks. No long-tei 


1-888-593-5416 www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 


COMPAa 


Y2K COMPAQ PRODUCTS ARE YEAR 2000 HARDWARE COMPLIANT.’’ 


• (ISP), and may differ from V.90 ISP services. Maximum achievable download transmission rates with ADSlVG.Lite are currently unknown, may not reach 6.0Mbps, and will vary with line 
ns and distance. Works with most third-party devices, 'CD-RW drive data transfer rates may vary as follows: tor recording to CD-R media, the data transfer rate may vary from 150 to 600 
Kbps; for writing to CD-RW media, the data transfer rate may vary from 150 to 300 Kbps; for reading to CD media, the data transfer rate may vary from 1500 to 3600 Kbps. An appropriate license 
may be required. ‘Home Phonellne Networking and Ethernet Pott cannot be used simultaneously. Additional PC must have a network adapter, sold separately. ACL is a single user system and will 
not allow multiple users to access simultaneously under the same account. Other Internet Service Providers may have the same restrictions, ‘Offer good from 11 /24/99-173172000 or while supplies 
last. One year parts and labor. Labor tor Desktop systems Is pick-up service during the first 90 days of ownership. Compaq, the Compaq Logo, and Presario are registered in the U.S. Patent and 
Trademark Office. Intel, the Intel Inside Logo, and Pentium are registered trademarks and Celeron is a trademark of Intel Corporation. Microsoft* Windows*98 installed. Microsoft, MS, and Windows 
are reoistered trademarks of Microsoft Corporation. Product and company names mentioned herein may be trademarks and7or registered trademarks of other companies. Call Compaq 
':00am-11:00pm (CT); Saturday and Sunday, 7:Cl0am-7:Cl0pm (CT). ©1999 Compaq Computer Corporation, All rights reserved. 


Compaq Home 






















64 MB SyncDRAM 


4,8 GB UltraDMA Hard Drive' 


Free Internet Access 

From NetZero* 

These Compaq Presario Internet PCs 
give your family fast, easy Internet access. 
And now they give it to you free. You’ll 
get unlimited Internet service, courtesy 
of NetZero* and Compaq. No fees. 

No gimmicks. No long-term commitments. 

Y2K I are YEAR 2000 HARDWARE COMPLIA 


ATI Mobility Hardware Accelerated ATI Rage LT Pro Hardware Accelerated 

3D Graphics witti 8 MB Video Memory_3D Graphics with 8 MB Video Memory 


66 K ITU V,90 Modem (PCI)’ 

56K ITU V.90 Modem (PCI)' 

Ultra Hi-Capacity Ulon Battery 

Ultra Hi-Capacity Ulon Battery 

128 KB Integrated "On-ctiip" cache 

128 KB Integrated "On-chip" cache 

Microsoft* Featured Home Collection 

10/100 Base T Ethernet Network Card 

Microsoft Windows*98 

Microsoft Featured Home Collection 

Microsoft Windows98 

$17991 $5i„- 

Extra A/C Adapter: Add $49 

$1999 |$56permo 

128 MB SyncDRAM: Add $200 

QuikDock w/Integrated Ethernet: Add $129 

6.0 GB UltraDMA Hard DrivehAdd $100 

Mobile Intel Celeron PrKessor, 433 MHz & 

6 X DVD-ROM Drive': Add $200 

6 X DVD-ROM Drive': Add $150 































Attention all modem-plugging, 
dNve-swapping, peripheral-obsessed 
notebook users: 

Your all-in-one notebook is ready. 

The Compaq Presario 1800T Series Internet Notebook PC with 15" Display Starting at $1999. 

While it may be impossible to be all things to all people, there now exists a notebook which is all things 

People whose pulses race at the mere mention of features like Accelerated 3D Graphics, JBL Pro Audio, 

[ and a fifteen-inch display. People who have been itching for bonuses like one-touch Internet access, DVD, 
and a superfast 56K modern.^ People who get an extra charge out of knowing that they can get all this stuff built 
into one sleek notebook. 

This little powerhouse also comes with your choice of a blazing-fast Intel® Celeron” or Pentium® III 
processor, making it one of the highest performance PCs to ever hit the road. 

The all-in-one Compaq Presario 1800T Series Internet Notebook PC. The only thing missing from it is you. 


Intel Mobile Pentium* III Prt 


lile Pentium III Processor, 500 MHz 


lile Pentium III Processor, 500 MHz 


4.1“ TFT Active Matrix Display 


3.0 GB UltraDMA Hard Drive' 


i.O GB UltraDMA Hard Drive’ 


).0 GB UitraDMA Hard Ddve' 


6.0 GB UltraDMA Hard Drive' 


3D Graptiics with 8 MB Video Memory 


56KiRlV.90 Modern (PCI)' 


56KITUV.90 Modem (PCI)' 


Ultra Hi-Capacity Lilon Battery 


Ultra Hi-CapacItyLllon Battery 


Ultra Hl-Capacity Ulon Battery 


10/100 BaseTEttiernetNetwortr Card 


Microsoft Featured Home Collection 


eT Ethernet Network Card 


eT Ethernet Network Card 


Microsoft Featured Home Collection 


Microsoft WindowsOB 


Microsoft Featured Home Collection -i- WindowsOB Microsoft Featured Home Collection -t- Windows98 


$219ffi$62„ $2399 $6^. $2799 $78„ $2999 Ii4„ 


VD-ROM Drive': Add $150 


Extra A/C Adapter: Add $49 


10.0 GB Hard Drive': Add $150 


96MBSyncDRAM:Add$100 


QuikDock w/lntegrated Ethernet: Add $129 


128 MBSyncDRAM:Add$100 


Extra A/C Adapter: Add $49 


Mobility Auto Adapter: Add $99 


1-888-570-6413 www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 


Oompaq Retailers 


COMPAa 


ABC Warehouse, American Appliance, American TV, Big City Express, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, CompUSANET.com, Conn's, 
DataVision, Fred Meyer, Fry’s Electronics, h.h. Gregg, J&R Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, 
Nebraska Mega Mart, Office Depot, OfficeMax, 0nsale.com, Outpost.com, PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, 
RCS Computer Experience, Sears, Shopping.com, Staples, The Wiz, Tiger Direct, Tops Appliance City, ValueAmerica.com Visit a Compaq Built For You Custom PC 
Center at select retailers highlighted in bold above. 


150 to 300 Kbps; for reading to CD media, the data transfer rate may vary from 1500 to 3600 Kbps. An appropriate license may be required. ’ITU V.90 modems are deskined onN to altow fast.. __ 

or V.90-compliant digital sources. Maximum achievable download transmission rates are currently unknown, may not reach 56 Kbps, and will vary with line conditions. *6X DVD-ROM Dn've transfer rate is up to 8.115 KB/s 
compared to 1,352 KB/s tor 1X DVD-ROM Drives. “Offer good from 11 /24/9g-1 /15S000 or while supplies tost. ■24X Max CD-ROM date transfer rates may vary from 1500 to 3600 Kbps. One year parts and labor. Labor 
for notebooKs is pick-up service. Compaq, the Compaq Logo, and Presario are registered in the U.S. Patent and Trademark Office, Intel, the Intel Inside Logo, and Pentium are registered trademarks and Celeron is a 
trademark of Intel Coqxxation. Microsoft* Windows*98 installed. Microsoft, MS, and Windows are registered trademarks of Microsoft Corporation. Product and company names mentioned herein may be trademarks and/or 
regtotered trademarks of other companies. Call Compaq Monday-Friday, 7:00am-11:00pm (CT); Saturday and Sunday, 7:00am-7:00pm (Cl). ©1999 Compaq Computer Corporation. All nghts reserved. 
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The online world came of a^e this 
year, remaking commerce, upending the 
music business, and driving the Stock 
market bonkers. From cybercriminals 
to cyberbillionaires, from the largest 
stories (monopoly, anyone?) to the smallest, 
it was, once a^ain, the Year of the Net 
























Historians of cyberculture wiii 
sureiy singie out i999 as the year 
that e-commerce came into its own. 
Miiiions of Net users—new and 
experienced aiike—fiocked oniine, 
credit cards drawn. The battie cry 
heard round cyberspace: “Charge!” 

E-commerce is the reason we’ve 
chosen Jeff Bezos as Oniine Person 
of the Year. His brainchiid, the immod- 
estiy named Amazon.com, began as 
a bookstore, in short order, it created 
the moid for oniine saies. Amazon 
has expioded in the past year, as 
Bezos iaunched new iines of prod¬ 
ucts—from toys and toois to eiec- 
tronics and software—and invested 
in such sites as Drugstore.com and 
HomeGrocer.com. 

Not everyone admires Bezos’s 
vision of the Net as a giant checkout 
counter, however. And the press this 
year began to sharpen its scrutiny, as 
controversies over Amazon’s part¬ 
nerships and editoriai poiicies made 
headiines. Yet even as Bezos fieided 
these issues, he pushed forward, 
responding to threats from eBay 
and Yahoo! Shopping by launching 
Amazon’s auction business and the 
zShops mom-and-populist market¬ 
place of partner stores. 

Though Amazon has yet to show 
a dime in profits—and, in fact, showed 
increased losses in ’99—its stock 
continues to be a favorite of Wall 
Street. Bezos’s net worth has sky¬ 
rocketed to more than $9 billion, give 
or take a billion. But it was his impact 
on the Web as a whole—whatever 
that may turn out to be—that makes 
him this year’s mover and shaker. 
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The Year on the Net 



Despite a rash of bad publicity in 
July after disgruntled online trad¬ 
er Mark Barton’s shooting ram¬ 
page in Atlanta, day trading became a national obsession this year. 
Even though full-time day traders number only about 5,000, there 
are currently some 250,000 active online investors, and those fig¬ 
ures are poised to grow even further. Success stories like that of New 
York City cabdriver Carlos Rubino (below)—who remains plugged in 
to Wall Street while in the driver’s seat—certainly don’t hurt, either. 




I 

I 

I 


i 
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I In 1995, Pierre Omidyar decided 
i that a Web site allowing users to 
i auction off goods was a neat idea. 
Since then, his site—eBay—has amassed 5.6 million users, becom¬ 
ing the place we go to sell (or buy) anything, whether it’s a new BMW, 
an original Rembrandt, or the camera used to shoot The Blair Witch 
Project. With more than 3 million items concurrently up for sale, eBay 
was the Web site of the year, rivaling Amazon.com as one of the top 
consumer e-commerce sites. Heck, it 
even turned a profit. 


PB9|f]P|||)Pt||| i \ % i Who’d have thought that a sound- 
compression format would cause 
IHuliSiEHIIH \w W \ such a ruckus? By letting users 
turn their desktops into digital jukeboxes, the MP3 revolution liber¬ 
ated music from the stranglehold of the major labels. Quite predictably, 
many of the major labels reacted to MP3 as if it were an alien inva¬ 
sion. Just as predictably, they eventually came around, thanks to big 
names like David Bowie and Chuck D (both of whom released MP3- 
format records), Alanis Morissette (who let MP3.com sponsor her sum¬ 
mer tour), and the Artist (who continued to plump for artists’ rights). 
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lop News Events 

JFK JR., HURRICANE FLOYD 


top of 
the top 

The roads most traveled in 99 
hy surfers all across the country 




TOP SITES 

TOP COMPUTER- 

1. Yahoo! 

INFO SITES 

Z. AOL.com 

1. AOL Computing 

3. MSN 

Z.ZDNet 

3.CNET 

TOP PORTALS 

1. Yahoo! 

2. Go Network 

3. Excite 

TOP GAME SITES 

1. AOL Games 

2. Uproar 

3. MSN Gaming Zone 

TOP NEWS SITES 

1. AOL News 

2. MSNBC 

3. Yahoo! News 

TOP RETAILERS 

1. Amazon.com 

2. AOL Shopping 

3. eBay 

TOP ENTERTAINMENT 

SITES 

TOP BOOK SITES 

1. AOL Entertainment 

1. Amazon.com 

2. Oisney Oniine 

2. BN.com: 

3. Yahoo! Entertainment 

BarnesBNoble 

3. Borders.com 

TOP SPORTS SITES 

1. AOL Sports 

2. ESPN.com 

3. CBS SportsLine 

TOP TRAVEL SITES 

1. AOL Trave! 

2. Expedia.com 

3. Travelocity.com 

TOP MUSIC SITES 

1. Real.com 

TOP AUTO SITES 

2. Broadcast.com 

1. Kelley Blue Book 

3. MTV.com 

2. MSN Carpoint 

3. Edmund's 

TOP BUSINESS/ 
FINANCE SITES 

TOP NEWSGROUPS 

1. AOL Personal Finance 

1. us.jobs.offered 

2. Yahoo! Finance 

2.rec.arts.books 

3. MSN MoneyCentrai 

3. rec.humor.funny 


Followingthe crash of JFK Jr.’s plane, millions mourned online in chat 
rooms, posted memorials on message boards, and crafted impromp¬ 
tu Web sites. MSNBC recorded a record number of hits—2.4 million, 
to be exact—on the day the bodies of Kennedy (above); his wife, Car¬ 
olyn Bessette Kennedy; and her sister, Lauren Bessette, were found. 
Similarly, America Online reported record message postings—one 
per second, in fact—in its special Kennedy forums. Much like the death 
of Princess Diana two years earlier, this tragedy showed the power 
of the Net to unite millions worldwide in times of grief. Close on the 
heels of the JFK Jr. tragedy, MSNBC also reported record-breaking 
traffic from its coverage of Flurricane Floyd (below); September 15 
and 16 were its second- and third-highest traffic days, with 2.3 mil¬ 
lion and 2.2 million visitors, respectively, tracking the storm. 


lop iVe/ Play 
DOT-COM ADS 


; They say the Web might kill tele- 
I vision. But until that happens, the 
; Web will have to use the medium 
just like everyone else does—to advertise its wares. Net companies 
spent more than $1 billion on ads In 1999, up from $323 million the 
previous year. By year-end, there were so many competing dot-com 
commercials that a kind of backlash set in; the nof-com ad. 
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BRITNEY SPEARS \ 


Fans took Spears’s 
hit signature song, 
“...Baby One More 
Time,” literally, typing her name into the major search engines more 
than any other celebrity moniker. What were they looking for? Pic¬ 
tures (including some obvious fakes), sound clips (both legal and Ille¬ 
gal), and perhaps more on those persistent breast-implant rumors. 


reflect downloading traffic at ExtraTV's AOL-based celebrity photo gallery 
[AOL Keyword: Extra], the most popular site of its kind at which down¬ 
loads can reliably be tracked. And just in case you were wondering, we 
kept it clean—porn sites were not a part of the recipe. 


Many people had their 
15 minutes of Net fame this year, hut 
these select few made the final cut 


Jr'How do you figure out the top 
people listed here?” you ask. For Top Searches, we polled five major 
.search portals (AltaVista, Excite, Go.com, HotBot, and Lycos), asking 
them to cite the celebrity names their users queried most. Top Downloads 


Step aside, Leo 
DiCaprio and Brad 
Pitt; one guy is taking 
both your places this 
year on the Web. Martin is the favorite of those livin’ la vida Web- 
in terms of both searches and downloads. Adoring surfers captured 
Martin’s image more than 161,000 times at extra's Web site 
[extratv.com] and its AOL-based photo gallery [Keyword: Extra], 
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You probably don’t 
need to ask “Cindy 
who?’’ anymore. In 
addition to her several film and TV stints, you can now see our four¬ 
time Net download queen on E! Entertainment Television’s In Your 
Dreams with Cindy Margolis, or on Cindy Margolis Live, the syndi¬ 
cated “party within a talk show” due in June. Since Margolis first offered 
her photo portfolio in ExtraTV’s gallery on AOL, she’s been the top Net 
pinup, raking in 822,078 downloads in 1999 alone at extra’s own 
Web site [extratv.com], in addition to impressive AOL traffic, and 
downloads at her own site, cindymargolis.com. To repay her loyal 
fans, Margolis is hosting Spend the Night with Cindy, an online New 
Year’s Eve party, at her site: “I would never think of entering the mil¬ 
lennium without my Internet friends, so it’s no Hollywood galas for 
me!” What devotion, Cindy! And unlike other beauties, eager to bare 
it all, Margolis portrays herself as family-friendly: “I like to think of my 
Web site as the girl-next-door site.” Of course, with the Barbi twins 
and Sarah Michelle Cellar in hot pursuit, the field isn’t hers alone. Will 
Margolis duke it out if need be? “Well,” she replies, “even though I was 
a guest on WWF Smackdown this year, I don’t think I’ll be getting in 
the ring again for a fight anytime soon!” We’ll check in next year. 

^ 4TH YEAR! BACK BY POPULAR DEMAND! 


'"^CINDY MARGOLIS 



top chats 


All they did was talk, talk, talk—and we 
listened in on the years most popular chats 



AMERICA ONLINE 

BRITNEY SPEARS/ZMarch 8 
“I’m looking at cars right now....rm 
probably going to get the 300 Mer¬ 
cedes. I was thinking about the 500, 
but the only difference in them are the 
engines, and they look exactly the 
same....They’re so pretty.” 

TVGEN 

BRITNEY SPEARS/ZMarch 29 
Spears revealed that she a) has never 
been kissed by ’N Sync’s Justin Tim- 
berlake, and b) hates trigonometry. 



TALK CITY 

NICK CARTER/ZJuly 26 
“I appreciate you using your fingers to 
communicate...showing your love 
through the machine,” said this excep¬ 
tionally appreciative Backstreet Boy. 

E! ONLINE 


THE OSCARS/ZMarch 21 



Ted Casablanca collared the stars at 
Elton John’s Oscar party and benefit. 
Keri Russell, star of TV’s Felicity, re¬ 
ported a livelier social calendar after 
winning a Golden Globe: “Yeah, I got 
invited to Oscar parties.” 


YAHOO! CHAT 


JUSHN HMBERLAKE/ZMarch IB 



“I’m wearing a baby blue Fubu T-shirt, 
baby blue Kangol hat, some baggy 
jeans, and white Nike basketball 
sneakers,” revealed the 'N Sync 
heartthrob. 

MSNBC.COM 

LINUS TORVALOSZ/February 9 
“It started as a personal project, and 
it blew up in my face,” said Torvalds, 
referring to Linux, the latest (and 
some say most viable) alternative to 
Microsoft Windows. 
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[ihe Year on the Net 




Tip if Hi 

Clifti 


What we watched, played, down- 


Whether or not the 
folk-rock s 
makes it on the big 
screen, she certainly is a Web hit. On August 23, Jewel became Broad- 
cast.com’s most-watched single-performer act. source:broadcast.com 


It’s not all that sur¬ 
prising to see this 
blockbuster, in 
which the Net played a prominent role, as both a VMS and DVD hit 
at online video emporiums, sources-, amazon.com, reel.com 


The WB Network 
isn’t the only place 
that teens have 
overtaken, as shown by the chart-topping Net sales of the Back- 
street Boys’ latest album. Millennium, sourcecdnow.com 


Surfers download¬ 
ing “Higher,” an 
angst-filled anthem 
by the alterna-metal band Dreed, helped to establish a new obses¬ 
sion: pulling CD-quality audio tracks off the Web. source liquidaudio.com 


^AR WARS: EPISODE ^!! 






































Your DVD player is missing something. 
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So is your satellite system. Or HDTV. All provide 
wonderfully accurate pictures that, thanks to digital 
technology, can be accompanied by equally wonderful 
sound. You simply need superior loudspeakers to 
reveal it.Why JBL? Well, we deliver great sound in 
many of the world’s most prestigious concert halls, 
nightclubs and recording studios. All three Woodstock 
music festivals featured JBL sound systems. And 
today, the majority of movie theaters around the 
world with surround sound are equipped with our 
speakers. Enjoy the best sound in your home with 
speakers from the company with the most impressive 
professional audio resume in the world: JBL. Our 
Northridge (shown here). Studio or Performance 
Series superbly reproduce the remarkable sound 
made possible through digital technology. For 
more information: 1-800-336-4JBL or www.jbl.com. 



DUD 1 Satellite | HDTU 


UBL 

Complete the picture with JBL speakers. 



H A Harman International Company 
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The Year on the Net 




lop I Sho 


Sarah Michelle Cel¬ 
lar and her noctur¬ 
nal brigade from the 
WB Network’s Buffy the Vampire S/ayercreated the most traffic and 
buzz at the Net’s top TV hub. source: tvguide.com 


4iback 

forward^ 

The trends were leaving behind, and what 
will replace them just a few clicks away 

RESERVING A FLIGHT ONLINE 

RESERVING A RESTAURANT 
TABLE ONLINE 

E-WALLETS 

E-PICKPOCKETS 

ONLINE MEDICAL SITES 

ONLINE MALPRACTICE SUITS 

FINDING A MATCH ON THE WEB 

FINDING MATCHING FUNDS 

ON THE WEB 

CHEATING ON YOUR SPOUSE 
WITH CYBERSEX 

BEING TRUE TO YOUR 

ONLINE LOVER 

“FOR A GOOD TIME, 

CALL 555-1944” 

FOR A GOOD TIME, E-MAIL 
MARCIGOODTIME@HOTMAIL.COM 



I The kickoff of NFL 
; ’99 and the cliff- 
i hanging end to the 
1998-99 college basketball season once again drew top crowds seek¬ 
ing scores and player stats online, sources: espn.com. cbssportsune 


I NFL '99/NCAA FINALS 


yy rercSlTsiam 

tennis champion Kournikova was dubbed a Net Obsession. This 
year, the rest of the Net proved it. Thanks, guys, source hotbot.com 


1^1 

lop Jock 

i ] 

1 r TIGER WOODS 1 


Last year it was 
Michael Jordan. 
This year, the ever- 
humble golf sensation was the most sought-after athlete among 
sports enthusiasts on the Web. source hotbot.com 


» 


E-SHOPPING 


TAX REVOLT 


PORTALS AND SEARCH SITES 


’BLOGS 


BUILD YOUR OWN WEB SITE 


BUILD YOUR OWN 
DOT-COM COMPANY 


lop Don nloatls Overall 


WINZIP 7.0 1 


For the second 
year in a row, this 
essential file-com¬ 
pressing tool is No. I. OK, it’s not exciting, but perhaps the stuff 
that’s being decompressed is more provocative, sourcehotfiles.com 


» 


Never mind all the 
hot, controversial 
shoot-to-kill titles 
clogging up the nation’s bandwidth. The church-hall favorite swept 
the top spot this year, source uproar.com 


» 


The “Kingdoms,” 
be they Magic or 
United, garnered 
the most bookings among key online travel hubs this year, sources 

AOL TRAVEL, EXPEDIA.COM, TRAVELOCITY.COM 


A $2 million bid won 
someone a real gem 
on eBay. Unfortu¬ 
nately, the bowling-ball bag you’d need to transport a rock this size 
was not included in the sale, sourceebay.com 


100 CARAT DIAMOND 


» 


iKEQ^SlSii Thanks, contributors: Steve Knopper, Ed 
Weiner, and staffers—Ron Bel Bruno, Rob Bernstein, Ben 
Greenman, John House, Lisa Ko, Cree McCree 
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Save enough 

on inline skates to 

treat yourself 

to some X-rays and 

shiny new crutches. 


Careful boys and girls. You can incur grievous bodily shipping just 25 cents per item, you can finally afford to 
injury on those inlines. Not to mention serious damage to your try sports once relegated to a few kooky Californians, 
wallet if you pay full price. At www.gear.com, So strap on a helmet and grab your water 

we get last season's gear and knock bottle. Actually, bringing an HMD card 

20% to 90% off the retail price. And with wouldn't be a bad idea either. 

Name brand sporting goods at closeout prices. 


® 18999 ear.t;om 
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The Year on the Net 




The Net was in the headlines 
almost every day. But who had 
time to hei^tm^F We did 



lAj A Virtual Crawl 

i A I On January 30, the University of Hawaii’s 
swimming team beat North Carolina State 122 to 
83. But the teams weren’t even in the same state. 
In college swimming’s first e-meet, N.C. State 
team members completed II events in their home 
pool—and then e-mailed the times to U.H. 


Second Choice: 
Saint Al Gore 


Believing that the Internet needs a patron saint, 
one Spanish Catholic group made a case for St. 
Isidore, the former archbishop of Seville, who is 
credited with creating the world’s first database— 
a 20-volume work that outlined all learning up 
to and including the sixth century. The group’s 
motivation for wanting to establish a Net pro¬ 
tector? “It might help us all when we are about 
to crash,” said the Catholic Media Office. 



B3% 


Portion of 
Web sites 
that contain 
commercial ^ 
messages s 

1.5% j 

Portion of | 

Web sites I j 
that contain | 
pornographic i 
material i 
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|►l Putting the Punk \r\ Cyberpunk 

: ^ i During the summer, teenage hackers defaced numerous gov¬ 
ernment Web sites, inciuding those of the FBI, the U.S. Senate, the 
Army, the Navy, NASA, and the Department of the Interior. Graffiti 
left by the hackers ranged from insults ("SKREW U GUYZ!”), “shout¬ 
outs” to their friends, and put-downs of rival hackers, to the odd 
quasi-political remark (“Trust very few people”). 


►I Information 
►iTurnpike 

To promote itself as a high-tech 
state, Pennsylvania replaced its 
license-plate slogan, “You’ve Got 
a Friend in Pennsylvania,” with 
the government's Web site 
address. Not to be outdone, Vir¬ 
ginia dubbed itself the “Internet 
C@pitai” and printed a dot-com 
graphic on its new plates. 





>1 On Her Majesty's 
i►i Not-So-Secret Server 

The British Secret Service has met its match: the Internet. A Swiss 
Web site published a list of 117 names purported to be those of U.K. 
spies deployed around the globe. Although the government was 
able to persuade the site to remove the document, several other sites 
had already picked up the list of real-life 007s, leaving the Foreign 
Ministry both shaken and stirred. 


44 


If you want to be successful in 
this medium, you’re just going to have 
to strengthen your feminine side.... 
Women will dominate usage of the 


Internet, -jim BANISTER, executive vice president, 
Warner Bros. Oniine 





IaI Jesse's URL? 

i A ; When Christina Applegate (of Married... with Children and Jesse 
fame) surfed over to a fan’s tribute site, the actress was fit to be tied. 
“They were saying something really horrible,” she recalled, so she 
responded in kind. Applegate’s use of profanity resulted in a Net first: 
being banned permanently from a site dedicated to oneself. 



ate’s final vote on President 
Bill Clinton's impeachment 
causes jumps in traffic on 
such news sites as ABC- 
News.com, CNN.com, and 
CSPAN.org, which offer live 
Webcasts and videos of the 
proceedings. 


MARCH»America Online 
buys Netscape Communi¬ 
cations for $9.8 billion. 

APRIL>>Disguised as a 
Microsoft Word file attach- 

MELISSA macro virus 
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Celeron- 













SOME were born with a silver spoon in their mouth. You were 
born with a mouse in your hand. That's why we designed a PC just for 
you. The vwebpc’■ has push-button access to get you on the web, 
along with real-time e-support. It's available from S999, with a CRT 
monitor, printer, InteP Celeron'^' processor, and 1-Year of Dellnet’’^" 
Internet Access.' This sy.stem is shown with a Red River Red color kit.' 
It also comes in 5 other colors with funny names. The webpc. 
Finally, a computer that shares your DNA. 








most publicized flops of the 
Electronic Era. 


chart: THE CRANBERRIES’ 

Bury the Hatchet. 

>>A PBS-sponsored Nova 
crew scales Mt. Everest to 
investigate the 1924 disap¬ 
pearance of British climbers 
GEORGE MALLORY and 
Andrew Irvine. At 1:00 p.m. on 


MAY»B/7;boa/-d magazine 
adds a new chart: Top Inter¬ 
net Album Sales, tracking 
only those albums purchased 
online. First No. I on the new 


You Hear the One About 
l►lthe Farmer and the FCC? 

In May, a Federal Communications Commission employee respon¬ 
sible for sending out a daily news summary to reporters acciden¬ 
tally forwarded a dirty joke instead. And that’s how 6,000 people 
expecting a dry FCC report received in its place a bit of humor that 
began, “A bus fuil of nuns plummets off a cliff.” No word on whether 
the commission fined itself. 


The Year on the Net 


Makin' Whoopi...Rich 

^ i When Whoopi Goldberg signed on to do TV spots for online 
“gift currency” company flooz [fiooz.com], she reportedly received 
more than 100,000 shares of the company’s stock in return. Accord¬ 
ing to Flooz CEO Robert Levitan: “Whoopi said 
to me on the set when we were shooting, ‘Robert, 
you’ve got to make me rich,”’ said Levitan. “So 
I said, ‘But Whoopi, you’re already rich,’ and she 
said, ‘No, Robert—rea//y rich.’” 


► I From Whoopi to 
►i Whoopee 

Why aren’t we surprised that Bob Eubanks, of 
The Newlywed Game fame, is creating an Inter¬ 
net portal site for Just-married couples? 


i►i St. Moritz 

i Angered at cybersquatters who gobble up 
domain names of the stars, Rob Moritz fought 
back. Moritz and his Friend to Friend Founda- 
in registered hundreds of domains for celebs 
like Nick Nolte, Mary Tyler Moore, Jenna Elfman, 
and even Ross Perot. Then he handed over own¬ 
ership of the sites to these folks free of charge. 
Commendable, to be sure—but Ross Perot? 


60 % 

Portion of 
people who 
admit they 
lie about 
their age on 
cybersex 
Web sites 


Portion of 
people who 
admit they lie 
about their 
gender 


TlJourney to the 
▼I Center of the Girth 

Internet users with a strong stomach got a chance to watch 
somebody slice into a weak one in August when overweight 
singer Carnie Wilson had her gastric bypass surgery Netcast live 
on AD0CT0RINY0URH0USE.COM. In a chat, Wilson mentioned 
feeling easier about “making love with the lights on” i 
son for the procedure. 












































Generation Subaru Outback" works. It grips the road and makes it hi 


I SUBARU ^ I 

The Beau^ (^All-Wheel Dim 


Sticks to snow like your tongue to a flagpole. 
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The Year on the Net 


u 


My take on it is www.bad-idea.com. 


-STATE SENATOR JAY DARDENNE (R-LA), on a proposal 
for the Internet to be the polling booth for the 
Louisiana Republican primary 


i^i Blame the Net, Part 1 

i ^ i After the massacre at Littleton, Colorado’s Columbine High 
School, America turned to the Net—and also turned againstthe Net. 
From the supposed Trench Coat Mafia home page to online build- 
your-own-bomb guides, numerous Web sites came under fire for 
their supposed role in the tragedy. 


i►i Blame the Net, Part 2 

i ^ i “Hate Groups Plowing Fertile Field on Web,” read one head¬ 
line after Benjamin Nathaniel Smith went on a racist killing spree in 
the Midwest. Smith’s introduction to the white-supremacist World 
Church of the Creator came via the Net. 


i◄i Darling Ewes Send Me 

i-^ i Not every sheep can have a clone. So in Australia, merino 
SUPERIOR SIRES [mss.anprod.csiro.au] set up an online sheep 
“dating service” for those farmers seeking to breed their woolly 
sires the old-fashioned way. Users can access a list of potential 
studs sorted by shape, weight, and wool-fiber diameter. The site 
brings “the sheep mating game into the 21st century,” said an Aus¬ 
tralian genetics expert. 


1^1 Blame the Net, Part 3 

’ ^' When a cluster of syphilis cases broke out in San Francisco, 
health officials traced the bacterial strain to regular participants in 
an AOL chat room for gay men, SFM4M. 


i►| Blame the Net, Part 4 

: While Stalking his former eighth-grade crush, 21-year-old Liam 
Youens outlined his intent to kill on at least three separate Web pages. 
Nobody paid attention. In October, Youens shot 20-year-old Amy 
Boyer to death. Said Boyer’s stepfather, “I’m angry because we as 
a public have so little control over what is on the Internet.” 


1^1 Starting Pitcher: Hank the 
lAi Angry Drunken Dwarf 

Boston Red Sox fan Chris Nandor e-mailed in a few extra votes—well, 
25,259 of them—to elect Nomar Garciaparra as shortstop on the 
American League All Star Team. After sending in 14,702 votes, Nan- 
dor wrote a program to circumvent all of the balloting limits and set 
his computer to work. Major League Baseball Web employees caught 
on, but Garciaparra won the honor anyway, fair and square. We think. 


































SOMEONE WANTS WHAT YOU 


HAVE. YOU WANT WHAT SOMEONE 
ELSE HAS. HE WANTS WHAT 
SHE HAS. SHE WANTS WHAT THEY 
HAVE. THEY WANT WHAT SOMEONE 
ELSE WANTS. SOMEONE ELSE 
HAS SOMETHING I WANT. I HAVE 
SOMETHING YOU WANT. 

Buyers get deals. Sellers get motivated buyers. Everyone gets what they want. 

^M&nted.cam 

Turning Auctions Upside Down." 






TIME LINE '99 



The Year on the Net 






i^i Where's a Riot Cam 
>i When You Need One? 

Sure, drunken British soccer fans routinely 
mar games with huge, stadium-wide, muiti- 
injury brawis, but at least they’re getting orga¬ 
nized about it. When the Cardiff and Miilwail 
teams met, the riot that took piace afterward 
had been prearranged between the two camps 
via the Web through taunting messages (“We 
are coming to wreck your country”) and an 
arranged time (“ii o’ciock Cardiff Centrai”). Six 
peopie were arrested, whiie i4 others were 
injured in the melee. 


lAiHay DOOdz!!! I 
\A\ Want 2 B a Spy!!! 

When the CIA needed a few good spooks, it 
advertised on the Net. The spy service’s Web 
site iisted ali the positions open at the 
moment, ranging from scientists and ana- 
iysts to the far more eyebrow-raising “Pro- 
fessionai Trainee—Ciandestine Service.” 


44 They’re always the target. It’s 
almost like a rite of passage. You have 
to bust a [military] site to have any 

credibility. —KEITH RHODES, director, information A 
management division. General Accounting Office, on / 

hackers and miiitary Web sites 


.TP or not .TP? 

in January, Indonesian hack¬ 
ers iaunched 18 simuitane- 
ous attacks against the .tp 
domain issued to East Timor 
a year earlier. Occupied 
since i975 by Indone¬ 
sia, East Timor is 
not a “country” per 
se—except on the 
Internet. When 
hackers infiltrated 
the Irish ISP that 
hosts the .tp domain 
administrators 
decided to “nuke" 
their own server 
1 before more damage 
could be done. 

To Protect and Serb 
On March 24, NATO forces 
began bombing President 
Slobodan Milosevic’s Ser¬ 
bian troops in Belgrade—and 
the Serbs immediately retal¬ 
iated. Within hours, NATO’s 
public Web server was over¬ 
loaded by spam e-mail and 
“ping" test signals originat¬ 
ing from Belgrade. 


The Falun Gong Show 
After 10,000 members of the 
Falun Gong sect demonstrat¬ 
ed in the center of Beijing, the 
Chinese government outlawed 
the movement while shut¬ 
ting down all pro-Falun 
Web sites in China. 
Over the next sever¬ 
al months, Falun 
Gong sites in other 
countries reported 
continual hacking 
activity that was traced 
back to the Chinese 
government. 

Bank Job 
During the Kosovo 
conflict. President Clinton 
authorized U.S. intelligence 
agents to deplete enemy 
assets by electronically alter¬ 
ing the foreign bank accounts 
of key Serbian leaders, 
including Slobodan Milose¬ 
vic. “We only used our capa¬ 
bility to a very limited degree,” 
said General Henry H. Shel¬ 
ton, chairman of the Joint 
Chiefs of Staff. 


MILLION 

Number of 
pages added 
to the Web 
each day 


MONTHS 

Average 
length of time 
it takes for 
new pages to 
be added to 
search 
engines 
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Free Internet Access 

From NetZero" 

These Compaq Presario Internet PCs give your 
family fast, easy Internet access. And now they 
give it to you free, with unlimited Internet service 
courtesy of NetZero* and Compaq. No fees. 

No gimmicks. No long-term commitments. 

Personalize 
by choosing: 

Y2K I ABE YEAR 2000 HARDWARE COMPLIANT." 


4.8 GB UltraDMA Hard Drive' 

4.8 GB UltraDMA Hard Drive' 

24X Max CD-ROM Drive' 

4X DVD-ROM Drive* 

ATI 3D Rage LT Pro’ Hardware Accelerated 

3D Graphics with 8 MB Video Memory 

ATI 3D Rage LT Pro Hardware Accelerated 

3D Graphics with 8 MB Video Memory 

56KmJV,90 Modem (PCI)’ 

56K ITU V.90 Modem (PCI)’ 

Hi-Capacity Lllon Battery 

Hl-Capacity Lllon Battery 

2X AGP for Enhanced Video Graphics 

2X AGP for Enhanced Video Graphics 

1 MB L2 Pipeline Burst Cache 

1 MB L2 Pipeline Burst Cache 

Microsoft* Featured Home Collection 

Microsoft Featured Home Collection 

Microsoft Wlndows*98 

Microsoft Windows98 


$1499l$42»- 

4X DVD-ROM Drive*: Add $160 

$1799tei_ 

128MBSyncDRAM:Add$200 

6.0 GB UltraDMA Hard Drive': Add $100 

Compaq Value Case: Add $39 ^ 


COMPAa 


llirt 

PRESARIO 1800T INTERNET NOTEBOOK PC 
WITH MONSOON SPEAKERS 


Happy Holidays 

$1 SPECIAL: Get the Monsoon MH-500 
multimedia speaker system for just $1 — 
that's two crystal-clear stereo speakers and 
one heart-thumping subwoofer — when you 
purchase a Compaq 1600s, 1800T or 1900T 
Series Internet PC configured with a DVD 
Drive. Offer good until 1/15/2000.* 


'All prices shovm are Compaq Direct selling prices and do not include applicable sales tax and shipping, are valid in the U.S. only and are subject to change or cancellation without notice. Not all models available in retail 
stores. IHustrations may not accurately represent exact configurations priced. Compaq is not liable for editorial, pictorial, or typographical errors in this advertisement. 'Financing available on approved credit through an 
^dependent lender. Payments based on a 48-month term with a six-month payment deferral and an Annual Percentage Rate of 14.99%. Your APR may be higher. 2% check transaction tee ($2 min./$15 max.). Fee waived for 
payments are deferred for six months after the initial purchase date. Terms start after deferral period. Finance charges continue to accrue. "System tested using NSTL 
YMARK2000 hardware test, Non-compliant third-party software/hardware products may affect rollover results. For more details, see www.compaq.eom/year2000. ‘Requires sharing subscriber profile Information and viewing 
targeted ads. Other terms and conditions also apply. See NetZero User Agreement for details. 'For hard drives, GB=billlon bytes. '24X Max CD-ROM data transfer rates may vary from 1500 to 3600 Kbps. 'ITU V.90 modems 





























Attention all modem-plugging, 
drive-swapping, peripheral-obsessed 
notebook users: 

Your all-in-one notebook is ready. 


The Compaq Presario 1600s Series Internet Notebook PC. 

while it may be impossible to be all things to all people, there now exists a notebook which is all things to certain people. 
People whose pulses race at the mere mention of features like Accelerated 3D Graphics, JBL Pro Audio, and a 
fourteen-inch display. People who have been itching for bonuses like one-touch Internet access, DVD, and a 
superfest 56K modem! People who get an extra charge out of knowing that they can get aU this stuff built into one 
sleek notebook. 


r K6-III processor, for the kind of high 
The all-in-one Compaq Presario 1600s Series Internet Notebook PC. The only thing missing from it is you. 


This little powerhouse even comes with your choice of an AMD-K6®-: 
performance you need when you’re on the road. 


AM0-K6-2 476 MHz Processor 


AMD-K6-2 475 MHz Processor 


AMD-K6-III450 MHz Processor 


14.1" TFT Active Matrix Display 


4,8 GB UltraDMA Hard Drive' 


14,1" TFT Active Matrix Display 


14.1" TPT Active Matrix Display 


4.8 GB UltraDMA Hard Drive' 


6,0 GB UltraDMA Hard Drive' 


14.1* TFT Active Matrix Display 


6,0 GB UltraDMA Hard Drive’ 


4X DVD-ROM Drive- 


56K ITU V.90 Modem (PCI)’ 


56KrrUV,90 Modem (PCI)’ 


2X AGP for Enhanced Video Graphics 


2X AGP for Enhanced Video Graphics 


2X AGP for Enhanced Video Graphics 


2X AGP for Enhanced Video Grt 


1 MB 12 Pipeline Burst Cache 


Tri Level Pipeline Burst Cache 


Tri Level Pipeline Burst Cache 


Tripp Lite 140 Watt inverter 


Microsoft Featured Home Collection 


Microsoft Featured Home Collection 


Microsoft Peatured Home Collection 


Microsoft Office 2000 Small Bu 


$199ff l$56„„ $2199’ $62„ $2399l$67„™ $2599i$H„ 


Extra A/C Adapter: Add $49 


4X DVD-ROM Drive': Add $150 


6,0 GB UltraDMA Hard Drive’: Add $100 


Diamond Phoneline Network USB: Add $69 


Extra Hi-Capacity Lllon Battery: Add $129 


only $1 with the purchase of a DVD Notetiook’ 


1-888-549-9786 www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 


Compaq Retailers 


ABC Warehouse, American Appliance, American TV, Big City Express, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, CompUSANET.com, Conn's, DataVision, 
Fred Meyer, Fry’s Electronics, h.h. Gregg, J & R Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, 
Office Depot, OfficeMax, 0nsale.com, 0utpost.com, PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Shopplng.com, 
Staples, The Wiz, Tiger Direct, Tops Appliance City, ValueAmerica.com Visit a Compaq Built For You Custom PC Center at select retailers highlighted in bold above. 

are designed only to allow faster downloads from KSBfIex- or V,90-compliant digital sources. Maximum achievable download transmission rates are cunently unknown, may not reach 56 Kbps, 
and will vary with line conditions. ‘4X DVD-ROM Drives run at a higher maximum transfer rate of up to 5400 Kbps compared to 2nd-generation DVD-ROM drives which run at a maximum transfer 
rate of up to 2705 Kbps.'Offer good from 11/24/99-1/15/2000 or while supplies last. One year parts and labor. Labor for notebooks is pick-up service. Compaq, the Compaq Logo, and Presario 
are registered in the U.S. Patent and Trademark Office, Microsoft* Windows*98 installed. Microsoft, MS, and Windows are registered trademarks of Microsoft Corporation. AMD and AMD-K6 are 
registered trademarks of Advanced Micro Devices, Inc. Product and company names mentioned herein may be trademarks and/or registered trademarks of other companies. Call Compaq 
Monday-Friday,7:00am-11:00pm (CT); Saturday and Sunday, 7:00am-7:00pm (Cl). 01999 Compaq Computer Corporation, All rights reserved. 
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The Year on the Net 


► I Billy Wrote This Item 

Greg Galcik, creator of the dysfunc¬ 
tional FAMILY CIRCUS Web site [spinnwebe. 
com/dfc], halted his practice of posting Fam¬ 
ily C/rcus cartoons with twisted new captions 
after receiving a warning from Bil Keane’s 
lawyers. He also had a change of heart after 
learning how upset Keane was over the long- 
running Web parody. “It’s surprising,” Galcik 
said of his chat with the cartoonist, “to hear 
Bil Keane say the word nipples." 


PER SECOND 

Frequency 
of messages 
posted on 
AOL about 
John F. 
Kennedy Jt;| 

On a Clear Day, You 
Can Trade Forever AT » 

WordhasitthatBarbraStreisandisamongthose ® ^ Cras 
addicted to online day trading—so much so that, 
according to the New York Daily News, the singer scheduled studio 
time for her last album around her buying-and-selling sessions. “I can’t 
stand to see red in my profit-and-loss column,” she told Fortune. “I’m 
Taurus the bull, so I react to red. If I see red, I sell my stocks.” 



►i No, Bugs Go in the Browsers 

^ I The Net has taken a place alongside aliens as a hobgoblin of 
paranoiacs, according to University of South Florida researchers. In 
one case, a man shot himself because he was sure someone had put 
“Internet bugs” in his ears. “Things can seem especially threatening 
when you don’t know much about them,” said one researcher, noting 
that most people seized by such fears have little computer experience. 


Busted 


Crime doesn’t pay. But it does surf 


Hooked on the Net 

Jody “Babydol” Gibson, who 
ran the California dreamin’ 
Web site, received an abrupt 
wake-up call in June when Los 
Angeles police arrested her for 
using the address to run an 
international prostitution ring. 
Fronting as an online modeling 
agency, Dreamin’ was undone 
by a tipster described by one 
LAPD lieutenant as possibly a 
“disgruntled” ex-employee. 

Tomorrowland = Jail 

In a scene that would probably 
melt Uncle Walt’s frozen head, 
Patrick Naughton, the 34-year- 
old executive vice president for 
products at Disney-owned 
Infoseek, was arrested on the 
Santa Monica Pier after alleg¬ 
edly traveling from Seattle to 


meet a 13-year-old girl he had 
solicited for sex online. Unfor¬ 
tunately for him, the “13-year- 
old girl” turned out to be a male 
FBI agent, and the one he 
approached on the pier was a 
young-looking undercover cop. 

Define Proportion 

A Colorado woman was arrest¬ 
ed for allegedly trying to sell 
her adopted eight-year-old 
Russian daughter for $4,000 
via e-mail. Investigators be¬ 
lieve she was attempting a pri¬ 
vate adoption in order to avoid 
legal hassles and red tape. 
After being turned in by a Texas 
couple who had received her 
offer, the woman denied all 
charges, stating, “For whatev¬ 
er reason, they’ve blown this 
thing way out of proportion.” 




Weil, you’re wasting your time; you 
can’t learn anything on the Internet. It’s 
male-macho crap. Women are smarter 
about these things and are not caught up 

by it. -RAY BRADBURY, science fiction writer, when A A 
asked for his thoughts about the Net / / 
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SPEAKERS 




Feel 


nternet Music 


Make the Internet sizzle with digital audio 

With so much music now available on the Internet, listening to music on your PC has become 
commonplace. So why compromise, when new speakers can make all the difference? 

Plug in the latest Cambridge SoundWorks® speaker system, SoundWorks® Digital, and your 
Internet audio will sizzle with rich, full sound. This powerful subwoofer speaker system digitally 
connects to Sound Blaster Live!™ sound cards for crystal clear audio. Let Creative®, the leader 
in personal audio, provide home stereo sound to your PC. 

Upgrade to any Cambridge SoundWorks® speaker system and instantly experience great audio 
on your PC. The difference will amaze you. 
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The Year on the Net ^ 


If the church is not willing to em¬ 
brace [the Internet], then the church is 
going to get left behind....The Internet is 
truly the last open mission field. I can ge 
past the door into the bedroom and tell 
people about Christ. 

—BRIAN OAKES, founder, Christian Chat Network 


|►|Talk About a Bull Market 

i ^ i In 1994, stockbroker Eric Wade and two partners anted up $70 
to register the domain name wallstreet.com. In May, a Venezue¬ 
lan company planning to set up a financial-news site bought those 
13 letters and one dot from Wade and pals—for $1.03 million. 


\A\ What, No Jar Jar? 

iilk; When the U.S. Postal Service asked Americans to vote for 
icons of the 1990s in various categories to adorn stamps in its Cel¬ 
ebrate the Century series, one of the big winners was the World 
Wide Web. However, even with some of the voting taking place 
online, the Net still couldn’t top the decade’s biggest vote-getter: 
cellular phones. Others that made the cut and will be released this 
spring: sport-utility vehicles, Seinfeld, and the movie Titanic. 


I^ITalk About a Bear Market 

; ^ i Morgan Stanley Dean Witter, the financial-services giant, thought 
MSDW0NLINE.COM would be the perfect address for its new Web ven¬ 
ture. But it was owned by 17-year-old Ivan Wong, who said he’d named 
his site, mud sweat s downhill world, after a bicycle store. It 
turned out, though, that Ivan’s father had registered dozens of domains, 
includingjPMORGANONLiNE.coM and goldmansachsdirect.com. 
Morgan Stanley offered $10,000 forthe name, but the father demand¬ 
ed more. The firm filed suit against the Wongs for cybersquatting. 


► i Maybe He's Running for Off'“ 

^: In the wake of Star Wars: Episode I—The Phantom 
perhaps no character was more reviled or became the center ot more 
Web activity than the cloying and annoying Jar Jar Sinks. Among 
the more prominent (and printable) anti-Jar Jar sites: 

THE JAR JAR HATE CLUB JAR JAR MUST DIE.COM 

JAR JAR BINKS IS GAY JAR JAR BINKS ATE MY BALLS 

JAR JAR SUCKS.COM JAR JAR BITES.COM 


IaI Could We Interest You in 
iA| Brooklynbridge.com? 

A Hong Kong woman forked over the equivalent of $15,440 to buy 
430 ”Y2K bug pills,” hoping to resell them. Con men had told her 
that they were needed to cure the “millennium bug.” Experts later 
determined that the pills were actually a stomachache remedy. 
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Your mother 
should 
be this 
approving. 



Instant online approval. WWW.SriS.COITI 


There are some things even a mother can’t give. 

Apply for an Aria Visa® at www.aria.com and you can be approved for a new account in a flash! 
Aria also offers the lowest possible introductory APR on purchases and balance transfers, 
generous rewards, and a growing list of online shopping advantages. 

So apply today. And don’t forget to e-mail your mother. 
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The Year That Auctions Broke 


Online auction sites took off like a rocket—and caused hid trouble 


August, a self-described young man 
sought to auction off his virginity on eBay. High¬ 
est bid before eBay scotched the sale? One cent. 

^ The day before Star Wars: Episode I— 
The Phantom Menace products 
went up for sale, eBay experienced 
f server trouble, and bidding paused 
r for 21 hours. It was just enough time 
in line, see the movie, and lose 
interest in buying anything. 

_ omeone placed a kidney up for auction. 
The price reached $5.7 million before eBay real- 
s ized that selling human organs is; 

I felony, and pulled the plug. 

i 1 *!^ the close call 

I I with the kidney, listings for three 
|| babies—one not yet born— 

1 1 popped up on eBay. Highest bid: 

I $l09,l00,whichputthecostof 
i a child at only 2 percent of that 
I for an infernal organ. The site called these and 

the kidney auction “hoaxes.” 

(^^After halting the auctions of missiles and 
rocket launchers, eBay banned all gun and 
ammo sales. 

(^^When eBay didn’t send anyone to pick up 
its Shopping Site trophy at the Cool Site of the 
Year Awards ceremony, Web journalist Todd Levin 
took the stage and accepted it himself. Levin later 
put the statue up for sale on eBay 
nice, ironic state¬ 
ment.” It fetched a bid of 
$5,000, which Levin 
accepted. He then donat- 
“ “ ed the money to charity. 





a frenzied round of bid¬ 
ding, Andrew Tyler offered 
$900,000 for the bed of 
Canada’s first prime minister 
and $125,000 for a Super¬ 
man comic book. One 
problem: Tyler was 13 years old and lived with 
his parents, who were relieved he didn’t win the 
Florida doctor’s office or the van Gogh on which 
he had also bid. “I’m not supposed to talk about 
it,” he told reporters. “I'm off the Internet now.” 

l^^fter receiving up to $1,000 each for rare 
Beanie Babies and absconding with the dough, 
James Denlinger e-mailed the following mes¬ 
sage to his Net auction victims: “Ha, ha, ha, ha, 
ha. Never see the person, never meet the per- 
never speak with the person, and then get 
upset when you get ripped off You must be a 
bunch of morons.” One of the “morons” alerted 
the police. Guess which moron’s in jail? 

lidding for a team of “high-priced, profes¬ 
sionally trained cybergeeks” reached $3.14 mil¬ 
lion before the group took itself off the market. 

©B idding for 500 pounds 
of marijuana reached $10 
million-20 times the street 
value—in less than a day 
before eBay stopped the 
auction. 

^^^ow do you unload $40,000 
worth of shoplifted goods? Two Michigan men 
disposed of half their loot through auctions 
on eBay—an operation that seemed to be 
working well until they got caught swiping 
additional items. They faced fraud charges 
and 20 years in prison. 



|Ti Good Title 

i ▼ i When Paul McCartney 
sang a song from his yet-to-be- 
released album on a BBC music 
show, online fans wouldn’t let the 
former Beatle be. Before he’d even 
left the studio, a pirated copy of 
the tune, “I Got Stung,” was avail¬ 
able on the Net “The good news,” 
said a Capitol Records executive, 
“is they really like the record.” 



► I We're No 
►i Angels 

In October, The New York Times 
reported that “fashion photogra¬ 
pher” Ron Harris was auctioning 
off female models as egg donors 
at R0NSANGELS.COM. Turns out 
it was all a ploy by Harris—who 
also owns sweeti8.com and 
EROTICBOXOFFICE.COM-tOSell 
$24.95-a-month “memberships.” 


►iThe Bill Must 
► i Be Paid 

The two Belgians who creamed 
Bill Gates with a pie in 1998 while 
Gates visited Brussels finally had 
their day in court. For using “minor 
violence,” each was fined the 
equivalent of $88—about the 
cost of a Windows upgrade. 
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The single most cluttered medium 
in the history of mankind. 


—SETH GODIN, vice president of direct marketing, Yahoo! 
Inc., summing up the Net 


Ai''Tell Us About Richard Gere" 

A I The Dalai Lama took part in a chat on AOL 
in August. Asked if the Ocean of Wisdom can type, 
an AOL spokesperson replied, “AOL will take care 
of the tech side of the chat, leaving his holiness 
entirely free to enlighten our members.” 


Not Living^ Exactly 

By using her Web site to preach about 
how humans can survive solely on “invisible air 
crystals,” Australian dietary guru Ellen Greve 
attracted more than 5,000 followers to her Liv¬ 
ing on Light cult. So far, three have perished 
while attempting Greve’s 21-day fasting regime. 
Greve herself claims to have eaten only a pack¬ 
et of biscuits in the past half decade. 


Dollar 


of Internet 


mergers and 


acquisitions 


in the first 


half of 1998 


33.4 


Dollar 


of Internet 


mergers and 


in the first 


halt of 1999 


i►| Wonder If He Had Anything to 
l►IDo with That McCartney Single 

Rock star David Bowie’s Net-pioneering ways continued in 1999: 
He became the first major artist on a big record label to release 
an entire album (hours...) on the Web; let fans remix his funk 
classic “Fame” with fancy Beatnik technology; and recorded 
“What’s Really Happening,” a tune with lyrics written by the 
winner of an online contest. 


iTiThe Medical Term for This 
l▼lCondition Is Ad Nauseam 

When Dr. C. Everett Koop served as U.S. Surgeon General back in the 
’80s, he earned $1,700 a week. But when drkoop.com, his medical 
information and advice site, went public in June, he became a Net 
millionaire—to the tune of $84.4 million, to be exact. Two months later, 
the 82-year-old Koop came under fire for neglecting to disclose that 
his “recommended” hospitals were. In fact, paid advertisers. Dr. Koop 
as “sponsors.” 


OCTOBER»Prodigy shuts 
down its Prodigy Ciassic 


old service to Y2K problems. 

^ »The first live Webcast 

mRSp* ’ accessories designer Jef- 

online service, ieaving 
208,000 subscribers to find 
a new way onto the informa¬ 
tion superhighway. Prodigy 


j of a wedding between ho¬ 

mosexuals takes place on 
Out magazine’s Web site, 
OUT.COM. The lucky 

frey W. Parker, both 31. 

Ifw alliance to fight poverty, the 

1 * Nil ' NETAID concert draws more 

ascribes the shutdown of its 

pioneering, nearly decade- 

j grooms are Gay Financial 
^ Network president Jeffrey 

^ than 2 million viewers in the 

^ largest Webcast in Internet 
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We’re changing the face of the world of art. 


Welcome to Artstarcom, where you'll find anything and everything art, From hundreds of museum and gallery listings, to thousands of art Images 
and biographies on artists. From links to over 30,000 art websites, to expert appraisals and restoration services, You'll also find original pieces of 
artwork, as well as thousands of posters for sale. There's dally art news, a bi-monthly magazine, a virtual art book store — even a funky gift shop. 

That's why Artstarcom is fest becoming the world's most comprehensive website dedicated to the world of art For more information, ARTSTARcom' 
simply check out: www.artstar.com There's a world of art out there, and no one brings it face-to-face with you like Artstarcom, everything art 
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chatter 

Celebrities say the darnedest things, and 
sometimes they say them on the Net 


i►IJust Make an Incision 
l►lThe^e...NG, No —Not There! 

If was Viktor Yazykov’s 40th day alone at sea in a competition to 
sail solo around the world. As (bad) luck would have it, Yazykov 
developed a serious infection in his elbow. Left untreated, he knew. 
It could develop Into gangrene and cost him his limb. So what did 
the former Soviet commando do? He went online. Though he was 
1,000 miles from shore, he did have access to the entire world 
via his laptop and his wireless Internet connection. Yazykov 
logged on, exchanged e-mail with a Boston doctor who was on 
call for race participants, and received instructions on how to 
surgically drain the abscess. 


“I have always been a sex god. 
And I will always continue to be a 
sex god. And I have been a sex god 
since the fifth grade.” 

-MEAT LOAF, singer 
YAHOO! CHAT 


"I could kick [today’s underfed 
models’] asses in a second. Blind¬ 
folded, with one hand tied behind 
my back.” 

-DAISY FUENTES, spokesmodel 
YAHOO! CHAT 


‘Tm a Buddhist. And in real life, 
I hate violence. I don’t like it at 
all. But I’m forced to do it 
because it’s my job.” 

-CHOW YUN FAT, actor, 
on kicking ass for a living 

MR. SHOWBIZ 


“I went out with Melissa for a 
while, but you come prepared with 
your antivirus software when 
you’re dating a girl like that.” 

—Futurama’s BENDER, 
on the Melissa virus 

TVGEN 


“I plan to die from the Y2K virus.” 
-ROSE MCGOWAN, actress, 
on her plans for 2000 
YAHOO! CHAT 


IaI It's Nothing a Few Nude GIFs 
IA| of Boris Yeltsin Couldn't Cure 

The American Psychological Association released a study this 
summer that formally recognized Internet Addiction Disorder. 
Nearly 6 percent of Web surfers—more than II million people— 
reportedly suffer from the illness. According to Kimberly Young, 
founder of the University of Pittsburgh’s Center for Online Addic¬ 
tion, lAD encompasses “deviant, deceptive, and even criminal 
online acts, such as the downloading of illegal images.” 
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COMPUTER CONTROL 


THE ULTIMATE SEARCH ENGINE 


Take a guided 
tour of the 
heavens at the 
push of a button 
with the Meade 
ETX-90EC" 
Astro Telescope. 


MEADE 


See more in 20 minutes than 
Galileo saw in a lifetime. 

Galaxies, nebulae, star clusters, 
the planets, and more. New 
Meade digital technology makes 
finding any object in the sky as 
easy as pushing a button! 

Choose from over 14,000 celestial 
objects stored in the Autostar'" hand 
controller's database, press GO TO, and the telescope 
moves to the object, places it in the field of view, and follows it 
across the sky automatically — first time, every time. This is one telescope 
you have to see — and use — to believe. 

Use the telescope's automatic guided tour feature to explore the rings of Saturn, 
mountain ranges on the Moon, or dust lanes in the Andromeda Galaxy. The Meade 
ETX-90EC Astro Telescope with Autostar Computer Controller — easy to use 
by anyone, anywhere, anytime. 


Call 1-800-62-MEADE for a free copy of Meade 
Telescope Catalog #176 or for a dealer location near 
you. ETX-90EC: $595, complete with 4-speed 
electronic hand controller (not shown). #497 Autostar 
Computer Controller: $ 149. Meade telescopes and 


accessories are available at over 3000 Meade dealer 
locations in the U.S.A. and Canada. Meade 
Instruments Corp., 6001 Oak Canyon, Irvine, CA 
92618. FAX; (949) 451-1460. www.meade.com 
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Screen Grabs 


The Net §ot its claws into top TV talent 

Newscasters who left TV for the Net this year include Hugh 
Downs, who signed on to Internet video network iNEXTV 
after retiring from 20/20, and reporter Sam Donaldson, who 
now broadcasts live from the Net three afternoons a week 
on SamDonaldson@abcnews.com. Also crossing over was 
CNN financial-news chief Lou Dobbs, who traded in the news 
desk to work full time on space.com, a site he helped to cre¬ 
ate about his life’s passion, outer space. And now you can 
get the advance scoop from Peter Jennings: The host of 

I World News Tonight sends out e-mail describing the evening’s 
headlines hours before airtime. And who did the Net offer 
mainstream media in return? None other than Matt Drudge, 
who, despite strong objection by the president of ABC News, 
I is now the host of a two-hour weekly show on ABC Radio. 


44 Online investors should remember 
that it is just as easy, if not more so, to 
lose money through the click of a button 

as it is to make it -ARTHUR LEVITT, chairman. 


Securities and Exchange Commission, 
of electronic trading 


the dangers 




►I White Lightning 

^ i A 17-year-old in Pennsylvania was nabbed 
by state police for allegedly making moonshine 
with a still built from instructions found online, 
and then serving it to fellow minors. Said a Liquor 
Control Bureau supervisor: “I hope he gets an A 
in shop, if not science. He did a good job.” 


►I But Can She Make 
► i Moonshine? 

While in a two-week work-experience program 
at a data-security firm, 16-year-old Sarah Flan¬ 
nery of Ireland invented an encryption technol¬ 
ogy 22 times faster than the standard RSA algorithm. “It’s just been 
crazy,” she said of the ensuing attention. “I don’t know where I am.” 


1000 

Number of 
items having 
to do with 
JFK Jr. 
appearing on 
eBay the 
week after 
his death 


i►| Please E-Mail the Recipe 
► for Moonshine to... 

Cameron Johnson of Roanoke, Virginia, is a typical teen in many 
ways. He’s also a self-described 14-year-old CEO. After selling off his 
Beanie Baby-trading operation, he created myezmail.com, a free 
e-mail forwarding service. Johnson also buys and sells domain names 
for a profit. “I’m going to get a Jag out of this,” said the teen. 


|T|And the World vs. Microsoft 

i ▼ i The Kasparov vs. the World chess match pitted champion Garry 
Kasparov against 3 million people worldwide, who voted on their 
moves at MSN gaming zone [www.zone.com]. But when a World 
Team leader tried to suggest a crucial move, glitches on the site held 
her at bay. The team voted to end the game, but Microsoft called it 
"ballot stuffing.” The team withdrew; Kasparov was named winner. 




by a president when he hosts i 
a Democratic Leadership i 
Council Webcast. 

»Judge Thomas Penfield i 


ernment's antitrust suit sumer spending during the 
against Microsoft. Jackson holiday season is expected 
determines that the compa- to reach $6 billion, more 
ny used its vast resources than doubling last year's 
to undermine competition. A total and accounting for 
judgment—or settlement— close to half of e-commerce 
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YOU NEED TO MAKE SURE EVERYONE’S IN TOUCH. With each 
other and with the outside world. You need the tools to do it right. Like 
Internet access, e-mail and the machine that can go anywhere - the IBM 
ThinkPad® notebook. With ready-to-run communication features, such as 
an integrated 56K’ Y90 modem, the ThinkPad is made for businesses that 
don’t sit still. And now that you can order direct from IBM, in addition to 
ordering from IBM Business Partners, it’s even easier for businesses on the 
go to get what they need. 



IBM THINKPAD i SERIES 1540 

All-in-one value optimized for individual productivity 
Mobile Inter Celeron™ processor 433MHz’ 

64MB RAM • 4,8GB‘ HDD 
12.1' active matrix display 
24X-10X’ CD-ROM • 56K V90 modem 
Microsoft Windows* 98 Second Edition 
Microsoft Office 2000 Small Business 


ON THE ROAD AND IN THE OFFICE. We have the reliable, value- 
packed PCs that are the foundation of any business. IBM PC 300®GL, Small 
Business Series desktops are loaded with leading business productivity 
tools, including Microsoft® Office 2000 Small Business, plus Artisoft® I.Share 
to allow multiple users shared access through a single internet connection. 


$4 OOO* SuccessLease™ $££Q# 

I for Small Business OO/MONTH* 

CUSTOMIZE YOURS; __ 

EtherJeP** PC Card Adapter _ $129* or $5/month' 

IBM Lithium-Ion Battery$139* or $5/month’ 


GET MORE THAN JUST THE TOOLS YOU NEED with the IBM 
small business program. Get the service and support your business 
demands. 

CONNECT EVERYONE EASILY 

Get these IBM tools today and enjoy a money-saving offer on AT&T Business 
Internet Services. Save on reliable Internet access, plus a suite of 
I applications and services. Start with six user IDs, 150 hours per month, 
e-mail storage, Web space and Premium Help Desk Care.^ 

Act now and save 20% off the regular $24.95 price. 

$4 A AC pst AT&T Business 

I 9b 93 month I Internet Services 


IBM PC 300GL, SMALL BUSINESS SERIES 

Leading business productivity tools 
and outstanding value 
Pentium® III processor 500MHz 
64MB RAM • 13.5GB HDD 
15" monitor (13.7" viewable) 

48X-20X CD-ROM • 56K modem 
Artisoft i.Share 

Microsoft Office 2000 Small Business 


^ 1 y338 I for Small Business ’'^48/month’ 



BUY IT. 


CUSTOMIZE YOURS; _ 

10/100 EtherJet PCI Adapter _ $83* or $3/month* 

64MB SDRAM Memory$245* or $9/monlhr 



Call 1 888 IBM-5800, code sb894, to order direct, 

talk to an IBM small business advisor or contact an IBM Business Partner. 


Go to www.ibm.com/smallbusiness to find out more. 


•Prices shown are prices available from IBM directly; reseller prices may vary for ThinkPad Model #2621-540, Adapter Part #7284533, Battery Part #02K6603; PC 300 Model 
#6664-S3U, Monitor Model #65460AI\I, Adapter Part #34L1201, Memory Part #3313079, IBM price does not include tax or shipping and is subject to change without notice, 
'SuccessLease is offered and administered in the US and Canada by Fidelity Leasing Inc., an approved provider of business financing for IBM Global Financing. All terms are pro¬ 
vided by Fidelity Leasing Inc.; amount of monthly lease payments based on 36-month term, full payout lease, to qualified business customers, installing in the US. A documentation 
fee and first month’s payment due at lease signing. Any taxes are additional. Other terms and financing structures are availahle. Offer may be withdrawn or changed without notice. Options must be leased with 
system unit. 'These modems are designed to be capable of receiving data up to 56Kbps from a compatible service provider, and transmitting data at up to 31.2Kbps. Public networks currently limit maximum 
download speeds to about 53Kbps. Actual speeds depend on many factors and are often less than the maximum possible. 'Offer valid in US only. Customer must purchase an IBM small business program product to 
become eligible for promotional rate. Requires customer to enter into a separate agreement with AT&T. Price effective October 1.1999 through March 31, 2000. Price subject to change without notice, AT&T is a reg¬ 
istered trademark of AT&T Corporation, All rights reserved. "MFIz denotes microprocessor internal clock speed; other factors may affect application performance. *GB means one billion bytes when referring to hard 
drive capacity. Accessible capacity may vary. "Variable read rate. Actual playback speed will vary and is often less than the maximum possible. All products ship with an operating system. SuccessLease and all prod¬ 
uct names are registered trademarks or trademarks of International Business Machines Corporation. Intel, the Intel Inside logo and Pentium are registered trademarks and Celeron is a trademark of Intel Corporation. 

■ ‘ ed trademarks of Microsoft Corporation. Other company, product and service names may be trademarks or service marks of others. ©1999 IBM Corp. All rights reserved. 
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The Smiley 
1980-1999 
R.I.P. 


Introducing Fire talk. 
Just say what’s on your mind 


Now the Internet has a voice. So you can talk to people 
instead of type to people. Just get Firetalk. It's easy-and 
free. Then start talking to people anywhere in the world. 
You can have spontaneous one-on-one conversations. Or 
schedule group chats. You can even talk to other Firetalk 
users while you check out web sites. And you can do it 
today. Go to www.firetalk.com . Get your voice back. 


Firetalk's high quality 
voice communication 
system has added a free 
voice chat room to every 
domain name. Go to 
firetalk.com/affiliates to 
learn more. 


Si 

firetall^ 










DAUNTING 


Such was the task of winnowing down a vast 
playing field to a mere 100 sites. But we perse¬ 
vered, cutting entire categories to make room for 
new phenomena like MP3. With our mandate to cover the broadest reaches of 
the Web, we may have missed your favorite niche. (What, no Ping-Pong sites?) 
But we’re sure you’ll want to bookmark these winners. 


EDITED DY CREE McCREE//IY IINA GAN //ILLUSTRATIDNS DY CLAUDIA NEWELL 








































EnyNMENT&SPORIS 


Now that MP3 has gone mainstream, the new frontier is 
Net-delivered films. Will major-league sports follow suit? 


T he story of the year in the enter- 
tainment sector was the MP3 revolution. 
By making CD-quality music available for 
online downloads, the new compression 
format emerged as an easy, viable option 
for millions of consumers. The major 
labels initially balked, fearing rampant 
piracy. Now, they’re belatedly falling into line: 
EMI and Sony were the first to start encoding 
their music libraries for Net delivery, and 
others quickly got on board. Expect Web- 
distributed music to gain even more listeners 
as such MP3-compatible portable audio devices 
as the Rio Player and Sony’s MS Walkman con¬ 
tinue to spread. At the same time, MP3 itself 
faces new challenges from competing formats, 
such as Microsoft’s Windows Media Audio. 

The past year also saw the formative stages 
of another transformation that may do for 
movies what MP3 did for music: the digital 
delivery of films. Whether it was pirated down¬ 
loads of such commercial blockbusters as The 
Phantom Menace or the online pay-per-view of 
the indie flick Pi last April, the technology for 
watching full-length features online has begun 
to come of age. And although long download 


times and numerous technical glitches are still 
keeping the masses at bay, it won’t be long 
before faster connection speeds give birth to 
the digital multiplex. 

SIGHTS0UND.COM, the folks behind Pi, hope 
that’s true. To jump-start Net distribution, they’ve 
been targeting college students, who tend to have 
high-speed connections through their schools. 
The biggest challenge right now, says Scott Sander, 
president and CEO, is “convincing the movie stu¬ 
dios to seize the opportrmity to distribute their 
movies online and not miss it like the music indus¬ 
try has.’’ By the end of 2000, Sightsound expects 
to have thousands of titles in its catalog and 8 
million viewers with broadband access. 

And what about sports? We’ve seen relatively 
little Webcasting of American major-league 
games, but this past August, the British tested a 
technology that allowed viewers to switch 
between cameras at a soccer match—and even to 
replay the last seconds of a play at any point in the 
game. The U.S. Open tested a similar system in Sep¬ 
tember. It’s only a matter of time before we’re 
going to want this option for NBA and NFL games. 
And then it’ll be only a matter of time before the 
leagues give it to us. 


Obest original web 

PROGRAMMING The 

Pseudo Online Network As the 

network’s tag line suggests, “TV you 
can’t get on TV” includes diverse 
and inventive programs that would 
never make it on prime time—which 
is why we love having it on the Web. 
Among the current offerings: GO! 
Poetry, a virtual slam; And Justice 
for BRA WL, which pits fans against 
professional wrestlers; and 
DesiVibe, dedicated to Southeast 
Asian music fusion. Why is this bet¬ 
ter than cable? Here, you can watch 
and listen while chatting with the 
show’s cast, as weil as with other 
viewers. ALSO: DEN: DIGITAL 
ENTERTAINMENT NETWDRK 
aims its streaming video programs 
(Frat Ratz, Fear of a Punk Planet) 
at the youth market, [pseudo.com]; 
[den.net] 

& BEST MOVIE SITE The 
Internet Movie Database 

The steilar IMDb is now part of the 
Amazon.com empire. So far, that’s 
been a good thing. It’s faster and 
has more data than ever before: 
more than 170,000 titles, includ¬ 
ing movies, made-for-TV movies, 
direct-to-video movies, and live- 
action video games. The filmogra¬ 
phies cover more than 650,000 
peopie, from actors to stunt dou¬ 
bles, and are searchable in every 
possibie way. No wonder Y-Life 
columnist Roger Ebert recently 
selected the IMDb as Best Movie 
Site on the Web. Period. ALSO: 
FILM.CDM, another Ebert pick, is 
noteworthy for the quality of its 
movie reviews and the quantity of 
its live audio/video, including trail¬ 
ers, music scores, and interviews. 
[imdb.com]; [film.com] 

©BEST MOVIE INDUS¬ 
TRY GOSSIP Ain’t It Cool 

News Harry Knowies is the ulti¬ 
mate spoiler. One of the oldest and 
most widely read of the movie- 
rumor sites, his Ain’t It Cool News 
has achieved cult status among 
film buffs and moviemakers alike. 
You won’t find news about who’s 
sleeping with whom, but you will 
find a seething cauidron of behind- 
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HOT SPOTS: Kids ZOOM into PBS Online: gossip mavens make a beeline 
to E! Online; jazzbos get in the groove at Down Beat Jazz. 


the-scenes dish on preproduction, 
postproduction, and what the 
I industry unfairly calls “premature” 
reviews based on test screenings. 
If you’re an aspiring actor or 
screenwriter, check the site often 
for tips on getting in on works in 
progress, [aint-it-cool-news.com] 

O BEST CELEBRITY 
NEWS AND GOSSIP 

E! Online Here’s a site that will 
tell you not only who’s in bed with 
whom but also who’s gotten 
implants and who’s a fashion 
“don’t.” E! Online is nothing if not 
provocative (“Top 10 Sex Scenes”) 
and occasionally tasteless: You 
can send an e-mail postcard with 
Leo DiCaprio’s “bare butt,” But it’s 
always fun. A streamlined redesign 
makes it easy to access the latest 
scandals, and fans of music, tele¬ 
vision, and movies each get a sep¬ 
arate channel on the new E! Online 
Plus. ALSO: MR. SHOWBIZ, now 


part of the Go Network, dishes up 
celeb gossip with a newsier edge. 
[eonline.com]; [mrshowbiz.go.com] 

0BEST TV HUB TV Guide 
Online Though its print parent 
has been around since the dawn 
of television, TV Guide Online’s 
shiny, splashy interface is de¬ 
signed for the Net generation. The 
customizable frames-based list¬ 
ings let you click on a show to get 
details without jumping to anoth¬ 
er page. There is also a searchable 
movie guide, because so much of 
what was meant for the big screen 
ends up on the little one. ALSO: 
GIST TV LISTINGS has cheeky 
coverage of the tube’s most pop¬ 
ular shows, plus TV Listings to 
Go—via printout or download to 
your handheld PC. [tvguide. 
com]; [gist.com] 

DIGITAL DJ: Pseudo Online Net¬ 
work’s electronic music channel. 


© BEST TV NETWORK 
SITE PBS Online An entire uni¬ 
verse unto itself, PBS Online hous¬ 
es literally hundreds of subsites for 
all of its shows, from About Your 
House to ZOOM, along with such 
Web-only regulars as techno¬ 
provocateur Robert X. Cringely. 
Highly interactive and, considering 
the density of its content, surpris¬ 
ingly easy to navigate, the site also 
provides excellent resources for 
teachers and an adult distance¬ 
learning center. And the network 
seamlessly integrates the Web site 
into PBS programming: Icons 
directing you to additional online 
content appear on the bottom of 
your TV screen when you’re watch¬ 
ing such thought-provoking series 
as Nova or Frontline, [pbs.org] 

O BEST TV FAN SITE The 
Official Kresky Homepage 

“Heart of a cop. Soul of a lover. Feet 
of a dancer. An icon for the ’70s 
and—in our estimation—a role mod¬ 
el for the ’90s.” This impeccably 
detailed tribute to “the quintessen¬ 
tial ’70s crime drama” that never 
existed nails every convention of 
the form, including episode guides, 
FAQs, and the requisite “Everything 
i Needed to Know I Learned from 
Kresky” page of TV-gieaned philos¬ 
ophy. Other fan sites should use this 
as a model of how to enshrine their 
own obsessions, [kreskytv.com] 

O BEST POP MUSIC HUB 

SonicNet When we hand- _ 

ed out our 1999 Online 
Music Awards iast sum¬ 
mer, SonicNet won the 
coveted titie of Best Music 
Hub Site. A slick but sim¬ 
ple design makes it a cinch 
to find your way through 
late-breaking n 
aibum reviews, pius a 
multimedia extrava¬ 
ganza of live e 



DJ and radio shows, and music 
videos-on-demand. ALSO: 
ADDICTED TO NOISE has some of 
the most esteemed music report¬ 
ing online, plus an archive that 
contains hundreds of artist inter- 
views dating back to 1995. 
ROLUNCSTONE.COM, with its A 
to Z of performers, is another excel¬ 
lent starting point, [sonicnet.com]; 
[addict.com]; [rollingstone.com] 

O BEST MUSICAL 
GENRE HUBS At down beat 

JAZZ jazzbos connect with news, 
digital downloads, DB Radio con¬ 
certs, and a searchable festival 
guide. Fans of bottleneck slide 
should travel THE BLUE HIGHWAY 
for worldwide radio show sched- 
uies, RealAudio “bluescasts,” and 
the Net’s best blues links. Hear the 
hottest Nashville singles at COUN- 
TRYCOOL.COM, official site of the 
Country Music Awards and home of 
CMA Internet Radio. A rich multicuiti 
buffet, ROOTSWORLO offers a 
diverse selection of musical styles 
from every corner of the planet. Con- 
cert-hall habitues should head to 
GMN.COM; GLOBAL MUSIC NET¬ 
WORK, where such house artists as 
Piacido Domingo add luster to clas¬ 
sical and jazz Netcasts and down¬ 
loads. Looking for a rave haven? THE 
HYPERREAL MUSIC ARCHIVE pro¬ 
vides stellar electronica resources, 
from DJ tutorials to streaming 
audio/video, [downbeatjazz.com]; 
[thebluehighway.com];[countrycool. 
com]; [rootsworld.com]; [gmn. 
com]; [hyperreal.org/music] 

0BEST MUSIC 
REFERENCE 
SITE All Music 
Guide This guide has 
aiwaysbeenadeep 
and sprawling 
resource for 
researching 
stuff about 
music. Nowit 

look, which is no 
less organized for 
the amount of data it 
contains: info on 
more than 400,000 
albums, 35,000 
artists, and 850 music 




















styles. ALSO: We prize UBL.COM: 
THE ULTIMATE BAND LIST for its 
direct access to artists and labels, 
and lUMA, the Internet Underground 
Music Archive, for its showcasing of 
unknown bands, [allmusic.com] : 
[ubl.com],' [iuma.com] 

a>BEST VIRTUAL LIS¬ 
TENING BOOTH Tunes. 

com Want to know what a song 
sounds like before you plunk dewn 
your hard-earned cash to buy it? 
Head straight to Tunes for a snip¬ 
pet. The site is packed with more 
than a million sound clips and 
a thousand videos from other 
seurces on the Web. ALSO: 
SPINNER doesn’t have as many 
songs archived (only 250,000), 
but it does have its own software. 
Spinner Plus, on which to play 
them, [tunes.com]; [spinner.com] 

© BEST NET RADIO NET- 
WORK Yahoo! Broadcast 

Broadcast.com, the site that host¬ 
ed the Net’s first-ever live commer¬ 
cial radio station (and sporting 
event and stockholders’ meeting), 
has merged with Yahoo! It now has 
a directory-like interface with which 
to browse its offerings. Convenient 
pull-down menus help you find the 
broadcast you seek, whether it’s 
one of the 448 radio stations, 65 TV 
stations, 1,600 audiobooks, or any 
of the numerous Webcasts available 
only on the Net every 
day. [broadcast.com] 


© BEST NET RADIO 
STATION Bringthenoise.com 

Hard-core. Uncensored. Raw. No, 
we're not talking about Jerry Springer 
outtakes. We’re talking about what 
Internet radio, exempt from FCC reg¬ 
ulation, can be. Bring the Noise DJs, 
like Chuck D of Public Enemy fame, 
host six different shews, six days a 
week, bringing listeners the hottest 
in hip-hop, old school, and under¬ 
ground music. Unsigned artists, sub¬ 
mit your demos and see If you make 
the cut. ALSO: For Net-only gab 
about such topics as genealogy and 
gaming, TALKSPOT features hun¬ 
dreds of hours of programming. 
[bringthenoise.com]; [talkspot.com] 

© BEST MP3 DOWN¬ 
LOADS MP3.com Like, duh. 
Sheer volume—180,000 songs and 
31,200 artists—makes MP3 the 
best place to start your collection 
of free and legal digital music. If 
you’re just getting started, there’s a 
section that will tell yeu everything 
you need to know to save, play, or 
make your own MP3s. [mp3.com] 

©BEST MP3 SEARCH 
ENGINE Scour This all -around 
great search engine for multimedia 
content on the Web has an ever- 
expanding list of downloadable 
music partners. Find tracks by 
browsing topics or perusing lists 
of the most (and least) popular 
downloads, [scour.net] 

©BEST SPORTS HUB 
ESPN.com We graded 
ESPN a solid A in last 
summer’s Gold Star Sports 
Sites play-offs because it is 
extremely well written, covers 
just about every sport there is, 
and has more interactive features 
than its competitors. Now it’s an 
A+. A slick redesign incorporates 
Soccernet, NFL.com, NASCAR 
Online, an arcade games area, 
and community chats—some- 
thing to please every fan. 
ALSO: CBS SPORTSLINE is 
less comprehensive in cover¬ 
age, but it’s a mother lode 
of stats and multimedia. 
[espn.go.com]; [sportsline.com] 

SHORTER REPORTER: 

* _ Sports Illustrated for Kids, 



© BEST BASEBALL SITE 

Fastball Fastball has all-encom¬ 
passing coverage of the majors and 
minors, with news from the wires, 
scores, and enough stats to shake a 
stick at. But little things mean a lot, 
and this site is full of them: reviews 
of virtual baseball-game software, fan 
communities on Talk City, dugout 
jokes, even weather at the ballparks. 
Fans can also pay tribute to players 
now gone, including Joe DIMaggio 
and Pee Wee Reese, [fastball.com] 

© BEST BASKETBALL 
SITE ESPN.com: NBA This site 
slam-dunks NBA.com because it 
offers the best of the official NBA site, 
along with coverage of college and 
women’s leagues. You’ll get all the 
headlines you need plus assiduous 
analysis of every aspect of the game, 
including each selecticn in the 1999 
NBA draft (beginning with top pick 
Elton Brand), [espn.go.com/nba] 

© BEST FOOTBALL SITE 

CBS SportsLine: NFL This site 
is superlative for all the reasons you’d 
expect: streamlined stats, schedules, 
and standings, and unbiased depth 


charts. But CBS SportsLine: NFL 
scores a touchdown for its multime¬ 
dia coverage. It provides video inter¬ 
views with players, and broadcasts 
animated graphics of live games, 
whereas NFL.com carries only high¬ 
lights. [cbs.sportsline.com/nfl] 

© BEST WOMEN’S 
SPORTS SITE Sports Illus¬ 
trated for Women As women’s 
soccer was garnering unprece¬ 
dented global attention, this site was 
fanning the flames with such exclu¬ 
sive features as Kristine Lilly's World 
Cup Diary, the soccer champ's first- 
person account from training camp 
to the finals. Get complete coverage 
of the entire universe of women’s 
sports, along with among-us-girls 
features like sports-bra ratings. 
[cnnsi.com/siforwomen] 

©BEST KIDS’ SPORTS 
SITE Sport Illustrated for 
Kids SI scores again as an entry 
point for younger fans, with abbrevi¬ 
ated coverage of the major leagues 
from the Shorter Reporter. The site 
goes into overtime on interactivity, 
with video tips, fun fantasy games. 































Second, the Quadra 
Action holes cut the short 
stubble. The end result is 
our closest shave ever. 


You can rinse and clean 
the entire head under 
water. How many other 
electrics can go for a dip? 


It takes 21 days for your 
face to adjust to an 
electric razor. So give it 
time, it will be worth it. 


We shot some holes 
in the notion 
that an electric razor 
can't shave close. 


Owore/co* PUT IT TO THE TEST 


The new Norelco Quadra Action Razor. 

Put it to the test. If you’re not totally impressed 
by its quick, close shave, without the nicks and 
cuts of blades, we’ll give you your money back. 
Guaranteed. 


stages. First the slots 


www.norelco.com 


PHILIPS 







and sports advice for problems like 
“Nobody on my baseball team 
thinks I’m cool.” [sikids.com] 

0 BEST PC GAMES SITE 

Blue’s News In our October issue, 
Anna Kang, producer of the All- 
Female Quake Tournament, raved 
that Blue’s News “quenches my thirst 
for first-person action-shooter 
news.” Aside from up-to-the-minute 
headlines, message boards, and 
schedules for networked gaming 
parties, the site also has integrity- 
no stories about cracks, hacks, or 
proxy bots that help players cheat in 
Internet games. ALSO: For playing 
strategies from the game designers 
themselves, check out GAMESPOT. 
[bluesnew5.com]; [gamespot.com] 

0 BEST CULTURAL 
EVENTS FINDER Culture- 

Finder.com The premier place to 
seek and buy tickets for fine arts 
now offers more than 300,000 
performances sponsored by 
2,000-plus arts organizations 
across the country. Sign up for free 
weekly TicketTips for 16 major 
cities, which subscribers receive 
three days before they’re posted 
online, [culturefinder.com] 

0BEST MOVIE SHOW 
TIMES AND TICKETS 

Moviefone.com Whether Movie- 
fone.com is faster than calling 777- 
FILM really depends on your modem 
speed. Either way, you can search 
for and buy movie tickets. Online, 
however, you can watch trailers, find 
out which movies are popular in 
your neighborhood, and get instant 
video commentary from actual 
moviegoers, [moviefone.com] 

© BEST PLACE TO BUY 
EVENT TICKETS Ticket- 
master Online Whatever you 
want to see—a rap group, circus, 
basketball game, or ballet—Ticket- 
master Online is the, urn, ticket. 
Find and purchase tickets in your 
price range or preferred seating 
area, and have them delivered or 
waiting at the box office. The My 
Ticketmaster feature even lets you 
experience the view from your seat 
before you buy. [ticketmaster.com] 


MDEytSHOim 


Internet brokers and bankers are making it easier than ever 
to manage—and spend—your money 


N ot long ago, online brokers seemed 
to go on the fritz just when you want- 
ed to trade. Now, thanks to vast 
improvements in reliability, one out 
of every three stock transactions is 
placed through an e-broker. In the past 
year, the Internet has matured to the 
point that about 7 million households are 
investing online—a number that Jupiter Com¬ 
munications expects to triple by 2003. 

To keep investors happy, compa¬ 
nies are working feverishly 
on a bounty of new prod¬ 
ucts and services to 
make online trading 
easier than ever. 

DLJ Direct and 
other major 
e-brokers are 
beginning to 
roll out wire¬ 
less systems 
designed to 
let you place 
trades by digital 
phone, Palm- 
Pilot, and other ' 
handheld devices. 

Around-the-clock 
trading is bound to 
become a reality soon, 
with such Wall Street firms as _ 

Eclipse Trading vowing to provide 
investors with 24/7 action. 

Also look for one-stop fiscal shopping. 
“You’ll be able to handle more and more of 
your finances under one roof.” predicts Dan 
Burke, senior analyst for Gomez Advisors, an 
Internet consulting firm. Already, E*Trade is 
offering not just cheap stock trades but also 
mutual funds, mortgages, and a full slate of 
banking services. 

Banks, too, are becoming full-service finan¬ 
cial institutions. Recent legislation removed 



restrictions on banks’ activities that had exist¬ 
ed since the Depression, leaving them free to 
start acting as brokers, insurance agents, and 
even IPO underwriters. They may also move 
more aggressively into marketing. Who knows 
better than your banker that you’re about to pay 
off the loan on that sporty BMW roadster you 
bought four years ago? Net watchers expect to 
see banks working in concert with the carmak¬ 
ers to e-mail you a multimedia package on the 
newest BMWs, complete with spec¬ 
ifications, a financing plan, and 
even a lease that you can 
sign and return. A few 
clicks, and your 
friendly banker is 
delivering that 
new roadster to 
your door. 

Boosted by 
such trans¬ 
actions, Net 
sales should 
continue to 
soar. Veronis, 
Suhler & Asso¬ 
ciates predicts 
that we’ll spend 
$64.4 billion shop¬ 
ping online in 2003, up 
from $8.5 billion in 1998. 
But the biggest change will 
come in the investment arena, as dis¬ 
count brokers begin offering sophisticated 
investment advice, just like those fancy Wall 
Street firms. The companies won’t talk about 
it publicly yet, but here’s how it could work: 
Your online broker—call it Trades’R’Us.com— 
sees that you just bought 250 shares of Ama¬ 
zon.com and 500 shares of eBay. Sensing your 
affinity for Internet stocks, Trades’R’Us might 
zip you an e-mail inviting you to participate 
in the initial public offering for that hot new 
dot-com company. So get ready to hit “Reply.” 
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® BEST JOB-HUNTING 
TUTORi, . The Riley Guide 

Before you log on to look for employ¬ 
ment, be sure to consult the premier 
primer on using the Net to find a job. 
Career consultant Margaret F. Dikel 
(nee Riley) takes you step-by-step 
through the Web-assisted Job hunt, 
from researching potential employ¬ 
ers to posting an effective resume 
online, [rileyguide.com] 

® BEST SITE FOR 
RESEARCHING PO¬ 
TENTIAL EMPLOYERS 

Hoover's Online With more than 
14,000 company profiles, Hoover's 
Online is peerless at providing 
concise, organized information. 
Type in a company name or ticker 
symbol and retrieve more than 
enough fiscal data, executive 
biographies, and news reports to 
get your foot through the door at 
human resources. ALSO: Although 
Its database is relatively small, 
VAULT.COM has sharp insight into 
corporate culture and hiring prac¬ 
tices. [hoovers.com]; [vault.com] 

©BEST JOB-HUNTING 
HUB Monster.com Since we 
chose it as last year’s category win¬ 
ner, the Monster Board has short¬ 
ened its name to Monster.com, 
launched an attention-grabbing TV 
advertising campaign, and nearly 
quintupled the number of employ¬ 
ment opportunities in its database. 
It now lists more than 248,000 Jobs, 
although with more than 2 million 
curricula vitae in the resume bank, 
competition may be fierce. If you’re 
freelance and want to stay that way, 
try the auction-style Monster Talent 
Market, where employers can bid on 
your services. ALSO Recent col¬ 
lege grads should also head for 
JOBTRAK.COM. [monster.com]; 
[Jobtrak.com] 

© BEST GUIDE TO 
STARTING A BUSINESS 
U.S. Small Business Ad¬ 
ministration You don’t need an 
MBA to use the SBA. The site out¬ 
lines everything in plain English. 
Recent additions include more 
than three dozen forms that you 
can submit online, plus tips on 
avoiding scams that target entre¬ 
preneurs. [sba.gov] 


© BEST PERSONAL 
FINANCE HUB Quicken. 

com We recently lauded Quicken 
for a nifty calculator that helps deter- 
mine your retirement needs. But 
there's much more to the site—and 
your finances—than planning for the 
golden years. Quicken can help you 
handle paying taxes, buying insur¬ 
ance, getting married, purchasing a 
home, having a baby, and paying for 
your child’s college education, 
among other monetary milestones. 
Users of Quicken software can uti¬ 
lize the site’s WebEntry feature 
to input transactions online and 
download them to a home PC. 
[quicken.com; AOL Keyword: intuit] 

©BEST INCOME TAX 
SITE The Digital Daily With 
downloadable forms, easy-to-read 
instructions, and clickable flow charts 
to help you determine eligibility for 
deductions, the Digital Daily makes 
taxes seem (almost) fun. Taxpayers 
can now pay the money they owe 
online at this official Internal Rev¬ 
enue Service site, by authorizing 
direct transfer from a savings or 
checking account. You can work out 
an installment payment plan, too. 
Al S DELOITTE & TOUCHE 
ONLINE: THIS WEEK has expert tax 
tips any time of year. If you need 
tax software, go to TURBOTAX. 
COM. [www.irs.ustreas.gov]; [www. 
dtonline.com]; [turbotax.com] 

© BEST BUSINESS 
NEWS Wsj.com: The Wall 
Street Journal Interactive 
Edition The print edition is the 
world’s most reputable source of 
business news. The Web site is even 
better, because it is searchable, 
clickable, and continuously updated. 
Sure, it’s pricey—$59 a year; $29 
for print subscribers—but with ex¬ 
clusive access to Barron’s Online, 
the venerable WSJ news archive, 
company research tools, and numer¬ 
ous customizable features, it’s worth 
it. ALSO: If you can't stand the 
thought of paying for information on 
the Web, try the other financier’s 
bible, BLOOMBERG.COM. [wsJ. 
com]; [bloomberg.com] 

©BEST STOCK MARKET 
NEWS TheStreet.com This 
site teases visitors with headlines on 


its front page, but don’t be fooled; 
you have to pay $10 a month—or 
$100 a year—for admission. Sure, 
there’s free stuff: frequently updated 
market news, stock and fund quotes, 
staff-hosted chat rooms, and video 
clips of TSC commentators on the 
Fox television network. But only sub¬ 
scribers can access the premium 
goods: domestic and international 
stock news, portfolio tools, and the 
Net’s most insightful and unbiased 
commentary, [thestreet.com] 

©BEST ONLINE BRO 
KER E*Trade Long waits and 
spotty service in the first half of '99 
had many online investors fleeing 
from E’Trade, but now the popular 
DIY broker is making a comeback 
with improved performance. After- 
hours trading until 6:30 p.m. EST 
and a transaction fee that can be as 
low as $15 should help keep the 
day-trading crowd hooked. ALSO: 
DLJ DIRECT is fast and offers addi¬ 
tional data such as Lipper reports, 
but the commissions are steeper: 
$20 and up. AMERITRADE has 
been sliding in terms of speed and 


service, but it’s got a flat rate of $8 
per trade, [etrade.com]; [dijdirect. 
com]; [amerltrade.com] 

©BESTTECH BUSINESS 
NEWS The Industry Stan¬ 
dard “The Industry Standard” is an 
apt name for a site with the Web’s 
best Internet commentary. You can 
find in-depth news on the most 
promising start-ups, the latest fail¬ 
ures, and the newest high-tech 
trends. Every week, the site profiles 
a prominent architect of the Internet 
economy. Al ‘ ; inter@CTIVE 
WEEK ONLINE is another good 
bookmark, [thestandard.com]; 
[interactiveweek.com] 

©BEST PERSON-TO 
PERSON AUCTION eBay 

These days, it seems as if every Web 
site has an auction going. And every 
one of them owes a debt to eBay, 
which we crowned Site of the Year 
for making an indelible imprint on 
popular culture. The secret to eBay’s 
dominance boils down to a simple 
formula: All the sellers use it because 
all the buyers use it because all the 
























Spend the Holidays 
in the City^^HH^b 


"Great Family Fare" 



— US News and World Report 


"Addictively Good" 


— USA Today 


"Sim-sational" 


— PC Magazine 

It's the ultimate power trip. SimCity 3000 
puts you in charge of an entire city. You build it. 


You manage it You can even destroy it. Then 


you deal with the consequences. With all-new 
features like landmarks from famous cities, 
more disasters and a high-powered zoom that 
brings you closer to the action, SimCity 3000 
is the gift that brings the city to you. 




For your keys to the city visit 


www.simcity.com 
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sellers use it. Despite the occasion¬ 
al power outages, no one else has 
more stuff on the block and more 
people eyeballing it. [ebay.com] 


€>BEST PLACE TO BUY 
BOOKS Amazon.com With the 
launch of its megamall of zShops, 
Amazon is selling a lot more than 
books these days. How about some 
white-water rafting equipment to 
go with that copy of Deliverance? 
Despite the crowding on its virtu- 
ai shelves, Amazon remains the 
best place to buy new books, with 
deeper discounts (up to 50 per¬ 
cent off), more tities (more than 4 
million), and fast delivery. ALSO; 
For used, out-of-print, and rare 
titles, check the well-stocked 
shelves at POWELL’S BOOKS or 
access the worldwide network of 
dealers at ALIBRIS. [amazon.com]; 
[powells.com]; [alibris.com] 


©BEST PLACE TO BUY 
CDs CDnow CDnow has joined 
forces with Music Boulevard to pro¬ 
vide an even better piece to shop 
for music on the Net. Along with 
unbeatable stock, plentiful imports, 
and free music downloads, there’s 
a custom-CD shop where you can 
select your own songs. The site is 
easy on your pocketbook; Aside 
from frequent sales and specials, 
the top 100 sellers are always dis¬ 
counted 30 percent, [cdnow.com] 


©BEST PLACE TO BUY 
VIDEOS AND DVDs 

Reel.com Half off The Matrix on 
DVD. Pulp Fiction 
video slashed 
to $10.49. This 
season’s hottest 
releases at the 
guaranteed 


“lowest prices," plus $7 bargains on 
used VHS titles. Whether It’s Tae-bo 
or The Thomas Crown Affair, Reel 
is the most likely to have it—or iet 
you preorder it—at the best price. 
ALSO: If you're tracking down a rare 
indie film or foreign flick, FACETS 
probably stocks it. [reel.com; AOL 
Keyword; reef]; [facets.org] 


© BEST PLACE TD SHDP 
FDR ELECTRDNICS Com- 
pareNet Whether you’re in the 
market for a digital camcorder or 
just a plain old cordless phone, 
CompareNet should be your first 
stop. Do your homework with 
searchable and sortable product 
information, reviews, side-by-side 
comparisons, and user ratings 
courtesy of Deja.com, then jump to 
a retaii partner site when you’re 
ready to buy. ALSO: Chain dis¬ 
counter CIRCUITCITY.COM has 
some of the lowest prices around. 
[comparenet.com]; [circuitcity.com] 


© BEST PLACE TD SHDP 
FDR CDMPUTERS PC Con¬ 
nection You’d think the Web wouid 
be an ideal place to buy computers, 
even for novices. But surprisingly few 
e-tailers give you the information you 
need to choose the system that’s right 
for you. PC Connection is loaded with 
readable product descriptions, as 
well as suggestions for peripherals 
that detail exactly how they can 
improve a system. Most products 
come with a 30-day money-back 
guarantee, although you may have 
to pay a restocking fee, and you can 
access free tech support onilne. 
ALSO: OUTPOST.COM isn’t as 
user-friendiy as PC Connection, but 
it does offer free overnight shipping 
on any product that’s in stock. 
[pcconnection.com]; [outpost.com] 


©BEST PLACE TD 
SHDP FDR A 
CAR MSN Car- 
Point Rated the 


CONSUMERS’ CHOICE: The Web can save you money on everything 
from a new home to a video of Pulp Fiction. 


culators help you determine how 
much house you can afford and 
whether you’d be better off just 
renting. If you decide to buy, you 
can locate listings in your price 
range, shop for a mortgage, and 
apply for a loan online. ALSO: 
REALTOR.COM deserves a look 
for the sheer number of its listings: 
more than 1.3 million homes. 
[homeadvisor.com]; [realtor.com] 

© BEST CDNSUMER 
ADVICE Consumer World 

Before you purchase a product or a 
service, spend a few minutes at Con¬ 
sumer World and save yourself the 
agony of buyer’s remorse. Research 
rates and comparison shop till you 
drop, for everything—cars, travel, 
credit cards. Newly redesigned, the 
site iinks to many A-list resources, 
inciuding CompareNet and the Bet¬ 
ter Business Bureau. ALSO: CON¬ 
SUMER REPORTS ONLINE has a 
few free features, but to access Its 
extensive database of product rat¬ 
ings, you’ll have to shell out $4 a 
month. A good deal, [consumerworld. 
org]; [consumerreports.org] 


Best New-Car Hub in our Septem- 
ber’99 Gold Star test, MSN CarPoint 
has the Web’s top virtual showroom, 
plus expert reviews, side-by-side 
comparisons, and 3,500 dealer fran¬ 
chises to service you. Get free 
quotes, tailor an options package, 
and secure financing and insurance 
from stellar site partners Car 
Finance.com and Allstate. ALSO: 
AUTOTRADER.COM, when It was 
called AutoConnect, took our Gold 
Star honors in the used-car arena, 
with nearly 1.25 million listings. Use 
the clickable decision guide to 
compare your options, then locate 
listings, communicate with deaiers 
or sellers, and finance the deal. 
[carpoint.msn.com]; [autotrader.com] 


©BEST PLACE TD SHDP 
FDR A HDME MSN Home- 
Advisor For the first-time home 
buyer, MSN HomeAdvisor can 
make shopping for a new abode 

.qeem like e walk in the nark. Cal- 


LA FEMME N/OTTA; Track down 
Anne Parillaud in 

foreign-fiim rack. 























This is banking the way it ought to be, from the World’s First Internet Bank.™ You do your 
banking online, from any computer with Internet access. Pay bills, track deposits and 
check balances with the click of a mouse. We 
do all the record-keeping and arithmetic for 
you. And provide such good security that we offer a no-risk guarantee. To whet 
your appetite even more, we’re offering 6.00%''' interest on checking until April 
15, 2000. Call today or visit us online at www.sfnb.com. 

’6.00% annual percentage yield on deposits up to $10,000 per customer until April 15. 2000. 2.50% APY for $10,000.01 or higher. $100 minimum 
f deposit required to open account. Member, FDIC. © 1999 Security First Network Bank. 
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HEALTH&FI1NESS 


The online health market has exploded. So have questions 
about e-commerce alliances and inaccurate information 

m T TOOK A WHILE FOR INTERNET ENTREFRE- The New York Times TtvealedthdLtDiKooTp.com’s 
H neurs to realize the full potential of e-health, list of the most innovative and advanced health- 


I but once they did, the results were explosive. 
New sites were born. Old sites expanded. 
Rivals became partners. In 1999, the Web’s 


care institutions actually consisted of hospitals 
that had paid $40,000 for inclusion. Equally dis¬ 
concerting were reports of misinformation cir- 


I health arena was not unlike the Melrose Place culating on the Web. In an article published ii 


apartment complex. 

Splashy public stock offerings, such as 
the DRK00P.COM event that raised $84.4 


the August issue of the journal Cancer, J. Sybil Bier- 
mann, a surgeon and a professor at the Univer¬ 
sity of Michigan, found that online searches for 


million, were just the beginning, as sites scram- a rare form of cancer turned up “shocking” errors: 

bled to develop new features to cap- _ 6 percent ofthe Web sites she checked 

had not been subjected to the 
requisite peer-review 
process, and were riddled 
with inaccuracies. 
Things might be 
looking up, how¬ 
ever. Drkoop.com 
cleaned up its act. 
Sites cited in the 
cancer study cor¬ 
rected mistakes. 
And physician 
and pharmacy 
groups laid the 
groundwork for a 
new initiative to 
increase consumer 
protection at online 
drugstores: The VIPPS 
(Verified Internet Pharmacy 
Practice Sites) program was created 
to provide a special seal for approved sites. 
To further combat unregulated drug sales, at least 
three states have filed suit against unlicensed sites 
that were hawking Viagra and other popular 
drugs without the necessary prescriptions. 

Still, Biermann predicts that we’re a long way 
from holding medical cyberspace to real-world 
standards. “The strengths of the Internet — its 



ture a larger audience. The 

AMERICAN MEDICAL ASSO¬ 
CIATION [ama-assn.org] 

upgraded its search 
engine to retrieve 
full-text articles 
from its journal. 

The venerable 
Medscape— 
a gateway to 
scientific 
research— 
joii 

CBS to launch 

CBSHEALTH- 
WATCH [cbs 

Drkoop.com cobrand¬ 
ed with HEALTHMAGIC 
INC. [healthmagic. 

to let users create electronic 
medical records—an idea that, like 
online pharmacies, was introduced in 1999. 

All good news, right? Dr. Donald Palmisano, 
a New Orleans surgeon and AMA cyberexpert, 
is not so sure. “The Internet is a great way to 
disseminate information,” Palmisano says, “hut 
there’s also a lot of junk. We’re still in the learn¬ 
ing phase as to how to best make use of it.” 


It doesn’t help that e-commerce sites continue ubiquity, its availability, and its freedom—are 
to forge relationships with health-content 
providers, blurring the line between objective doc¬ 
toring and shameless advertising. In September, 


also what make it impossible to regulate,” she 
notes. “The answer lies in educating consumers 
about how to interpret what they read.” 


0BEST MEDICAL HUB 
CBSHealthWatch by Med¬ 
scape Medscape has long been an 
essential boekmark for physicians. 
Its new partnership with CBS has 
extended the site’s reach by estab¬ 
lishing a cobranded gateway for 
consumers. Access reliable infor¬ 
mation about hundreds of diseases, 
create your own health profile with 
interactive tools, submit questions 
to experts, hook up with support 
groups, and click on Medscape Pro¬ 
fessional to search the Web’s largest 
collection of medical research arti¬ 
cles. Doctors use this site to provide 
better patient care. You can use it to 
read about new studies showing that 
aspirin helps prevent gastric cancer, 
or to learn enough to talk intelli¬ 
gently with your doctor about that 
torn cartilage in your knee. ALSO: 
DRKOOP.COM mended its ways after 
a New York Times report revealed 
questionable commercial practices 
(see story at left). The former U.S. 
Surgeon General’s online home 
offers a wide array of resources and 
services, and is well worth a visit. 
[cbs.medscape.com]; [drkoop.com] 

®BEST FITNESS HUB 

Women.com; Fitness Staying 
healthy is usually a simple matter of 
eating well and exercising, but it's 
easy to get discouraged when you’re 
bombarded with images of skinny 
models. This text-heavy site can help 
you accomplish your fitness goals 
without making you feel like a fatty. 
Use the calorie calculator to find out 
how effectively that half-hour of aer¬ 
obics is burning off the Big Mac you 
had for lunch. Or try the Foodscan- 
ner to analyze your diet’s strengths 
and weaknesses. Features are tar¬ 
geted at working women who don’t 
have the time to make a career out 
of losing weight. ALSO: CondeNet's 
PHYS has lots of cool calculators; 
advice on how to use nutrition to 
stave off diseases, from arthritis to 
yeast infections; and Q&As with such 
experts as Dr. Miriam Stoppard. 
[women.com/fitness]; [phys.com] 

® BEST ALTERNATIVE 
MEDICINE HUB Ask Dr. 

Weil Can painting your walls a 
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certain color affect your health? Is 
the Atkins diet too good to be true? 
Does Cellasene really get rid of cel¬ 
lulite? The answers to all of the 
above are at Ask Dr. Weil. As alter¬ 
native medicine moves into the 
mainstream, the bald, bearded Dr. 
Andrew Weil remains at the fore¬ 
front. His site offers an archive of 
daily Q&As, recommendations on 
herbs and vitamins, and an adapta¬ 
tion of his best-selling 1998 book, 8 
Weeks to Optimum Health. Search 
the national database of 10,000 
holistic specialists to find a quali¬ 
fied acupuncturist or trained Rolfer 
in your own backyard, [drweil.com] 

0BEST PHARMACEU¬ 
TICAL INDEX RxList: The 
Internet Drug Index We ranked 
it tops last year, and RxList is still the 
best place to find prescription drug 
information, including precautions, 
contraindications, dosage, and side 
effects. The database has grown to 
more than 4,000 monographs, 
including one on Xenical, the new 
weight-loss drug. There's also a 
growing list of FAQs on herbal and 
Chinese medicines, including gin¬ 
seng and ginkgo biloba. Last May, 
the site launched RxBoard, which 
hosts discussions for each of the top 
200 prescription drugs, [rxlist.com] 

©BEST ONLINE PHAR¬ 
MACY Drugstore.com With 
low prices, online ordering, and home 
delivery of thousands of health- and 
personal-care products. Drugstore 
is the best solution yet to the prob¬ 
lem of standing in line with such 
embarrassing items as condoms or 
Preparation H. The site has part¬ 
nered with RiteAid to fulfill the pre¬ 
scription-drug part of the equation, 
but it still may be faster to run down 
to the corner pharmacy. Confirming 
a doctor’s prescription through the 
site can take up to five days, plus 
another day or two for processing. If 
you’re willing to wait, home delivery 
is available to those with prescrip¬ 
tion insurance coverage through the 
PCS Health Systems plan. ALSO; 
CVS/PHARMACY is sleek and well- 
stocked, and honors many plans, but 
expect a minimum two-week turn¬ 
around. [drugstore.com]; [cvs.com] 


NEWS&MEDIA 


The Net shapes Election 2000, digital news proliferates, and 
underground Weblogs go mainstream 


J 


OHN F. KENNEDY, ACCORDING TO POLITICAL That big Story, along with shootings, earth- 
lore, won the 1960 presidential debates quakes, and Y2K, pushed media sites to expand, 

because he looked attractive and confident Even the notoriously change-resistant New York 

on a fancy new medium called television. Times distinguished itself as a dot-com player. 

His opponent, Richard M. Nixon, stewed Publisher ArthurSulzherger Jr.declaredtheNet 

in his own sweat before millions of view- to be the future—and backed it up by posting 

around-the-clock updates at the new york 
TIMES ON THE WEB [nytimes.com], registering 


ers, and went on to lose the election. 

So here’s a 2000 prediction: Whoever best spins 


the Net wins the election. Thus far, odds are against about 7.5 million readers, and investing $15 mil- 
Vice President A1 Gore, who earned ridicule in lion in the financial-news site thestreet.com. 


March for boasting that he “took the 
initiative in creating the Inter¬ 
net.” The Republicans 
proved to be smarter. 

To ensure that all 
clicks lead to his 
site, GEORGE W. 

BUSH FOR PRES- 
IDENT [www. 
georgewbush. 
com], the sly 
Texas governor 
preempted the 
potential URLs 
of enemies, such 
as [bushsucks. 
com]. Then, to 
show he had noth¬ 
ing to hide, he posted 
his campaign contribu¬ 
tions. Bush’s Net savvy made 
his rival at Steve forbes 2000 
[forbes2000.com]—which reportedly 



Despite this growing news-gathe 
ing sophistication, when teens 
Eric Harris and Dylan Kle- 
ald opened fire at 
Columbine High 
School in Littleton, 
Colorado, the new 
medium became 
the message—a 
bad one. The 
Net’s reputa¬ 
tion suffered 
when police 
found Harris’s 
Web site of vio- 
lent fantasies, 
sparking outcries 
from politicians. 
Creators of personal 
Weblogs—news digests 
that link daily to interesting 
sites—succinctly processed the 
controversy, while emerging from the 


scored 4 million hits the day Forbes announced underground. Among them was Jim Romenesko, 
his candidacy online—look positively old school, who curates the obscure store and reading 
Also behind the times was President Bill room [obscurestore.com] and recently snagged a 
Clinton. The year began with Clinton paying job at the prestigious Poynter Institute, 
dearly for having underestimated the power of “In the last month. I’ve talked to three main- 
theNet,whichhadbrokentheMonicaLewinsky stream editors who bragged. We’re going to do 
story on the drudge report [drudgereport.com] a Weblog!”’ Romenesko reports. “I think where 
and turned cigar into a dirty word when The they’re going to fail is, with Weblogs, there’s a 
Starr Reportwas posted online. In February, he single personality behind them. I don’t think 

became the first president to be impeached they quite get it.” With that in mind, one last pre- 


since Andrew Johnson. 


diction for 2000: A1 Gore’s Daily Weblog. 


BY STEVE KMOPPER 
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THIS JUST IN: Prepare for the worst at Weather.com; plug in to 
Hotwired for techno-culture; peel back pretension at The Onion. 


©BEST NEWS PORTAL 
MSNBC; CNN.com Choosing 
between the two digital news 
champs boils down to a matter of 
taste: CNN.com has video clips, 
whereas MSNBC might have only a 
slide show, although Its photographs 
have an emotional, almost artistic, 
quality. Both carry superb coverage 
of major world events and link to 
local news, and both let you cus¬ 
tomize the front page with the 
departments you want to see. 
ALSO: ABCNEWS.COM boasts a 
high degree of interactivity. At 
CRAYON: CREATE YOUR OWN 
NEWSPAPER, you can tailor a page 


from hundreds of different sources. 
[msnbc.com]; [cnn.com]; [abcnews. 
com]; [crayon.net] 

©BEST NEWSPAPER 

ONLINE THE NEW YORK TIMES 
ON THE WEB Whether the Dow Is 
tanking or the Army Is sending tanks 
overseas, the Times covers the story 
in a way that explains how it affects 
you. Search-and-save job and real- 
estate listings, and the spiffy New 
York Today entertainment guide, 
make it easy for locals and visitors to 
navigate the Big Apple. The site’s 
new Learning Network section gives 
students, teachers, and parents 



everywhere an educational context 
for the news, [nytimes.com] 


© BEST HEADLINE 
NEWS AOL: NEWS; Yahoo! 
News For AOL subscribers, the ser¬ 
vice’s own news page is the quickest 
way to find out what’s going on in the 
world, thanks to a nifty headline tick¬ 
er and a good mix of stories from such 
sources as AP and Reuters. Equally 
good—and free—is Yahoo! News, 
which will satisfy any info-hungry 
surfer with its speedy delivery of the 
day’s top events in English and II 
other languages. [AOL Keyword: 
news] ; [dailynews.yahoo.com] 


©BEST ONLINE MAGA¬ 
ZINE Salon Fully recovered from 
last year’s drubbing by the main¬ 
stream media, Saion has blossomed 
into a bona fide member of the jour¬ 
nalistic establishment. It has re¬ 
mained true to Its role as opinion 
shaper with literate, albeit quirky, 
coverage. Where else would an 
earnest profile of Mister Rogers sit 
alongside a confession from a 40- 
year-old first-time onanist? ALSO: 
For razor-sharp insights into, say, 
the irony of the Dalai Lama’s four- 
city tour, ora neurological explana¬ 
tion of Clinton’s sexual affairs, strap 
on the oat bag at FEED, [salon.com]; 
[feedmag.com] 


©BEST WEBLOG The 
Obscure Store and Reading 
Room Mennonite girls are 
showing off their bra straps. 

A Michigan college is offer¬ 
ing a degree in selling used 
cars. There’s a guy glut in 
Silicon Valley. The headlines 
at the Obscure Store and 
Reading Room may seem a 
bit like “News of the Weird,” 
but they’re all clipped from 
such reputable sources as 
the Los Angeies Times and 
The Boston Giobe. Rather 
than curse our culture for 
what it has become, site cre¬ 
ator Jim Romenesko revels in 
it. Check out sister site MEDIA 
GOSSIP.COM for hot copy 
the fourth estate, [obscurestore 
com]; [mediagossip.com] 


©BEST ALTERNATIVE- 
PRESS HUB Boulevards 

Boulevards is the intersection of 
online magazines such as Salon and 
Feed with alternative print rags such 
as the Village Voice and LA. Weekly. 
It does a great job of linking stories 
for an audience who cared more 
about the disappearance of New 
Press editor Joe Wood Jr. than that 
of JFK Jr. ALSO: CAFE UTNE is a 
real online “salon,” where thoughtful 
intellects can converge and converse. 
[boulevards.com]; [cafe.utne.com] 


© BEST CHALLENGE TO 
CONSENSUS REALITY 

Disinformation There’s a bit of the 
anarchist in all of us, and Disinfor¬ 
mation is the most well produced, if 
not safest, way to indulge it. Police 
State explores oppression with arti¬ 
cles on bar codes and Christian Nazis. 
The Infinity Factory is an off-center 
RealVideo show with guest authors 
and porn stars. If such names as 
Timothy Leary, Howard Bloom, and 
Noam Chomsky don’t mean anything 
to you, the site’s profiles and links 
can enlighten you. [disinfo.com] 


©BEST COVERAGE OF 
HIGH-TECH CULTURE 

Slashdot Unabashedly heralding 
itself as “news for nerds,” Slashdot 
covers events considered impor¬ 
tant by folks who know Wine as a 
software tool, not a beverage. If you 
are passionate about whether 
PPC will become the preferred 
Linux platform, you can find a 
coterie of like-minded geeks 
in the discussion threads that 
accompany each 
story. ALSO: 
Those who 
like to stay 
abreast of 
high-tech 
happenings 
to maintain 
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May your Internet dwl-up number never be busy. 


Easy set-up. Fast connections. A reliable network. And a support staff so helpful our 
customers rave about us. It comes down to this: hie believe getting on the net should 
be a simple, fun experience. And we do everything we can to make it that way. 


Call 1-888-MSPRING or visit us at www.mindspring. com and get 
250 hours free. Hurry, offer expires 1131100! 
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Internet Service Providers 



You’d be happier using 


MindSpring* 
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®BEST HUMOR E-ZiNE 


The On/o/l With headlines that 
range from the satirical (“Home- 
Schooled Student Opens Fire on 
Breakfast Nook”) to the just plain 
siliy (“Our Nation’s Truckers: Are 
We Meeting Their Pancake 
Needs?”), The On/on continues to 
bring readers to tears. In May, the 
site’s editors tackled the New York 
Times best-seller list when their 
compilation of new material in 
book form. Our Dumb Century, 
hit No. i. ALSO: The companion 
to McSweeney’s quarterly, 
MCSWEENEY’S, targets “the 
junior Harper’s set” with such 
gems as “Fake Memo About Super¬ 
man’s Vision.” [theonion.com]; 
[mcsweeneys.net] 

© BEST WEB SITE 
SPOOF Talk Media Valued 
Associates Extranet “Secrets 
Revealed. Ideas Explored. Truths 
Exposed. Also, an Astrology Col¬ 
umn.” In its table of contents, the 
site promises ali of the above, but it 
never delivers—it’s just a spoof, 
after ail. What it does render is a 
meticulous parody of the marketing 
site hawking Ta/kmagazine, includ¬ 
ing a transcript of the pre-interview 
chitchat between Hillary Clinton and 
Tina Brown. ALSO: The DRUDGE 
RETORT is another exacting lam¬ 
poon, with iinks to such reaiity 
challengers as Suck and Michael 
Moore instead of the usuai tattiers. 
[talkmagazine.net]; [drudge.com] 

© BEST WEATHER 
REPORTS Weather.com 

With naturai disasters dominating 
world news like never before, 
Weafher.com iogged record traf¬ 
fic in 1999. Beyond its globai fore¬ 
casts, the Weather Channei’s site 
prognosticates climatic conditions 
for an ever-increasing list of activ¬ 
ities: boating, gardening, golf, 
driving, skiing, travel, even 
NASCAR racing. It also has added 
health reports and features that 
track such environmental factors 
as air quality, [weather.com] 


While portals clashed over instant messaging, start-ups 
launched the post-IM generation of software 


I N 1999, TRICKED-UP VERSIONS OF BROWSERS 
and the endless launches of new portals 
bored the Net community to tears. Instead, 
surfers expressed fondness for Web tech¬ 
nologies that encourage communication 
among individuals and make the vast 
expanse of cyberspace a little less lonesome. 
No Web utility accomplishes that better than 
the instant-messaging program. This killer app, 
which emerged as a force in the world of elec¬ 
tronic communication early last year, 
became the most popular cate¬ 
gory of software in 1999. 

Today, Web users are 
sending one another a 
staggering 750 mil¬ 
lion instant mes¬ 
sages every day. 

In fact, IM 
was so hot last 
year that it 
sparked a no- 
holds-barred 
software war 
between rivals 
America Online 
and Microsoft. 

The conflict ignited 
in July when Bill 
Gates’s Seattle brood 
released MSN Messenger to 
the world; the program per¬ 
mitted non-AOL users to talk with 
AOL Instant Messenger (AIM) users. Naturally, 
that unnerved Steve Case and company, who 
retooled their market-dominating software to 
keep out interloping MSN chatters. 

But as the titans clashed over messaging pro¬ 
tocols and issues of interoperability, a half- 
dozen Internet start-ups released newer, hipper 
communication software. The latest browser 
companions, which sport such strange names 
as THIRD VOICE [thirdvoice.com] and utok 
[ utok.com], permit anonymous Web users to 


post “sticky” notes to sites, and create threads 
of conversation anywhere online. Other utili¬ 
ties, such as GOOEY [gooey.com] and Odigo 
[ odigo.com], allow people who happen to be vis¬ 
iting the same site at the same time to chat 
with one another. Call it “social surfing.” 

It was also the year when human-powered 
directories proved more successful than Web¬ 
crawling search engines. In 1995, Yahoo! was 
the sole search directory on the Web. But in 
1999, AOL.com, Netscape Search, 
Lycos, and MSN.com all 
turned to human-pow¬ 
ered services to deliver 
their top search 
results. So did 
AltaVista, which 
added human- 
powered chan¬ 
nels that sort 
search results 
by category 
and retrieve 
images, as well 
audio and 
video files. 

As for what’s 
the horizon, 
look for a slew of free 
services that can handle 
all your communication 
needs. Already, sites such as 
UREACH.COM and excite [excite.com] 
offer ways for users to consolidate e-mail 
addresses and contact numbers, and provide 
free voice mail. And many sites now offer file¬ 
sharing services. Soon, you’ll be able to store 
all your personal files online at such sites as 
desktop.com and myinternetdesktop.com. 

Ultimately, such Web-based services may 
altogether replace your PC desktop and allow 
you to access personal documents—as well as 
your extensive collection of Whitesnake 
MP3s—from anywhere in the world. 







































When you log-on at www.buyitnow.com you’ll discover a whole 
new concept in shopping. You’ll find a kitchen store for the 
chef, tools for the wood worker, toys for the kids, a pet store for 
the pet lover and almost everything else. All with the best 
customer service on the web through e-mail, live chat, or phone 
@ 1-888-55BUYIT. Shopping has never been this easy or fun. 
Shop today @ www.buyitnow.com. 
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a> BEST COMPUTER 
CONSUMER NETWORK 
CNET; ZDNet There’s no need to 
declare a winner between the two 
stellar gateways. Both have top- 
notch product reviews, 
plentiful down¬ 


loads, and 
four-star 
news about 
the Net. 

Both can 
teach you how ^ 
to build a Web%l 
page, optimize your"* 

PC’s performance, 
find a new ISP. Both offer 
job banks, free e-mail, and 
online auctions for computer 
products. Both have a television 
presence (CNET has several popu¬ 
lar shows on cable; ZDTV is a cable 
channel in its own right). CNET’s got 
the corner on subsites with simple 
URLs, such as download.com, share- 
ware.com, and browsers.com. But 
with the slick new Tech Life consumer 
hub, and the resources of PC Maga¬ 
zine, PC Week, FamilyPC, and the 
incomparable GameSpot, you would 
do fine on ZDNet, produced by Y- 
Life’s parent company, Ziff-Davis. 
[cnet.com]; [zd.net] 

Obest web direc¬ 
tory Yahoo! Our namesake por¬ 
tal adds new features so often that 
it seems to launch another subsite 
every week. But loyal users remain 
attached to the original bland home 
page that serves as the site of a 
thousand searches. Some new bells 
and whistles we especially like are 
the free auctions, stock quotes, and 
portfolio tracker, and a customizable 
browser toolbar that lets you access 
those features while you surf the 
rest of the Web. And Yahool’s recent 
acquisition of Broadcast.com makes 
it tops for multimedia, too. ALSO; 
Taking a tip from Yahool, EXCITE 
and LYCOS have been building their 
own value-added services while 
continuing to corral the unruly Web 
into neat categories, [yahoo.com]; 
[excite.com]; [lycos.com] 

® BEST SEARCH ENGINE 

Google This terrific new tool, 
which began as a Stanford Univer¬ 


sity research project, yields relevant 
results using a complex mathemat¬ 
ical formula. All you need to know 
is that it works—and fast, thanks to 
a large collection of cached pages. 
And it’s the only search engine with 
an “I’m feeling lucky” option, which 
takes you directly to the first Web 
page retrieved by your query; it’s 
real time-saver if you’re 
seeking a small bit of 
information, such as 
the name of a per- 
lon or company. 
ALSO: For the 
most efficient 
searching on 
multiple en¬ 
gines simulta¬ 
neously, we like 
METACRAWLER. 

We gave it four stars 
back in February, and it lives up to 
its rating with speedy utility and rel¬ 
evance of results, [google.com]; 
[metacrawler.com] 

©BEST GUIDE TO NET 
BASICS Learn the Net New to 

the online world? We all were at one 
time or another. This site can take 
you from absolute beginner (how 
to get to a Web site) to online pub¬ 
lisher (how to design a Web site) 
with the most clarity and least con¬ 
descension. And it’s available in five 
languages. [Iearnthenet.com] 

® BEST TIPS AND 
TRICKS ZDNet: TipZone 

Want to find out how to fool your 
computer into running faster, or set 
up two users on one phone line? 
Whether you’re looking for specific 
help on a computer problem or ways 
to prevent things that could go 
wrong, TipZone has more than 
19,000 solutions. Search by key¬ 
word for a topio or browse for advice 
and FAQs among such categories as 
basics, hardware, Internet, Linux, 
and Microsoft Office, [tipzone.com] 

©BEST GUIDE TO LIVE 
EVENTS Yack.com Yack tracks 
more than just talk these days. It’s 
the best place to find out about the 
whole spectrum of Net happenings, 
telling you when and where, as well 
as what software you need to par¬ 
ticipate. The front page highlights 
the day’s top chats, interviews, and 


live broadcasts, covering dozens 
of channels, from AOL to ZDTV. 
You also can search for events by 
topic, including books, health, 
sports, and travel, [yack.com] 

® BEST PLACE TO 
TRACK NEW SITES Net- 

surfer Digest If you get most of 
your information via the Web, be 
sure to make regular pit stops at 
Netsurfer Digest. Better yet, sign 
up for the free weekly e-mail 
newsletter, which delivers sharp, 
insightful reviews of the Web’s 
most notable new entries. Dften 
the descriptions of the sites are so 
thorough, you won’t even have to 
bother actually visiting them — 
although we suggest you do. 
[www.netsurf.com/nsd] 

©BEST SITE-BUILDING 
RESOURCE WebDeveloper. 

com Whether you’re a professional 
Web designer or cobbling together 
your company’s first site, WebDe¬ 
veloper should be required reading. 
Written in a punchy style that won’t 
put you to sleep, it’s packed with 


essential tutorials on everything 
from JavaScript programming to 
building a simple e-commerce site, 
plus free utility software for site 
repair. ALSO: Six-year-olds who 
want to grow up to be webmasters 
can start at the kids’ section of 
WEBMONKEY, then graduate to 
QUADZILLA. [webdeveloper.com]; 
[webmonkey.com]; [quadzilla.com] 

© BEST FREE WEB 
PAGES Homestead The days 
of using HTML code to hang your 
shingle in cyberspace are gone, 
thanks to free page-hosting sites 
that make erecting a home on the 
Web as easy as typing your name. 
Homestead’s drag-and-drop tools 
are idiot-proof, and what you see 
on the screen while you’re building 
your site is exactly what you get on 
the Web: no unpleasant surprises. 
And no annoying pop-up windows 
like the ones that greq.t visitors to 
free sites at GeoCities (now owned 
by Yahoo!) or Tripod (now owned 
by Lycos). ALF f. tHEGLOBE. 
COM helps attract traffic to 
its denizens’ sites with topical 



SCREEN GRABS: Track live Net events at Yack; get Web-building tips at 
Quadzilla; stake a home page claim at TheGlobe.com. 
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content, and Is also blessedly free 
of the pop-up plague, [homestead, 
com]; [theglobe.com] 

0BEST FREE E-MAH 
Yahoo! Mail Check e-mall while 
traveling. Keep personal correspon¬ 
dence safe from your employer’s pry¬ 
ing eyes. Post to Usenet without fear 
of anyone discovering your identify. 
These are a few of the reasons that 
free Web-based e-mail has become 
so popular. Microsoft’s Hotmail was 
leading the pack until it suffered 
server outages and a security breach 
that left users’ accounts exposed to 
hackers. Although Hotmail undoubt¬ 
edly will redeem itself, the extra 
perks at Yahoo! Mail—chat, instant 
messaging, an online calendar, and 
more—make it the current No. I. 
A EXCITE MAIL boasts voice 
mail as well as online chat.[mail. 
yahoo.com]; [mall.exclte.com] 

0BEST NEWSGROUP 
ARCHIVE Deja.com Deja 
remains the premier place on the 
Net to search the vast archive of 
past discussions on Usenet. In 
May, it ambitiously relaunched as 
a database of user-submitted rat¬ 
ings on everything from baby 
strollers to Howard Stern, but wise¬ 
ly retained its utility as a news- 
group archive. ALSO TALKWAY 
lets you search for current discus¬ 
sions among 35,000 newsgroups, 
[deja.com]; [talkway.com] 

©BEST COMPUTER 
VIRUS REALITY CHECK 
Computer Virus Myths Some 
viruses are real, some are fake. Melis¬ 
sa is real. The Wobbler is fantasy. 
How to tell the difference? Get the 
scoop at CVM, which maintains an 
updated list of virus hoaxes. The next 
time you get e-mail warning you 
about a computer infection that will 
melt your hard drive, check here 
before forwarding the message to 
your friends. A LS O; Yes, the e-mail- 
box-clogging hysteria surrounding 
computer viruses is annoying, but 
actual damage can be done by real 
bugs. So head to McAFEE.COM or 
SYMANTEC for preventive software 
solutions, [kumite.com/myths]; 
[mcafee.com]; [symantec.com] 





UIESI1III&CIIIINIMIY 


The face of the Internet began to look more like the face of 
America as the Web changed daily life in surprising ways 


I N JUST A FEW SHORT YEARS, THE EXPRESSION 

dot-com has morphed from digerati jargon 
into a common lunchtime phrase at the local 
senior center. Everybody wants in on the 
action, and it’s no longer just teenagers, day 
traders, and pom enthusiasts who inhabit the 
greater part of cyberspace. Indeed, as mea¬ 
sured by MEDIA METRix [mediametrlx.com], X-rated 
content was the category with the /east growth 
in 1999, a year that was marked by increased 
diversity. In the seemingly endless universe of 
the Web, there appears to be room for all of us. 

Proving that “if you build it, they will come,” 
the female-centric ivillage.com and women.com 
now rank consistently among Media Metrix’s Top 
50 most-visited sites. Thanks in part to such hang¬ 
outs as SENiORNET [www.seniornet.or^, older Amer¬ 
icans are also logging on: Folks over 5 5 now make 
up 7.5 percent of Web users, a figure expected to 
climb as the boomer population ages. People seem 
to want a central place to gather that addresses 
their unique concerns, spawning the growth of 
hubs that speak to a particular community. 

Minority groups that had lagged behind began 
closing the digital divide in 1999, when Black 


Entertainment Television launched bet.com, 
and such Latin American gateways as star- 
media [starmedia.com] and EL SITIO [elsitio.com] 
expanded their reach to the Hispanic-American 
market. Forrester Research predicts that 40 per¬ 
cent of African-American households will be 
online by the end of 2000, with Latino house¬ 
holds (43 percent) running virtually neck and 
neck with white (44 percent), and Asian-Ameri¬ 
cans way ahead of the pack with a projected 68 
percent. Beyond broad demographic groups, 
niche communities continue to spring up for 
every subculture, from body piercers to model- 
train hobbyists, along with e-merchants eager to 
sell them belly-button rings and miniature tracks. 

On the home front, the Internet has changed 
family life in countless ways no one could have 
predicted. Who ever imagined moms would be 
watching their kids play in preschool from their 
office PCs? Who ever dreamed people would be 
designing new kitchens by moving virtual appli¬ 
ances around a computer screen? Who ever 
thought grandmas would send e-birthday greet¬ 
ings? Well, maybe you haven’t gotten that card 
yet, but Grandma’s probably working on it. 
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®BEST CITY GUIDES 

CitySearch.com Browse 
what's happening in more than 
35 cities nationwide, then find 
a date, make dinner reserva¬ 
tions, and buy tickets for a show 
online. How does CitySearch do 
it? For starters, it teamed up 
with Ticketmaster Online. Then 
it acquired Match.com and 
MSN Sidewalk entertainment 
content. Now strategically allied 
with CityAuction, which posts 
local as well as worldwide sales, 
the site puts more one-stop 


leisure-time planning power 
in your hands. ALSO; AOL’s 
DIGITAL CITY casts a wider net, 
with local guides to more than 
60 cities, [citysearch.com]; 
[digitalcity.com; AOL Keyword: 
Digital City] 

©BEST KIDS COM¬ 
MUNITY MaMaMedia. 

com Kids may be learning to 
use computers at the age of 
three, but that doesn’t mean 
they’re ready to surf a Web 
designed for more mature eyes. 


Here, children 12 years old and 
and younger can build their 
own Web sites and engage in 
fun, interactive learning activ¬ 
ities. There are no chat rooms, 
so there’s no need to worry 
about unwanted lurkers. But 
kids can post on message 
boards and send e-mail to the 
site’s fictional characters, who 
will actually write back. ALSO: 
CYBERKIDS is another cre¬ 
ative playroom, where kids can 
enjoy games, read and post 
stories, and chat in a safe envi¬ 
ronment (with parents’ per¬ 
mission). [mamamedia.com]; 
[cyberkids.com] 

©BEST TEEN COM¬ 
MUNITY Bolt Jobs and 
money. College. Music. Poetry. 

Sex and dating. Bolt has the 
edge on these topics with such 
articles as “My Job Sucks So 
Bad I Lost My Hair” and “Dating 
Disasters.” There are also chat 
rooms, home pages, and essays 
written by teens, thousands of 
whom are logged on at any hour 
of the day. A member is spot¬ 
lighted daily, so sign up and let 
your peers get to know you. 
ALSO: For young teen women, 
GURL shines an intelligent light 
on palm reading, clothes swap¬ 
ping, and Claire Danes. 

[bolt.com]; [gurl.com] 

© BEST SENIOR 
COMMUNITY Senior- 

Net The directive of Senior- 
Net is to get people over the 
age of 50 online—not neces¬ 
sarily an easy task when deal¬ 
ing with a generation that has | 
lived most of its life without | 
the Net. But this nonprofit I 
continues its stellar success, s 
helping more than 30,000 | 

members. Off-line, the 160 | 

computer learning centers ^ 
conduct the mission. Online, | 
chat and discussion boards | 
are where the action is. | 
SeniorNet RoundTables host | 
hundreds of message boards | 
on everything from arts and | 
crafts to World War II memo- I 
ries. ALSO: THIRDAGE is a I 
fun, educational hangout for | 
active older folks. For news ° 


















and advice on senior issues, 
head to the AARP WEBPLACE. 
[www.seniornet.org; AOL Key¬ 
word: SeniorNet]-, [thirdage. 
com]; [aarp.org] 

0) BEST GAY COMMU¬ 
NITY PlanetOut Ever wish 
Betty DeGeneres was your 
mom? PlanetOut has the next 
best thing: an advice column 
where the now-famous author 
of Love, Ellen answers ques¬ 
tions about coming out or deal¬ 
ing with a family member who 
did. But we think PlanetOut is 
best for its activism and 
lifestyle guides. Find out how 
to use the Net to promote 
equal rights or learn how 
shareholder activism can 
influence corporate policies. 
Then lighten up with the site’s 
cheeky guides to gay- and les¬ 
bian-friendly enfertainmenf 
and travel, [planetout.com] 

€)BEST WOMEN’S 
NETWORK iVillage.com 

iVillage started its Web pres¬ 
ence with Parent Soup. Now 
more than a million members 
strong, it has since become the 
Net’s premier portal for women. 
Benefits include the usual 
chats, message boards, instant 
messaging, and free home 
pages, plus such perks as inter¬ 
active menu makers, pregnan¬ 
cy calendars, and grocery 
coupons. Browse channels on 
astrology, health, relationships, 
and working from home. Or 
click through “21st Century 
Solutions: 365 Answers to 
Women’s Everyday Problems,” 
which the site has been com¬ 
piling throughout 1999. ALSO; 
WOMEN.COM is another 
buzzing hive of female activity, 
where the online newsstand 
includes such popular Hearst 
publications as Cosmopolitan 
and Good Housekeeping. 
[ivillage.com]; [women.com] 

€>best latino net¬ 
work StarMcdia Star- 
Media has been called the AOL 
of Latin America, although it is 
actually based in New York. 
The title fits, however, and 


after three years of languish¬ 
ing in start-up land, this exten¬ 
sive portal for Portuguese- and 
Spanish-speaking surfers 
finally hit pay dirt in 1999. 
StarMedia serves as the gate¬ 
way to more than 20 Latin 
American countries, providing 
news, e-mail, home pages, and 
chat rooms. ALSO: With the 
launch of a new bilingual edi¬ 
tion, the Latin American portal 
EL SITIO now includes report¬ 
age from Hispanic communi¬ 
ties across the U.S.[starmedia. 
com]; [elsitio.com] 


# BEST AFRICAN- 
AMERICAN HUB Net- 

Noir With partners that range 
from the National Urban League 
to Hewlett Packard to AOL, 
NetNoir has emerged as the 
Web’s premier portal for African- 
Americans. It has black-centric 
news you can personalize with a 
My NetNoir page, free e-mail, 
celebrify interviews, job net¬ 
working, a shopping mall featur¬ 
ing black-owned businesses, 
plus avatar chat in the Jazz Bar 
and special communities for 
teens and gospel fans. ALSO: 





Internet Safety Tip #4 


To get your kids 
pnlinc safely, 
make sure 
they think 
it’s fun. 

Get your own 
safety Bar free! 

Co to www.surfmonkey.com/bar to download 
the free Surf Monkey Bar." The Surf Monkey 
Bar filters and blocks the bad stuff, so your kids 
can have fun and surf safely. But don't worry, 
you can switch it on and off. So you can surf 
the way you want, and still trust that your kids 
will enjoy online adventures with the Surf 
Monkey" as their guide and companion. 

Fast, easy installation 

The Surf Monkey Bar installs in 
one quick step, and sits at the bottom of 
your browser window. Once installed, 
simply follow the fast online registration 
to give your kids full access to the Web, 
and to trust that they're surfing safely. 

© Let your kids 
monkey aroun 

With the Surf Monkey Bar, your kids c’an visit 
any site that passes our continually-updated 
safety filters. Which actually makes surfing 
fun, because they (and you) don't have to 
worry about going somewhere yucky or 
reading something scary. 























Nobody will ever know you’re shopping. 














BET.COM just launched, but with 
the backing of such high-powered 
investors as News Corp., the Net 
version of Black Entertainment Tele¬ 
vision iooks to be a winner. With its 
bustiing career centers and iocal 
network of Chocolate Cities, the 
iong-running BLACK VOlCES.COM 
remains a popular destination. 
[netnoir.com]; [bet.com]; 
[blackvoices.com; AOL 
Keyword: Black Voices] 


(Dbest asian-ameri- 

CAN NETWORK Asian- 

Avenue.com in the three years 
since it began, AsianAvenue has 
realiy come of age. You’re likely fo 
find fhousands of members—most¬ 
ly young and West Coast in atti¬ 
tude-online at any given time, 
chatting live, checking free e-mail 
accounts, sending instant pages, 
and finding the scoop on every¬ 
one from Margaret Cho to the 
Mountain Brothers. There's also 
an enticing slate of features on 
entertainment, food, and travel. 
One piece of constructive advice 
we’re offering, free of charge, to 
the site’s webmaster: Ciean up 
the JavaScript so the worid 
can better appreciate The Fu 
Brothers, an online perfor¬ 
mance series by the three-man 
troupe Slant, [asianavenue.com] 


ATHEIST ALLIANCE is a piace to 
share your beiiefs. [christianity.net; 
AOL Keyword: CO], [zipple. 
com]; [islam.org]; 
[dharmanet.org]; 
[hindunet.org]; 
[atheistaiiiance.org] 

CD BEST FOOD 
& DRINK HUB 
EpicuriousFood 

Unless you aspire 
to be the next 
Jean-Georges 
Vongerichten, 


this site wili serve swimmingly as 
your source for ideas on what 
to put in your mouth. Search 
the recipe file of 10,000 deli¬ 
cious concoctions cuiled 
ft from such sources as 
> Gourmet and Bon 
r Appetit, sample more 
than 3,500 entries in the 
/■ Wine Dictionary, and 
/ sharpen your skiils with 
i cooking tips. ALSO; The 
FOOD NETWORK has expert 
advice and recipes from the 
iikes of Bobby Flay, Ming Tsai, 
and the ever-ebullient Emeril 
Lagasse. [food.epicurious. 
com]; [foodtv.com] 

©BEST RESTAU¬ 
RANT GUIDE 

Zagat Survey It’s 
easy enough to tote 
along the slim, bur¬ 
gundy-colored Zagat 
Survey, which has 
been the dernier mot 
in restaurant 


than a decade. But the Web ver¬ 
sion is free and fully searchable, 
and you can make your opinions 
known without having to squeeze 
your handwriting into those tiny 
comment boxes. Don’t miss the 
quip parade of such “unfit-for- 
print” remarks as “Took a doggie 
bag home; the dog refused it.” 
ALSO; RESTAURANTROW.COM 
covers more restaurants 
(100,000) and more countries 
(47), but with less authority. 
[zagat.com]; [restaurantrow.com] 

©BEST HOUSE AND 
HOME HUB HomeArts One 

click around this site and you’ll nev¬ 
er set the VCR for Martha Stewart 
again. Part ofWomen.com, Home- 
Arts features virtual galleries of 
houses and kitchens, and a handy 
do-it-yourself adviser, complete 
with calculators to estimate how 
much paint, tile, or drywall you will 
need for a projecf. Check Rebec¬ 
ca’s Garden for an interacfive plant 
finder that can help you design your 
own custom garden. ALSO; The 
BETTER HOMES AND GARDENS 
GUIDE TO HOUSE & HOME is 
another great place to find ideas 
and instrucfions on beautifying 
your living space, [homearts.com]; 
[bhglive.com/househome] 


© BEST RELIGIOUS NET¬ 
WORKS A list of the best gate¬ 
ways for all of the world’s religions 
would be much too long to publish 
here, so we’ll Just hit the major 
dogmas. CHRISTIANITY ONLINE 
has more than 150,000 members. 
They use this hub to pray togeth¬ 
er, play together, buy Bibles, and 
surf Jesus sites. ZIPPLE.COM is 
a temple of Judaica, wifh chats 
like the Big Schmooze and Rabbi 
Rap, and links to things like 
Hanukkah and kosher recipes. At 
ISLAMICITY, Muslims can listen 
in on RealAudio prayer and learn 
the meaning of a Muslim name. 
DHARMANET INTERNATIONAL, 
the most well-established Bud¬ 
dhist site, launched a Web ring this 
year. THE HINDU UNIVERSE has 
an ashrams-to-Vedas directory of 
links, plus a special Hindu Kids 
Universe. And if you don’t have 
faith in any particular god, the 






















IBAVEL&RECREATION 


Online travel’s quantum shift from big to bigger presages more 
consumer savings—and more innovations from specialty sites 



©BEST TRAVEL HUB 

Biztravel.com When we handed 
Dur 1999 Gold Star travel awards, 
Biztravel won two. We rated it the 
Best Place to Book a Business Trip, 
because It handles corporate travel 
like a well-trained executive assis- 



T his year, online travel went from a 
relative novelty to one of the biggest 
growth areas of e-commerce. Annual 
sales, which totaled around $2.3 billion 
in 1998, are now projected to hit $7 bil¬ 
lion to $ 11 billion in 2002, according to 
market analysts. Anyone associated 
with the travel industry sensed that things 
would never be the same. 

As in the rest of the business world, 1999 was 
also marked by merger mania. Cap¬ 
ping a flurry of consolidations, 
arch rivals Travelocity and 
Preview Travel joined 
forces in a deal that 
echoed the big 
MCI-Sprint 
union and raised 
similar con¬ 
cerns about 
competition. 

For starters, the 
distillation of 
the players will 
favor sites that 
have the capital 
to brand them¬ 
selves through 
print. Net, and broad¬ 
cast advertising. 

So will “Netsolidation” 
help you get a cheaper fare 
from Los Angeles to New York? Or 
get a better deal on a Paris hotel room? Most 
likely, yes. Brand loyalty in online travel is 
directly related to how fast you can book and 
how much money you can save. Those sites 
with high sales volume are now getting the 
leverage they need to secure consistent sav¬ 
ings for people loyal to a particular site. Small¬ 
er players, meanwhile, will be able to lure and 
retain customers by providing the key com¬ 
ponent of any travel business, online or off¬ 
line: exceptional, personalized service. 


In the future, weTl see more and more sites 
that excel in booking one specific thing, be it 
bicycle tours. South American cruises, or Bos¬ 
nian hotel rooms. WeTl also see sites that cater 
to people with special needs, such as travelers 
who are diabetic, and even those who have cer¬ 
tain sexual fetishes. Look for these niche play¬ 
ers to utilize streaming voice technology to 
create cyber-travel-agent hybrids. One year from 
now, you should be able to open an e-mail 
attachment and hear human agent 
Barbara say, “Hey, I got those 
tickets to Maui for that 
mountain bike tour 
down Haleakala for 
the price you want¬ 
ed. Give me a 
call.” And when 
you do call, 
you’ll actually 
get Barbara on 
the phone. 

So what will 
the big opera¬ 
tors do? They’ll 
let the small 
guys make these 
kinds of innova¬ 
tions and then poach 
them for their own sites. 
In the meantime, you 
might want to try a kind of 
mutual fund approach to online trav¬ 
el by joining several different sites. Mix a 
biggie like expedia.com with a small consol¬ 
idator, such as CHEAPTICKETS [cheaptickets. 
com], then throw in a couple of airline and 
hotel sites. Make sure you register for all the 
e-mail lists, so you can get regular updates that 
match your preferences. You’ll soon get a clear¬ 
er picture of which sites best serve your par¬ 
ticular needs. Believe me, they’ll be listening: 
Every travel site wants to find the marketing 
innovation that creates the greatest loyalty. 


BY PETER S. GREENBERG 


fant. And if also won the Best Travel 
Hub, because the site is supreme, 
even if you’re just taking the family 
on a trip to visit Aunt Minnie. Submit 
your preferences and Biztravel will 
book the best available trip, whether 
you’re trying to save money or time, 
or hoping to maximize frequent-flier 
miles. And, unlike most travel sites, 
this one can actually multitask, locat¬ 
ing hotel and car rental rates simul¬ 
taneously while finding flights. Its 
recent acquisition by Rosenbluth 
International, a mammoth business 
travel company, promises even bet¬ 
ter deals tor consumers and corpo¬ 
rate travelers alike. ALSO: Though 
airfares were not as competitive as 
Biztravel’s, EXPEDIA.COM and 
TRAVELOCITY.COM (now merged 
with Preview Travel) remain slick and 
popular hubs with plenty of bells and 
whistles, [biztravel.com]; [expedia. 
com]; [travelocity.com] 

© BEST OUTDOOR 
ADVENTURE GUIDE 
GORP: Great Outdoor Recre¬ 
ation Pages When we review sites 
about hiking, cycling, or anything else 
you can do outdoors, we often turn 
to GORP—and with good reason. This 
site is like having the collected wis¬ 
dom of a thousand Boy Scouts at 
your fingertips. Find out how to tie 
flies for fishing, pitch a tent for camp¬ 
ing, or mount a horse for riding. You 
can also read global guides to lush 
destinations where you can partake 
of these activities. And now that 
GORP has bolstered its travel depart¬ 
ment, you can actually book a place 
to stay there, too. [gorp.com] 

© BEST LOW-FARE 
FiNDERBestfares.com | 
Snooze You Lose Specials If I 

you’re looking for airfare bargains, | 
you’ll find rock-bottom prices here. 3 
Dozens of deals are posted several | 
times a day, such as coast-to-coasf | 
round-trips for as little as $238. i 
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Give the Web Substance 


[PUBLISHING 20001 

Web Conference: February 7-8, 2000 
Tutorials and Expo: February 9-11, 2000 
Hynes Convention Center, Boston, MA 


The Web is the most significant development in commu¬ 
nication since broadcast television. It is also the most hyped, 
and for good reason; it is a fast, accessible and ubiquitous 
medium, with a relatively low barrier to entry. 

Having an online presence is easy—the challenge is to give 
the Web substance: to create content that transcends real 
and virtual borders. Those who deliver the message shape the 
Web. Join the leading innovators in this dynamic medium at 
the Seybold Seminars Web Publishing Conference. 


Attend the Web Publishing Conference to see the latest 
in cross-media publishing: XML, SGML and rich media 
technology advancements that are redefining the Internet. 
Exchange ideas with and learn from industry experts who 
are pushing Web content to new levels. Gain real-world 
knowledge and a mastery of tools that will help you 
maximize the impact of your message. 

Register today for the Seybold Seminars 
Web Publishing Conference. 


www.seyboldseminars.com or call 1-888-886-8895; international 1-781-433-1508 










Does your cable TV make the g rande? 




take this simple TEST: 

Give yourself 10 points for each yes. 


I r HBo“4 Channels? 

wnKh ,nclud^ 7 HBO* 4 STOH2I.' 5 SHOWTIME" channels and more 
LJ Yes Q No 

2) Do you get up to 55 pay per view 

Dyes Dno 


3 day? How about hit movies for only $2.99?* 


I ° and CD sound? 

/ Can you get exclusive programming? 

I UYbs Ono 

I a 9« ^ ^ 

I ® **"'"8 “ » * 18.999 


Hie envy of million^'"**' ‘^“'’^''^tu/ations. Vou Ve got DIRECTV. You're 

ne^es^r^rtoe *° 
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For more movies, more sports and more 
of what you're looking for in satellite entertainment, 
there's only one right answer: DIRECTV. 


DIRECTV 

What Are You Looking At? 


Visit vvvvw.directv.com or see a demo today at your favorite retailer. 

0RadioShack. Wards 


DIRECTV System receiver must be continuously connected t^a land based phone line. Programrr 
is provided in accordance with the terms and conditions of the DIRECTV Customer Agreement, a c 
marks or service marks are the property of their respective owners. ©1999 DIREC"' 

HBO is a registered service mark of Time Warner Entertainment Company, L.P. S 


ies to all pay per view phone In orders. To order by remote, a DIRECTV subscription is required and the 
terms arri^onditions subiect tic char^. Hardware and^pnogrammlng sold separately. DIRECTV programming 

-- ..r.ru-. o... , --- DIRECTV^., 3 unti of^Hu^os El«^nics Sitp. 













O VER THE PAST 12 MONTHS, ACADEMIA HAS 

become so tangled in the Web that edu¬ 
cation may never be the same. At both the 
undergrad and graduate levels, e-business 
courses appeared in college catalogs seem¬ 
ingly overnight—which apparently 
wasn’t fast enough for the hordes of would- 
be Internet entrepreneurs. To keep up with the 
demand for Net-related classes in their MBA pro¬ 
grams, some of the nation’s top grad schools, such 
as the University of Pennsylvania’s Wharton 
School of Business, have taken a tip from eBay: 
They now hold online auctions that let students 
bid for hot courses, and sometimes even act as 
sellers by putting seats on the open market. 

But the most dramatic evidence of the Net’s 
influence on higher education may be the 
increased visibility—and viability—of distance 
learning. Last year, a start-up called unext.com 
partnered with such academic heavyweights as 
Columbia, Stanford, and the London School of 
Economics. Unext.com will initially provide 
training to employees of IBM, but the site plans 
to eventually offer its own fully accredited MBA 
program. Meanwhile, the U.S. Department of 


Education announced the distance education 

DEMONSTRATION PROGRAM [ed.gOv/offices/OPE/ 

PPl/DistEd], which allows students at 118 insti¬ 
tutions in 17 states to apply for federal financial 
aid to pursue online curricula. 

Other 1999 initiatives expanded the realm of 
continuing education. Billing itself as “The Knowl¬ 
edge Portal,” HUNGRY MINDS [hungryminds.com] 
launched a gateway to academic and life-skills 
classes being offered by such varied partners as UC 
Berkeley Extension and iVillage. 

The recent surge in electronic classrooms means 
computers are working overtime—and generat¬ 
ing a lot of unused CPU cycles, as we all take our 
fair share of coffee breaks. The award for Best Use 
of Spare Computer-Processing Time goes to the 

SEARCH FOR EXTRATERRESTRIAL INTELLIGENCE AT 
HOME [setiathome.ssl.berkeley.edu], where you can 
download a screen saver that harnesses your com¬ 
puter’s power to help in the search for extrater¬ 
restrial signals via huge radio telescopes. There are 
more than 1.3 million people in 224 countries 
using their PCs to hunt for our cosmic kin. Should 
their efforts ultimately prove successful, distance 
learning could enter a whole new dimension. 




Though you won’t have to pay the 
$59.90 membership fee to take 
advantage of these offers, you will 
have to rush to the phone: You 
can’t book these tickets online, and 
some prices last only a few days or 
even hours. It’s also a bit mind- 
numbing to skim through the 
incredibly long list of specials, but 
that’s a small price to pay for air¬ 
fares discounted by as much as 
90 percent. [bestfares.com/traveL 
center/desks/SnoozeDesk.asp] 


LEARNING&CREAHVITY 


E-biz courses are in demand, distance learning booms, and 
listening for extraterrestrials gets extra credit 


©BEST DESTINATION 
GUIDES Fodor’s Travel 
Online Ever wish you could just rip 
out the necessary pages of a travel 
book instead of toting the whole 
thing along? Fodor’s saves you the 
trouble by letting you custom-tailor 
miniguides to 110 popular destina¬ 
tions. It’s great when you’re seeking 
semething specific, such as budget 
hotels in Athens, classic French 
restaurants in the Latin Quarter of 
Paris, and subway routes in Tokyo. 
The site also has complete guides to 
bed-and-breakfasts, national parks, 
and sport adventure trips. And 
there's a language section, where 
you can learn hundreds of essential 
travel phrases in French, German, 
Spanish, and Italian. There’s so 
much useful information here that 
only one question remains: Why 
would anyone buy a Fodor's print 
guide ever again? [fodors.com] 

® BEST ROAD-TRIP 
MAPS Maps On Us There’s 
more than one way to get there from 
here. With Maps On Us, you can print 
out driving directions that suit your 
way (fastest, shortest, scenic). And 
you needn’t know exactly where you 
want to go. One click will locate a 
nearby hospital, mall, or other land¬ 
mark. But what makes this site bet¬ 
ter than the rest is that it lets you map 
out as many intermediate destina¬ 
tions as you wish—and it can plan the 
most efficient way to hit all the stops. 
ALSO: MAPQUEST is another great 
,, way to get from door to door the way 
I you want (avoiding toll roads, for 
example). Directions are available in 
five languages, in case you want to 
assist a wandering Italian tourist. 
[mapsonus.com]; [mapquest.com] 
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(DBEST library The 

Library of Congress Contrary to 
popular belief, the Library of Congress 
does not contain every book ever 
published. It does, however, contain 
more than 17 million books and 95 
million other source materials (maps, 
manuscripts, photographs, audio 
recordings, etc.). Search for biblio¬ 
graphic info, or link to more than 225 
other online libraries, [lcweb.loc.gov] 

® BEST RESEARCH 
MUSEUM Smithsonian 
Institution The Smithsonian site 
is so well organized that a visit here 


may yield more enlightenment than 
a day spent trudging the graveled 
walkways of the 14-museum com¬ 
plex in Washington, D.C. The site has 
made it easier to find stuff, too, with 
an A-to-Z list of subjects from aero¬ 
nautics to zoology. Kids’ Castle, a fun 
interactive Joint for kids, was erect¬ 
ed last year, [si.edu] 

® BEST GATEWAY TO 
OUTER SPACE NASA NASA 
is ground zero for those with their 
feet on the ground and head above 
the clouds. Find out what the multi- 
billion-dollar space program is up to 


lately, with news, shuttle briefings, 
flight-craft details, and stunning 
images from around the galaxy. New 
to the site is a NASA for Kids section, 
which Jump-starts the astronauts or 
space fans of the future, [nasa.gov] 

®BEST SCIENCE 
MUSEUM Exploratorium 

The Exploratorium resides within San 
Francisco’s Palace of Fine Arts and 
is home to more than 650 interactive 
exhibits. Its Web site brings interac¬ 
tive science to the world. Many of the 
activities are designed for a young 
audience, but even bored day traders 
might get a kick out of gauging their 
fastball reaction time, or hearing the 
mating calis of North American frogs. 
[exploratorium.edu] 

®BEST ART MUSEUM 

ArtMuseum.net Nothing can 
replace the experience of standing 
before a great painting and seeing 
the brush strokes up close. But 
thanks to tech sponsor Intel, Art- 
Museum comes close. Step inside 
Postimpressionistic masterpieces 
in a 3-D exhibit from the Van Gogh 
Museum in Amsterdam, or absorb 
The American Century: Art & Cul¬ 
ture 1900-2000, the landmark 
show from the Whitney Museum of 
American Art. ALSO: THE FRICK 
COLLECTION offers a 360-degree 
virtual tour of its eclectio holdings, 
and a searohable art reference 
library, [artmuseum.net]: [frick.org] 

® BEST ORIGINAL WEB 
ART The Remedi Project The 

term “artist” could mean programmer, 
musician, or photographer in Reme- 
di’s multimedia exhibits, which tend 
to be surreal, sometimes even baf¬ 
fling. One of the more accessible 
works is Rasmus Keldorff’s Mosaik, 
in which clicking tiles reveals more 
and more of an image. ALSO; Enter 
the URL of any Web site in the Shred 
the Web feature at POTATOLANO. 
ORG, and get an intriguing simulation 
of what a shredder might do to the 
page if it were actually made of pa¬ 
per. [www.theremediproject.com]; 
[potatoland.org] 

® BEST COLLEGE GUIDE 

Petersons.com Peterson’s has 
become much more than a college 
guide; it can now help users find the 


ideal graduate schools, distance¬ 
learning courses, study-abroad pro¬ 
grams, and even summer camps. But 
resources for the university-bound 
remain the best-developed area of the 
site. Students can study for the SATs, 
select schools, apply for admission, 
and find info about financial aid—all 
online, [petersons.com] 

€)best government 

REFERENCESITEFed- 

World.gov The more Americans get 

online, the more important FedWorld 

becomes as a link between citizen 

and government. Here, you can 

search for a federal Job, download tax 

forms, locate census statistics, order 

reports, find out how to keep your car j 

in compliance with EPA standards, 

and much more, [fedworld.gov] 

© BEST DESKTOP ENCY¬ 
CLOPEDIA Britannica.com 

When the venerable Encyclopaedia 
Britannica announced it was drop¬ 
ping its $5 per month online charge, 
it opened the floodgates for a traffic 
Jam not seen since the rush to Victo¬ 
ria’s Secret’s Net lingerie show fol¬ 
lowing last year’s Super Bowl. This 
refreshing thirst for knowledge shows 
the power of the word free. Visitors 
can access the print encyclopedia’s 
entire database: 72,000 articles 
hyperlinked to 130,000 related Web 
sites. You could pay $1,250 for the 
32-volume set, which might look 
handsome on your shelf. But it would 
not be searchable, continuously up¬ 
dated, and bolstered by content from 
71 partnering newspapers and mag¬ 
azines. [britannica.com] 

(!!D BEST GENEALOGY . 

RESOURCE Ancestry.com I 

This is the premier portal for one of 
the nation’s most popular online pas¬ 
times. For as little as $19.95 for a 
three-month membership, you can 
search Ancestry’s database of 400 
million names, with facts from more 
than 1,800 public records archives. 
Nonsubscribers will find lots of info 
to begin tracing a family tree, plus a i 

free home page for planting it online. 

ALSO: If your ancestral search leads 
you to foreign shores (and unless < 
you’re Native American, it probably f 
will), head to WORLDGENWEB | 

for links to global resources. S 
[ancestry.com]; [worldgenweb.org] S 
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You ’ll find the lowest term life rates in 
America at Quotesmith.com or we'll overnight 
you $500. More pleasant surprises now 
include instant automobile, family medical, 
group medical. Medicare supplement and 
dental insurance quotes from over 300 
insurance companies! 


$250,000 Term Life Sampler 

Guaranteed Annual Premiums/Guaranteed Level Term Period 


Female Premiums 



" Quotesmith provides a list of all insurance 
companies & plans that match specific needs . 

The first to make avgil9t?ie this new cuslom 

-search service ." - Nation’s Business 

" Get quotes on the spot . New source for best 
buys in insurance . One way to get to know 
the market . " - Kiplinger's Personal Finance 

"Q uot9Smith.co m provi^ies rpc k- bo t tom 

quotes . - Forbes 


Male Premiums 



" Quotesmith keeps 9 databgso of 9bP Mt .3.5Q 

insurance companies ." - Good Housekeeping 

" Quotesmith offers particularly thorough searches ." 

- Los Angeles Times 

"Q uotesmith will span the insurers and provide a list 

of cjifferent policies spitetJ to ypur nee<JS -" -Money 

" This solution has value for those who value 
immediacy and privacy ." - U.S. News & World Report 


Quotesmith.com is the only place on earth where you can get 
instant insurance quotes from over 300 top-rated companies. 

Search the marketplace in seconds. Every quote is guaranteed accurate. Take control of your insurance purchase 
decisions. View the latest claims-paying ability ratings from A.M. Best, Duff & Phelps, Moody's, Standard & Poor's 
and Weiss Ratings, Inc. on every term life quote. Buy from the company of your choice 
online when you want and without having to talk to any insurance salesmen! Avoid buying 
mistakes and bad advice. Use the Quotesmith.com high speed insurance price comparison 
service before you buy or renew any insurance policy. It’s lightning fast, easy and free. 

Quotesmith.com AD CODE: YAHOO 01/00 



ex, state availability, hazardous activities, personal and family health history. Th 

_....-. 97; Empire General Life; Brimingham, AL, form TL-06; Jackson National Life, Ls_ 

- - _L, form BT-1002AA(2-96), Control #B98-198(3/98); General Life, Edwardsville, IL , form 70006; Midland Life, Columbus, OH, fo 

National Life, Cincinnati, OH, form 92-TR-1; Old Line Life, Milwaukee, Wl, form 80-RCT 79D; Old Republic Life Ins. Co., Chicago, IL, form 8-1“”--- 

V117-333-A Series; Premium rales shown are not applicable to residents of FL, NJ & NY. Policy forms vary by state. $500 lowest price guar__- 

terms and conditions detailed at www.,quotesmith.com. California and Utah dba Quotesmith.com Insurance Services: CA #0827712, #OA13858; UT #90093. Some premiums shown 
are graded premium life policies and/or term-like universal life policies. Term life premium rates always escalate after initial rate guarantee period. 


on-tobacco use premiums 
nnm Ml, form LI 665; First 

_m T376 & T678; Ohio 

■m 8-1077; Valley Forge/CNA, Chicago, IL, form 
i guarantee not available in SD and has specific 

























































Did you ever think you could get this much scanner for 
I such an incredible price? Don’t worry it’s legal. With 
Microtek’s legal-size, high-resolution 
ScanMaker^ X6EL color scanner you can scan a 
document or photo up to 8.5" x 14" in one single pass. The 36-bit 
ScanMaker X6EL is capable of delivering more image data for 
scans with richer, smoother tonal values than you can get from 
comparably priced scanners. It even includes the LightLid^ 35, 
an accessory for scanning 35mm positive slides. 

The ScanMaker X6EIi push-button design calls up Microtek’s 
ScanSuite’" utility. ScanSuite’s presets let you quickly scan photos 
or documents and route them to your printer for a quick copy, 
your fax or email software, or direcdy to Adobe Photoshop I£(m.duAtd), Caere 
OmniPage Limited Edition OCR (included), or any favorite application you have 
on your computer. To access even more image controls and effects, ScanSuite also 
lets you call up Microtek’s award-winning ScanWizard" scanning software. 




• Legal-size scan area 

• Push-button scanning 

• Adobe Photoshop LE 

• 600 X1200 dpi optical resolution 

• 9600 x9600 dpi enhanced resolution 

• LightLid™ 35 - 35mm slide adapter 


MICROTEK 

WWW. microtekusa. com 


BIG SCANS. 
NEW SMALLER PRICE! 

[You're gonna' need a bigger stocking!] 


ire on CD-ROM. All products n 















HOW TO GET THE MOST NET IN THE LEAST TIME edited by rob Bernstein 


FINDIT 


BY DINA GAN 



At free antivirus Web sites, experts can teach you how to 
protect your PC against nasty infections 


O NE DAY. YOUR PC SUDDENLY STARTS 
acting funny. Files refuse to open, and 
sometimes, without warning, the 
computer breaks into a Broadway 
show tune. Could your PC be infect¬ 
ed with a nasty e-germ? What to do? 

First, find out if your system really has 
contracted a virus. Free detection services 
such as MCAFEE.COM; CLINIC [mcafee.eom/ 
centers/clinic/start.asp]andTrendMicro’s 
HOUSECALL [housecall.antivirus.com] can 

examine your PC online. If one of these 
sites identifies a virus on your system, it’ll 
suggest appropriate software. Of course, 
you’ll have to pay for the cure. 

Users can also download free antivirus 
programs online. CNET’s download.com 
and ZDNET DOWNLOADS [www.hotflies, 
com] (which our parent company, Ziff- 


Davis, owns) have many options, such as 
InoculatelT Personal Edition. 

Once armed with antivirus software, 
you may want to keep yourself educated 
about any new threats, too. Symantec 

ANTIVIRUS RESEARCH CENTER [www. 
symantec.com/avcenter] and the 
iCSA.NET’s Virus Lab [icsa.net/services/ 
consortia/anti-virus/lab.shtml] are rep¬ 
utable sources for virus-fighting info. 
Symantec’s site has a detailed virus ency¬ 
clopedia, and you can even submit virus 
samples for analysis. 

Of course, not all virus alerts are real. 
Before you start forwarding e-mail warn¬ 
ings, be sure to check in at computer virus 
MYTHS [kumite.com/myths]. The site has 
a list of the latest hoaxes, and debunks the 
most common misconceptions. 


fNEATNETTRICKS 


PRINTING PRESS 

My favorite utility of the month is a slick little 
program called PRINTKEY 2000 [geocities. 
com/SiliconValley/Bay/3053]. This free 
software launches 
each time you hit the 
Print Screen key, and 
lets you manipulate 
and print out the 
desktop and active 
windows. It’s great 
for resizing images, 
rotating printouts, 
and adjusting bright¬ 
ness and contrast, 
among other things. 

WEB LEXICON 

Do you wrinkle your brow in confusion 
when you hear such words as Intranet, Web¬ 
casting, and MIMS compliant! Then head to 
either WEBOPEDIA [webopedia.com] or 
NETLINGO [netlingo.com], two excellent 
technology-focused online dictionaries. 



BASS BALL 

If you enjoy listening to music on your PC, 
you really shouldn’t be 
without AUDIOSPHERE 
IyI [svet-soft.com/audio. 
html]. This charming pro¬ 
gram provides volume, 
balance, bass, and treble 
controls in a unique and 
user-friendly interface. 
The software also offers 
“preset hotkeys,” which 
let you save your volume- 
control settings. AudioSphere 
is free to try; $15 to buy. 



POPULARITY CONTEST 

How many Web sites link to your site? At the 
risk of injuring your fragile ego, you can find 
out by running a query on your Web address at 

LINKPOPULARITY.COM. 


JACK TEEMS IS KEEPER OF THE NEAT NET TRICKS WEB 
SITE [neatnettricks.com]. 
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fflWebUser 


LEARNIT 


BY CHARLES PAPPAS 


A hassle-free guide to opening, sharing, and sending files over the Internet 



■ UI THE BASICS; WHAT IS AN ATTACHMENT? 

An attachment is simply any file that you “attach” to an e-mail 
and send electronically. An attachment can be an audio file, a 
text file, a digital photo, or a video snippet. Usually, a user can 
determine a file attachment’s format by looking at its exten¬ 
sion — that is, the three letters at the end of the file name. For 
example: .txt(a text file), .wav (an audio file), and .mov (a video 
file). Almost all e-mail programs, such as Netscape Messenger, 
Microsoft Outlook Express, Lotus Notes, Eudora Pro, and Amer¬ 
ica Online Mail, offer an Attach button or feature in the e-mail 
composition window. 

no HOW TO OPEN TROUBLESOME 
■UL ATTACHMENTS 

If Windows cannot recognize a file’s three-letter extension, it 
will launch an “Open With” dialog box when you double-click 
on it. If this happens, chances are your PC does not have a 
registered program that can open it. What then? Download an 
image viewer. These are programs that let users view many dif¬ 
ferent file formats. 

HOTSEND [hotsend.com] is a particularly useful viewer; it’s 
also helpful for sending files. This free program bundles a tiny 
utility called a Micro Viewer with all attachments. When a 
recipient — say, your father or coworker—receives your attach¬ 
ment, the MicroViewer automatically launches and displays 



the file on the desktop. Also, check out polyview [polybytes, 
com] and ez-viewer [galttech.com/ezviewer.html], two pow¬ 
erful viewers. 

n 0 SHARING AND STORING ENORMOUS 
• UU FILES ON THE WEB 

Any file bigger than 2MB is generally too large to send via 
e-mail. If you want to share giant files with others, consider 
registering for a free file-hosting service. New sites, such as 
X:DRIVE [xdrive.com], FREEDRIVE [freedrive.com], and SWAP- 
DRIVE.COM, permit users to store and share data online (usu¬ 
ally upward of 25MB). You can access your stuff from any 
Net-connected system, and you can also set account passwords 
for friends and family. 

Running out of space on your 10GB hard disk? Extreme MP3 
enthusiasts should also check out mymp3ST0rage.com. This 
free Web-based service lets users store up to 50MB of digital 
audio online. At mp3.com, users can also click the “Save to 
i-Drive” link to automatically store music on i-drive.com, yet 
another free file-hosting service. And if you’re looking for even 
more virtual space for your electronic data, just click to Yahoo! 
and run a search on File Hosting. 
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WEBTOOLBOX 


TRYIT 


BY JIM LOUDERBACK 


Looking for new sites to explore? 
Then check out FLYSWAT 
[flyswat.com], a free browser 
companion that turns ordinary 
words and phrases on a Web 
page into hot links. When 
clicked on, these hot links, or 
“flycons,” connect users to sites 
with related information. Cur¬ 
rently, Flyswat works only with 
Microsoft Internet Explorer 4.0 
and later, and PCs running Win¬ 
dows 95,98, or NT. 

If you’re a fan of streaming 
media, you’ll want to upgrade 
your RealPlayer G2 to 
REALPLAYER 7 [real.com]. 
The latest player offers one-click 
access to hundreds of interna¬ 
tional radio stations and Web 
programs, and lets users search 
for Web programming by call 
letters and content genre. You 
can also bookmark your favorite 
Real Media in customizable 
“Favorites” folders. Other 
RealPlayer 7 features include an 
enhanced Full Screen mode; Real 
Media caching, for faster play¬ 
back of streaming media; and 
Take 5, a daily showcase of the 
Web’s best streaming content. 



When software you’ve down¬ 
loaded from the Net goes MIA, 
enlist the aid of FIND IT 
[skylarkutilities.com]. This 
excellent shareware program 
rummages through your mess 
of Windows folders to hunt 
down files. More powerful than 
the Windows “Find” feature. 
Find It can narrow searches by 
keyword, date, size, extension, 
and character strings. The pro¬ 
gram is free to try; $29 to buy. 



The snappy l-Opener simplifies the process of getting 
online. But its range of vision is limited 


D o YOU TRULY NEED A FULLY FEATURED PC? 

Are you really going to use all of that 
RAM and disk space? If the answer is 
“no,” then you may want to investigate 
an “information appliance”—a new 
breed of computers hitting stores this season. 
These stripped-down systems do not run Win¬ 
dows or Macintosh operating systems, nor do 
they handle basic word processing. Their only 
reason for existing is to get you online. 

Of late. I’ve had the opportunity to preview 
several information appliances—everything 
from Net-ready cell phones to wireless hand¬ 
held devices. For the most part, they’re awful 
products. They’re either too hard to use or 
provide woefully inadequate Web access. 

Recently I got my mitts on the $4001-Open- 
er, an information appliance that nearly gets it 
right (click to I-OPENER [iopener.net/iopener/ 
choices.asp] for more pricing options). The sys¬ 
tem is a lO-inch-by-7-inchflat-panel screen, with 
the guts of a PC housed inside the monitor chas¬ 
sis. The I-Opener ships with a keyboard, which 
connects to the bottom of the monitor, and is 
fitted with a 56Kbps modem, two phone jacks, 
a parallel printer port, an expansion universal 
serial bus port, and a power jack. That’s it. 

Setting up the device is a snap. Just plug it 
into a phone jack and an electric outlet, and 
you’re up and running. 

The system’s software is as simple to use. A 
main screen gives users one-click access to 
e-mail and five content areas (news, sports, 
finance, entertainment, and weather). 
Throughout the day, the computer automati¬ 
cally dials in to the Net to update the content 
areas, and to download e-mail messages. 

What about Web access? The I-Opener’s 
modem is decent, hut the system does not yet 
support broadband connections. And, unfor¬ 
tunately, the device’s proprietary browser does 
not support Java, Shockwave, Flash, or MP3 
audio files. According to Netpliance, the / . 
manufacturer, the system will support 
RealAudio files at launch, but this feature 
was unavailable to me at press time. 

Despite its multimedia shortcomings, the 
browser is serviceable. And so is the e-mail 
client. Users can launch composition win¬ 
dows from the program’s address book. You 


can also add 

new e-mail addresses to 
the address book directly from the in-box. 

The one thing that really annoyed me about 
the I-Opener, however, was its mouse: a round 
rubber saucer that’s built into the right side of 
the keyboard. When my wife tried to purchase 
shoes at Spiegel, an I-Opener e-tailing partner, 
she had difficulty moving the cursor around 
the screen. Frustrated, she abandoned the sys¬ 
tem and made a purchase by phone. 

I experienced similar problems with the 
mouse, and wanted to smash the keyboard 
across my knee on more than one occasion. 
Mercifully, users can purchase an external 
mouse for the device. 

That said, I believe the I-Opener has great 
potential. With a few changes, the next genera¬ 
tion of this imperfect machine may emerge as a 
real winner. Until that time, I recommend users 
take only a passing glance at the I-Opener. 

JIM LOUDERBACK IS HOST OF ZDTV’S FRESH GEAR. 


BUYIT? 


When All Is Said and Done... 

It’s sleek, and offers easy access to the Net. But the 
I-Opener is not ready for prime time. Its mouse is 
flawed, and its browser software does not support 
many multimedia formats. Wait until late 2000, 
when the device’s manufacturer works out the kinks. 
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[ Stfti drinking coffee to make yourself more 
productive? That’s so 20th century. 


^ 20th century. 


Visit www.office.com for 
expert information on 
nearly 150 industries and 
professions, unparalleled 
business tools and access 
to the people and the 
services you need most. 
The new way to work: 


officejcom 


SERVICE FROM WINSTAR 









SEARCHALERT 


BY DANNY SULLIVAN 


The three hot search services you want to 
watch out for this year 

I ’m grumpy, ’tis the season when my in-box gets inundated 
with e-mails about sites that are going to “revolutionize” Web 
queries. Yes. the search category is smoking hot again, and 
hundreds of start-ups, armed with their first round of venture 
capital, are coming out of the woodwork with new tools. 

Few of these search services will gamer enough press to make it 
out of the starting box. Most of the rest will fizzle out by the end of 
the year. Why? Instead of making life easier, many of these services 
actually make searching more complicated. They promise better 
results, but only if searchers are willing to customize their queries. 

Well, searchers don’t want to work for their dinner. They want 
search engines to magically serve up perfect results. Search com¬ 
panies that realize this stay hot. And who’s hot in early 2000? 

REALNAMES [realnames.com] is hot. This wonderfully simple 
service makes it easy forusers to connectwith official company Web 
sites. To try out RealNames, just click the “RN” link at the top of search 
results at such sites as AltaVista, Go Network, and MSN Search. 

DIRECT HIT [directhit.com] is hot. This “popularity” engine mon¬ 
itors the search-result links that users chck on, and then uses that 
data to rank the 10 most visited sites for specific keywords. To use 


M«t scoula sg«cl>ns«ll( m. 


direct hit 




Search Activity 


rast Rtsiiq Seardies« 

1) Halloween 

2) E nc , Yg|p B gc ja..6i 

3) World Series 
41 Y2K 


THE HIT LIST; Direct Hit bases its search rankings on user habits. 

Direct Hit, go to Lycos [lycos.com] or hotbot [hotbot.com], 
which automatically show Direct Hit data in search results. 

And, finally, google [google.com] is hot. Like Direct Hit, this 
search engine up-and-comer works on a “popularity” scheme. But 
with Google, a site’s position in the result listing is based on the total 
number and quality of other sites that link back to it. 

DANNY SULLIVAN RUNS SEARCH ENGINE WATCH [searchenginewatch.com]. 


AOLWATCH 


America Online’s new version 5.0 software should receive a warm “Welcome” from members 


T here are faultfinding aol members 
out there who have nothing but dis¬ 
paraging things to say about AOL 
5.0. Some argue that the software 
is buggy. Apparently, certain net¬ 
work drivers cause it to display faulty, 
but harmless, error messages. Big deal. 
Others feel the software should have incor¬ 
porated some kind of radio feature. Sure, 
that would have been nice. 

But why nitpick the software to death? 

No, it won’t blow you away. 
Although it’s modest, it’s a 
solid upgrade. Mercifully, the 
program is only 14.5MBs larg¬ 
er than version 4.0, which 
means you can suck it down 
ona56Kpipein approximately 40 minutes. 

When you first log on to AOL 5.0, you’ll 
immediately notice a redesigned Welcome 
screen that prominently displays two new 
services: My Calendar and You’ve Got Pic¬ 
tures. The first is a mediocre personal cal¬ 




endar that stores your important dates and 
informs you of such local and national 
events as wine tastings and rock concerts. 
The calendar is helpful, but it pales in com¬ 
parison to similar Web-based services, such 
as when.com and anyday.com. Skip it. 

You’ve Got Pictures, however, is truly use¬ 


ful and deserves a closer look. It allows 
members to receive digital rolls of 
“film” via e-mail, and to save and share 
digital photos in virtual albums. You 
can also use the service to order reprints. 
Also, AOL 5.0 lets you query the Web 
without having to launch a browser and 
leave the AOL content area. It’s about 
frickin’ time. 

As for the Mail Center, it boasts AOL 5.0’s 
most interesting features. Now you can 
have seven screen names, instead of five. 
(Hey, why not 10,15, or 50?) You can also 
add signature files to your messages, and 
log on to other screen-name accounts with¬ 
out logging off first—a real time-saver. 

And best of all, AOL has added a Recently 
Deleted Mail feature, which lets members 
recover messages that were accidentally 
trashed in the last 24 hours. Now, if AOL 
could do something about all of that junk 
e-mail. Adding powerful spam filters to ver¬ 
sion 6.0 would be a nice start. 
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0!!liit« Film Festival 

The festival will showcase the most compelling 
and innovative ways that filmmakers, online film 
sites, major and independent studios, and digital 
technology companies are using the Web to 
present the moving image. 

March 22nd and 23rd, 2000 

The Chateau Marmont 
The Standard 

and other Sunset Boulevard locations 
Los Angeles, CA 


T ie Exhibr 

An exhibition of companies making strides in the online film space. 
Each exhibitor will occupy a suite, bungalow or cottage at 
The Chateau Marmont or The Standard. 

Exhibit space will include T-1 Lines and Flat-screen TVs. 


The Conference 

A forum on the changing 
paradigm of film and 
video on the Web, 
Breakfasts, Lunches, 
Panels, 

Roundtables, and 


/ 


■ Ahe Films 

'iahoo! Internet Life Magazine is 
‘ Accepting submissions 
in three categories. 


The Parties 

3 nights of revelry at 

Sunset Blvd. spots including Bar Marmont, 
The House of Blues, The Sky Bar, 

Asia de Cuba, and Barfly. 


Featurf L^gth Films / Documentaries 
L Short Films 

§ Animation 

Winning films will be screened at the 
DGA, featured in Yahoo! Internet Life 
Magazine, and will receive guaranteed 
distribution on Amazon.com^ 




WWW.onlinefilmfestival.com 



Online Film Festival 

To eadiiblt, sponsor or attend 
Jesse Jacobs - jesse_jacobs@zd.ccni - 212.503.4708 



To submit your film 

Heather Kellog - yilsuhmitfilitis@aol.ccni 
















































































PRETTY STRANGE 


Circlemakers 

QUESTION: ARE CROP CIRCLES REALLY 

communications from alien visitors, or 
elaborate British pranks? 

Answer: elaborate 
British pranks that 
attract alien visi- 
tors. Girt 
makers.org 
has ended the 


THE WEIRD AND THE WACKY ON THE INTERNET by scott Alexander 


International 
Chindogu Society 


debate over 
whether crop 
circles have 
otherworldly 
origins—by ex¬ 
posing the human 
makers and discussing 
their techniques. Now all we 
need to do is figure out why UFOs keep visiting cir¬ 
cle sites while the circle makers are busy at work. 
It’s actually simple when you think about it: “These 
are fluctuations in the syntactical machinery of real¬ 
ity. The main thing to understand is that we are 
imprisoned in some kind of work of art.” 
[www.circlemakers.org] 


ARE YOU AN INVENTOR? HAVE YOU CREATED 

something so useful that it’s amazing 
humans have survived this long without it? 

Well then, the International Chindogu Soci¬ 
ety doesn’t want to talk to you. The ICS is 
interested only in “man-made objects that 
have broken free from the chains of useful¬ 
ness.” True Chindogu legitimately solve a 
problem, but no one would ever use them. If 
you can come up with Chindogu to rival the 
Automated Noodle Cooler (a fan attached to 
chopstick). Duster Slippers for Cats 
(put ’em on your cat’s feet and let 

them clean the house). Hay Fever Hat (complete with mounted roll of toilet tis¬ 
sue), or the Flotation Bag for Water Reading (which lets you float and read when- 
everyoulike),applyformembershiptoday. [info.pitt.edu/~ctnst3/chindogu] 


Hamster Liberation Front 

WORRIED ABOUT FRINGE RELIGIOUS 

groups blowing up your bridges and poi¬ 
soning your water supply? That’s child’s 
play compared with what Che Hamstera 
and his HLF have planned. This radical 
terrorist organization is dedicated to a 
“Gerbil Jihad” that will eradicate all rodent 
prejudice, imprisonment, and abuse, by 
smuggling their brethren to freedom 
through an “underground railroad” built 
by sympathetic moles. Just bear in mind 
that their motto is “Be nice or we’ll kill you.” 
[home.earthlink.net/-gbohon] 


IHa-nstur Lilteration Front! 


Distortions 


AH, THE JOYS OF CELEBRITY PHOTOS WHEN JUDICIOUSLY 

combined with a sprinkling of Kai’s Power Goo. Finally, 
someone is striking a blow against our beauty-obsessed, 
celebrity-driven culture and is bringing all 
those gorgeous people down a peg (or three). 

It’s amazing how much seeing Leonardo 
DiCaprio looking like Mr. Spock will perk 
up your day. There are special sections devot¬ 
ed to supermodels and the cast of Friends (not to mention 
Calista Flockhart and John Travolta, at right), but be warned: 
A picture of A1 Gore looking like the Joker gave us nightmares 
for weeks, [www.quirked.com/distortions] 
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UNUKEYOURGIRLfRIEND; 

THEY 
NEVER 
ASK 
WffiRE 
THIS ROATIONSHIP IS 


Real friends. Real bourbon. 
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